SDX  report 
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information 


NNA  initiatos 
mow  to  merge 
press  services 
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anti-smoke 
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$63«millic*i  fcr 
one  night’s  work 


Recently  Chicago  suburbs  were  hard  pressed 
for  cash  because  the  Cook  County  treasurer’s 
office  delayed  in  distributing  $63-million  in  prop¬ 
erty  taxes. 

The  Tribune’s  front  page  story  by  reporter 
Thomas  Buck  disclosed  this  delay,  and  the  money 
crisis  it  caused. 

The  day  after  the  Tribune  report,  the  county 
treasurer  ordered  his  staff  to  work  all  night.  The 
next  morning  $63-million  was  on  its  way  to 
Chicago  suburbs. 

Chicago  responds  to  the  Tribune.  The 
Tribune  responds  to  Chicago. 


z 


Of  the  nation’s  15  largest 
metropolitan  areas, 
Baltimore  now  gives  you 
the  highest  gain  in 
Effective  Buying  Income 
per  household. 

Up  8.1%. 

And,  in  Baltimore, 
The  News  American  gives 
you  the  highest  delivery 
into  those  households. 

219,140  families. 
13,715  more  than  the 
Evening  Sun. 

Sources;  1970  Sales  Management  Survey  of  Buying  Power.  ABC 
Publisher’s  Statement  for  six-month  period  ending  9/30/69. 


These  families  now  have 
an  EBI  of  $11,479. 

Multiply  that  by  those 
13,715  extra  homes 
and  you  get  $157,434,485. 

That’s  quite  a  dollar  dividend. 

In  Baltimore,  only 

The  News  American  delivers  it. 

We’re  multiplying. 

House  after  house  after  house. 
Day  after  day  after  day. 

The  News  American 

Baltimore.  Maryland 

The  News  American  is  represented  nationally 
by  Key  Market  Advertising  Representatives,  Inc. 


There’s  only  one 

offset  press  designed  expressly 

for  community  newspapers. 


It’s  the  Goss  Community. 

Designed  for  newspaper  printing — from 
2  to  32  pages — with  fast  makeready,  easy 
web  threading  and  plenty  of  between-the- 
press  work  space.  Whether  you’re 


is  everything  a  publisher  could  want  in 
an  offset  press. 

Call  your  Goss  representative  for  details. 
Or  write  Goss,  MGD  Graphic  Systems, 
P.O.  Box  50360,  Chicago,  III.  60650. 


give... so  more  will  li 

HEART  FUND 


f  NOW  I  HAVE  \ 
I  MY  OWN  E&P  I 
\  SUBSCRIPTION  / 
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ORDER  YOUR  OWN  SUBSCRIPTION  NOW.  MAIL  THIS  COUPON. 


EDITOR  &  PUBLISHER,  iso  nird  Avmh*.  N«w  York,  N.  Y.  10022 

Dear  Editor  A  Publisher: 

Ploaee  start  my  aubscriptlon  now,  addressed  to: 

Name  . . 

Address  . 

City  . 

Company  . 

Nature  of  Business  ... 
n  Remittance  enclosed 


State . Zipc 


$8  a  year,  U.S.  and  Canada — 
All  other  countiias,  $20.00  a  year. 


EDITOR  &  PUBLISHER  CALENDAR 

NOVEMBER 

8- 20 — American  Press  Institute  seminar  for  classified  advertising  managers. 
Columbia  University,  New  York  City. 

11- 14 — Sigma  Delta  Chi.  Palmer  House,  Chicago. 

12- 13 — New  Jersey  Press  Association,  Molly  Pitcher  Hotel,  Red  Bank,  N.  J. 

13- 14 — Ohio  UPl  Editors  Association,  Christopher  Inn  Hotel,  Columbus. 

14- 15 — New  England  Newspaper  Mechanical  Conference.  Statler-Hilton 
Hotel,  Boston. 

15- 18 — Southern  Newspaper  Publishers  Association.  Boca  Raton  Hotel  & 
Club.  Boca  Raton,  Florida. 

16- 18 — Public  Relations  Society  of  America.  Regency  Hyatt  House,  Atlanta. 

16  21 — Associated  Press  Managing  Editors.  Ilikai  Hotel,  Honolulu. 

21 —  Texas  Press  Association  News  Clinic.  Sheraton  Crest  Hotel,  Austin. 

29-December  4 — American  Press  Institute.  Seminar  on  Environment  Prob¬ 
lems.  Columbia  University,  New  York. 

DECEMBER 

6-18 — American  Press  Institute.  Seminar  on  Management  and  Costs.  Colum¬ 
bia.  University,  New  York. 

13-16 — Southern  Newspaper  Publishers  Association  Foundation.  Workshop 
on  copy  editing,  headline  writing  and  layout.  University  of  Florida, 
Gainesville. 

JANUARY  1971 

3-15 — American  Press  Institute  Seminar  for  State  and  Suburban  Editors. 
Columbia  University.  New  York  City. 

6- 10 — Suburban  Newspaper  Section/NNA  Workshop.  Montego  Beach 
Hotel,  Montego  Beach,  Jamaica. 

7- 9 — International  Newspaper  Advertising  Executives.  Waldorf-Astoria. 

9- 13 — Great  Lakes  Newspaper  Mechanical  Conference.  Sheraton-Schroeder 
Hotel,  Milwaukee. 

10- 13 — National  Retail  Merchants  Association,  Hilton  Hotel,  New  York. 

17- 20 — Northeastern  Classified  Advertising  Managers  Association,  Down¬ 
town  Holiday  Inn,  Providence,  R.  I. 

17-29 — -American  Press  Institute  Seminar  for  City  Editors.  Columbia  Uni¬ 
versity.  New  York  City. 

22- 23 — Texas  UPl  Editors  Association.  Sheraton-Crest  Inn,  Austin. 

31-Feb.  12 — American  Press  Institute  Seminar  for  Sports  Editors.  Columbia 

University,  New  York. 

FEBRUARY 

19-20 — Oregon  Press  Conference,  Eugene  Hotel,  Eugene,  Ore. 

MARCH 

7-9 — SNPA  Mechanical  Conference,  Sheraton-Dallas,  Dallas. 

10-13 — Mid-Atlantic  Newspaper  Mechanical  Conference,  Haddon  Hall, 
Atlantic  City,  N.J. 

19-21 — Northwest  Mechanical  Conference,  Hotel  Leamington,  Minneapolis. 

25-27 — National  Newspaper  Association  Government  Workshop,  Washing¬ 
ton,  D.C. 


APRIL 

13-16 — American  Society  of  Newspaper  Editors,  Shoreham  Hotel,  Wash¬ 
ington,  D.C. 

19-21 — American  Newspaper  Publishers  Association  Waldorf-Astoria  Hotel. 
New  York  City. 

MAY 

1- 2 — New  York  State  Mechanical  Conference.  Thruway  Hyaff  House,  Al 
bany. 

2- 8 — Universi'y  of  Missourl-Columbia  Journalism  Week,  Columbia,  Mo. 
5-7 — INCA-FiEJ  Research  Institute.  RAI  Congress  Center.  Amsterdam,  The 

Netherlands. 

16-19 — International  Newspaper  Promotion  Association,  Statler-Hilton, 
Boston. 


JUNE 

3-5 — New  York  State  Advertising  Managers  Bureau.  Mirror  Lake  Inn,  Lake 
Placid. 

6-10 — ANPA/RI  Production  Management/Confe  rence.  Exhibition  Center, 
Cincinnati. 

25-26 — National  Newspaper  Association,  Holiday  Inn  Downtown,  Rochester, 

N.Y. 

*  «  « 

(Note:  Organizations  wishing  to  be  Included  in  this  Calendar  should  send 
convention  dates  to  Editor  &  Publisher,  850  Third  Avenue,  New  York  10022, 
N.Y.) 


Vol.  103.  No.  45  November  7,  1970  Editor  &  Publisher.  The  Fourth  Estate  is 
published  every  Saturday  by  Editor  &  Publisher  Co.  Editorial  and  business 
offices  at  850  Third  Ave.,  New  York,  N.  Y.  10022.  Cable  address  ‘‘Ripub.  New 
York.”  Publication  office  34  North  Crystal  St.,  East  Stroudsburg,  Pa.  18301. 
Second  class  postage  paid  at  East  Stroudsburg.  Pa.  Titles  patent^  and  Reg¬ 
istered  and  contents  copyrighted  ©  1970  by  ^itor  &  Publisher  Co.,  Inc.  Ail 
rights  reserved.  Annual  subscription  $8.00  in  United  States  and  possessions, 
and  in  Canada.  All  other  countries,  $20.00,  Payment  in  sterling  may  be  made 
to  Editor  &  Publisher,  “Eternal  Account,”  Chemical  Bank,  10  Moorgate, 
London,  E.  C.  2.  England. 

Postmaster:  if  undelivered,  please  send  form  357^  to  Editor  &  Publisher 
Co.,  850  Third  Avenue,  New  York,  N.  Y.  10022. 
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Capital 

Gains 


The  Washington  Post.  500,118  daily 
circulation.  Up  13,696  over  1969.  Up 
12  straight  years.  Outperforming  by 
far  any  other  newspaper  in  Washing¬ 
ton  .  .  .  the  fastest-growing  major 
market  in  the  nation. 


The  Washington  Post 

First  in  circulation  ...  First  in  advertising...  First  in  awards 


JouAiioiCtAm/ 

Aumkc 

Announce  your 
awards  for 
newspaper  writing 
or  photography  in 
Editor  &  Publisher 

...  and  in  the  E&P  Year  Book! 


If  your  company  or  industry  association 
presents  awards  for  excellence  In 
any  specialized  field  of  newspaper  writing 
or  photography,  we  know  you’ll  want 
to  attract  as  many  entries  as  possible. 

More  newspapermen  will  know  about 
your  competition  if  you  keep  them 
informed  about  the  competition, 
the  prizes,  rules  and  deadline  for  entries, 
with  advertising  announcements  in 
EDITOR  &  PUBLISHER. 

Did  you  know,  for  Instance,  that 
there’s  a  special  section  in  the  YEAR 
BOOK  on  Journalism  Awards? 


EDITOR  &  PUBLISHER 

850  Third  Ave.,  New  York,  N.Y.  10022 


CATCH-lines 

By  Lenora  Williamson 

NEW  DIRECTORS  IS  BORING— that  was  the  clear,  concise 
head  for  an  appointment  story  in  the  Netus  Reporter  down  in 
Whiteville,  N.C.  The  all-caps  caption  for  the  cut  just  said 
“BORING”.  The  fellow  in  the  photo,  Thomas  A.  Boring,  was 
smiling.  We  trust  he  still  is  as  he  pursues  new  duties  at  the 
Southeastern  Mental  Health  Center’s  Sheltered  Workshop. 

*  *  * 

“BLESSED  ARE  THE  YOUNG.  Among  other  scintillating 
things:  they  will  inherit  the  national  debt” — so  declares  the 
Black  Cat  column  of  the  Rockland  (Me.)  Courier  Gazette. 
Another  paragraph  explains:  “A  typical  American  is  one  who 
has  just  driven  home  from  an  Italian  movie  in  his  German  car, 
is  sitting  on  Spanish  furniture,  drinking  Brazilian  coffee  fortified 
with  Irish  whiskey  out  of  an  English  bone  china  cup,  and  with 
his  Japanese  ball  point  pen,  writing  his  Congressman  protesting 
that  imports  are  ruining  his  business.” 

*  ♦ 

A  PERCEPTIVE  TYPO  in  a  news  release  from  a  local  union 
— “We  must  keep  up  with  the  high  cost  of  loving” — was  duly 
noted  by  Jack  Rosenbaum  in  his  San  Francisco  Examiner 
column. 

And  then  the  fact  that  Colorado’s  governor  is  named  John 
Love  gives  the  papers  some  tempting  headline  opportunities, 

I  such  as  this  one  in  the  Denver  Post:  “Love  Is  Missing  on 
Campaign  Trail.” 

I  *  *  * 

'  TRUTH  IN  ADVERTISING— A  classified  ad  in  the  Shelby- 
I  ville  (III.)  Democrat  went  this  way:  “NOTICE:  I  have  a  rooster 
i  that  crows  at  4  a.m.  Want  to  trade  him  for  one  that  crows  at 
i  5.” 

*  *  * 

'  SOME  CANADIAN  PARLIMENTARY  KNUCKLES  have 
been  rapped  by  an  MP,  himself  a  former  Vancouver  newspaper 
columnist,  over  allegations  that  members  of  the  Parliamentary 
Press  Gallery  could  be  swayed  by  a  case  of  beer  or  a  bottle  of 
whiskey  at  Christmas.  MP  Jack  Biggs  had  said  in  the  House 
of  Commons  that  he  could  get  more  press  coverage  if  he  “wanted 
to  be  small  enough  to  buy  a  case  of  beer.”  And  MP  Barry 
I  Mather,  who  is  also  secretary-treasurer  of  the  Federation  of 
{  Press  Clubs  of  Canada,  wrote  to  Biggs  including  among  points 
^  in  favor  of  withdrawal  of  the  charges  an  observation  that  those 
remarks  “have  by  inference  left  all  honorable  members  of  the 
House  of  Commons  under  suspicion  of  bribery.” 

•*  *  * 

IN  SINCLAIR  LEWIS’  OWN  WORDS  the  itch  for  scribbling 
at  the  tender  age  of  10  caused  him  to  write  a  newspaper  “for  the 
most  strictly  limited  clientele  in  the  world — myself.”  At  15, 
he  got  a  vacation  job  on  the  Sauk  Center  (Minn.)  Herald 
setting  type,  running  a  handpress  and  writing  a-good-time-was- 
i  had-by-all  items  at  “the  combined  salary  of  nothing  at  all.” 

■  Toward  summer’s  end,  asking  for  a  raise,  he  was  fired  on  “the 
reasonable  grounds  that  I  wasn’t  worth  what  I  had  been  getting.” 
i  The  account  was  in  a  collection  of  breaking  into  print  stories 
in  the  recent  issue  of  Famous  W riters  Magazine. 

*  *  * 

Flush  right,  flush  left. 

Hanging  indent— 

You  wonder  where 
Your  first  thought  went. 

Bill  Copeland 
Sarasota  (Fla.)  Journal 

*  *  * 

Headline  in  the  weather-conscious  St.  Petersburg  (Fla.) 
Times:  MOST  OF  NATION  BALMY  .  .  .  Omaha  W orld-Herald 
headlined  the  fuss  over  lingerie:  RUNPROOF  PANTYHOSE 
CONTAINS  LOOPHOLE  .  .  .  Now  dig  this  one  in  the  Utica 
i  (N.Y.)  Observer-Dispatch:  UNION  FORK  WINS  U.S. 

1  SHOVEL  ORDER  ,  .  .  On  a  story  about  a  school  principal, 
Newburyport  (Mass.)  Daily  News  reported:  BOARD  AC¬ 
CEPTS  CHRIST’S  RESIGNATION  WITH  REGRET  .  .  , 
From  the  Kingston  (N.Y.)  Daily  Freeman:  WOMEN  HAVE 
1  KEY  ROLES  IN  CHEST  DRIVE. 
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Major  daily  newspaper  coverage  of  New  England  ADI  markets 


Newspapers 

ADI 

Coverage 

1.  SPRINGFIELD  UNION  NEWS-REPUBLICAN  (M&E)* 

SPRINGFIELD-HOLYOKE 

81% 

2.  Bangor  Daily  News  (M) 

Bangor 

72% 

3.  Bangor  Daily  News  (M) 

Presque  Isle 

62% 

4.  Providence  Journal-Bulletin  (M&E)* 

Providence 

44% 

5.  Portland  Press  Herald-Express  (M&E)* 

Portland 

37% 

6.  Burlington  Free  Press  (M) 

Burlington-Plattsburgh 

30% 

7.  Boston  Globe  (M&E)* 

Boston 

27% 

8.  Hartford  Courant  (M) 

Hartford-New  Haven 

25% 

9.  New  Haven  Register-Journal  Courier  (M&E)* 

Hartford-New  Haven 

23% 

10.  Hartford  Times  (E) 

Hartford-New  Haven 

21% 

no* deducted”'’  11.  Boston  Record  American  (M) 

Boston 

21% 

MAXIMUM  TV  PRIME  TIME  COVERAGE  OF  SPRINGFIELD 
ADI  RY  THE  3  MAJOR  TV  STATIONS  IS  ONLY  47J% 

Get  the  MOST  out  of  Massachusetts^  Use  the 

SPRINGFIELD  NEWSPAPERS 

•  UNION  A  M.  •  DAILY  NEWS  P.M.  •  REPUBLICAN  SUN. 

A  NEWHOUSE  NEWSPAPER 


Robert  U.  Brown 
Publisher  and  Editor 


&L  Publisher 

©THE  FOURTH  ESTATE 
James  Wright  Brown 
Publisher,  Chairman  of  the  Board,  1912-1959 


Charter  Manbor.  Audit 
Bureau  of  Giroulatlons 
Member,  American 
Busineaa  Preaa  Inc. 


(  Mo.  averaKa  not  paid  June  SO,  1970 — 26,lCt 
Renewal  Rate— 72.49% 


Perpetuating  a  myth 

The  Television  Information  Office  continues  to  pay  researchers  to 
ask  the  same  loaded  question — “First,  I’d  like  to  ask  you  where  you 
usually  get  most  of  your  news  about  what’s  going  on  in  the  world 
today — from  newspapers  or  radio  or  television  or  magazines  or  talking 
to  [leople  or  where?’’ — and  they  continue  to  come  up  with  the  same 
loaded  information  alxnit  television  leading  newspapers  as  the  public’s 
prime  source  of  news. 

Other  researchers  like  Jack  Haskins  (E&:1*,  Oct.  17,  page  Ki)  using 
other  questions  come  iqi  with  different  answers. 

\'erne  E.  Edwards,  Jr.,  chairman  of  the  department  of  journalism 
at  Ohio  Wesleyan  University,  in  his  new  book,  “Journalism  in  a 
Free  Society,’’  notes  the  TIO  studies  anti  observes:  “Several  psycholog¬ 
ical  factors  could  mislead  resjxmdents.  The  phrase  ‘in  the  world’ 
might  cause  them  to  overlook  local  jxtlice  and  school  news.  The  impact 
of  ‘moving-picture  headlines’  especially  when  seen  lx?fore  the  more 
detailed  versions  are  reatl,  coidd  cause  reader-viewers  to  confuse  ‘most’ 
with  ‘startling’  and  ‘first.’  It  is  even  possible  that  some  respondents 
consider  knowledge  of  major  tv  entertainment  shows — which  dominate 
so  much  conversation — part  of  ‘news  about  what  is  going  on.’  ’’ 

Tlte  TIO  question  is  so  obviously  questionable  that  we  wonder  if 
any  accept  it  as  research. 


The  Oldest  Publishers'  end  Advertisers' 
Newspaper  in  America 

With  which  have  baan  merged:  The  Journalist 
established  March  22,  1884;  Nawspaperdom 
established  March,  1892;  the  Fourth  Estate 
March  I,  1894;  Editor  &  Publisher,  June  29, 
1901;  Advertising,  January  22,  1925. 

Executive  Editor:  Jerome  H.  Walker 

Associate  Editors:  Spyridon  Granitsas,  Craig 
Tomkinson,  Jerome  H.  Walker  Jr..  Lenora 
Williamson 

Midwest  Editor:  Gerald  B.  Healey. 

Pacific  Coast  Editor:  Campbell  Watson. 
Washington  Correspondent:  Luther  A.  Huston. 
Advertising  Manager:  Ferdinand  C  Teubnet. 

Sales  Representatives:  Grant  Biddle.  Christo¬ 
pher  Lassen,  Harry  B.  Muliinix,  Donald  L. 
Parvin,  Earl  W.  Wilken. 

Advertising  Production  Manager:  Bernadette 
Borries. 

Assistant  to  the  Publisher  and  Promotion  Man¬ 
ager:  George  Wilt. 

Circulation  Director:  George  S.  McBride. 
Classified  Advertising  Manager:  John  Johnson. 

Marketing  and  Research  Manager:  Albert  E. 
Weis. 

Librarian:  James  Santangelo. 


What  is  ^air  space?’ 

The  nation’s  newspaj)er  publishers  will  be  the  target  of  a  massive 
educational  campaign  by  the  American  Cancer  Societv  which  will 
ask  them  to  repudiate  the  paid  advertising  messages  they  expect  to 
carry  from  the  cigaret  industry. 

The  Societv  says  it  wants  an  allocation  of  “fair  space  to  anti-cigaret- 
smoking  advertisements.’’ 

This  is  the  first  time  in  history,  to  our  knowledge,  that  newspajiers 
have  been  asked  to  counter  voluntarily  the  advertising  messages  for  a 
product  that  is  legally  manufactured,  legally  sold,  legally  consumed 
and  legally  advertised.  It  may  be  precedent-setting. 

Some  newspajiers  have  already  made  the  decision  on  their  own  to 
reject  all  cigaret  advertising.  That  is  their  right  and  privilege.  .Some 
think  it  is  their  duty.  Others  disagree. 

This  is  an  issue  that  will  be  argued  for  years  to  come  and  each  puli- 
lisher  will  make  a  decision  on  it  to  suit  his  own  conscience.  Rut  each 


OFFICES 

Ganeral:  850  Third  Avenue,  Now  York.  N.Y. 
10022  Phone:  212-752  7050.  TELEX  12  5102. 

Chicago:  360  North  Michigan  Avenue,  60601. 
Phone:  312-782  4897.  Gerald  B.  Healey, 
Editor.  Harry  B.  Muliinix,  Grant  Biddle,  Ad¬ 
vertising  Representatives. 

Los  Angeles:  1830  West  8th  Street,  90057. 
Phone:  213-382-6346.  Duncan  Scott  &  Mar¬ 
shall  Inc.,  Advertising  Representatives. 

San  Francisco:  85  Post  Street,  94104.  Phone: 
415-421  7950.  Campbell  Watson,  Editor. 
Duncan  Scott  &  Marshall  Inc..  Advertising 
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should  remember  that  this  retjuest  may  be  only  the  first  to  come  from 
special-interest  groups  who  svould  like  to  see  the  advertising  and  sale 
of  this  or  that  product  rejected  or  susjjended  for  any  number  of  rea¬ 
sons  including  morals  and  health. 


A  blow  for  print 

\  convincing  blow  for  print  media  was  made  this  week  by  this 
magazine  ad  in  small  space:  “A  reminder  from  I.ook  Magazine  that 
this  Advertising  Age  special-issue  report  on  the  broadcasting  media  is 
brought  to  you  in  memorable,  believable,  reliable.  Incomparable 
print.’’ 

Amen! 
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letters 


AI)VERTISI>G  BUDGET 

After  reading  Mr.  Burgio’s  comments 
(Montgomery  Ward  Presses  Newspapers 
for  Ad  Reforms,  October  17)  I  can’t  help 
but  think  that  it  is  most  fortunate  for 
Montgomery  ^ard  and  the  newspapers 
they  use  that  all  of  their  stores  do  not  de¬ 
pend  upon  Sam  S.  Burgio  for  their  ad¬ 
vertising  budget. 

Mr.  Burgio  apparently  does  not  under¬ 
stand  the  most  basic  principle  of  advertis¬ 
ing;  that  is,  to  promote  business.  Good  ad¬ 
vertising  sense  demands  that  a  business 
use  the  medium  that  gets  results  most  ef¬ 
fectively.  The  newspaper  has  always  proved 
to  he  the  most  effective  medium  for  selling 
merchandise. 

If  Mr.  Burgio  was  offering  to  run  eight 
pages  in  a  newspaper  when  only  two  were 
necessary,  he  is  a  poor  advertiser.  If  on 
the  other  hand  he  needed  eight  pages  to 
get  the  job  done  hut  only  ran  two  because 
he  could  not  get  the  position  he  requested, 
he  is  etjually  a  poor  advertiser. 

As  a  representative  of  one  of  the  nation’s 
largest  newspaper  advertisers,  Mr.  Burgio 
certainly  should  realize  that  the  news¬ 
paper’s  main  interest  is  the  reader.  If 
readers  are  not  interested  in  the  paper  as 
a  whole,  they  are  not  going  to  he  interested 
in  Ward’s  ads.  Every  advertiser  should 
know  that  his  ad  is  in  a  medium  that  the 
prospective  customer  has  bought  and  re¬ 
quested  that  it  be  brought  into  her  home. 
If  that  package  of  live  news,  dynamic  ads, 
and  entertaining  features  becomes  dull. 

ards’  customers  are  going  to  stop  buying 
it.  It  is  lilt  to  the  producers  of  newspapers 
to  keep  theirs  a  sought  after  product. 

Surely  Mr.  Burgio  knows  that  no 
modern  daily  newspaper  is  equipped  to  do 
the  job  work  such  as  producing  mats  on 
a  large  .scale.  That  is  the  specialty  of  the 
print  shop,  who  in  turn  is  unable  to  pro¬ 
duce  a  daily  paper. 

Montgomery  Wards  may  he  different  in 
Mr.  Burgio’s  territory,  hut  here  in 
Louisiana  Wards  docs  not  usually  reduce 
their  jirices  in  slack  seasons.  No  one  ex¬ 
pects  them  to.  After  all.  Wards,  like  the 
newspapers,  have  the  same  expenses  dur¬ 
ing  slack  seasons  as  they  do  in  the  bu.sy 
seasons. 

As  for  the  cost  of  preprints,  it  is  doubt¬ 
ful  if  any  two  newspapers  in  the  country 
can  insert  for  the  same  cost.  Some  have 
high  priced  stuffing  machines,  some  have 
college  hoys  doing  the  inserts  and  some 
have  the  carriers  doing  it. 

And  it  is  impossible  to  believe  that  any¬ 
one  who  knew  that  $24,000  worth  of  news¬ 
paper  space  was  going  to  get  a  certain 
amount  of  business,  would  look  for  a  less 
effective  medium  in  which  to  spend  his 
money,  just  because  the  newspaper  was 
more  difficult  to  use. 

However,  it  is  probably  good  that  Mr. 
Burgio  made  those  statements.  It  shows 
how  unsuccessful  newspapers  are  in  getting 
advertisers  to  understand  the  industry. 
One  thing  the  vast  majority  of  advertisers 
do  understand,  is  that  ads  in  newspapers 
sell  more  merchandise  than  ads  in  any 
other  media. 

In  conclusion,  let  me  emphasize  that  no 


newspaper  I  know  of  has  a  lack  of  con¬ 
cern  for  their  advertiser.  All  of  them  will 
do  everything  possible  to  satisfy  the  man 
who  “pays  the  freight”.  But,  newspapers 
have  a  moral  obligation  to  the  reader. 
After  all,  that  reader  is  a  Wards  customer 
and  Wards  goes  to  a  lot  of  trouble  to 
satisfy  a  customer. 

James  E.  Wilcombe 

Baton  Rouge,  La. 

(The  writer  is  advertising  manager  of 
the  State-Times  &  Morning  Advocate  and 
Sunday  Advocate.) 

*  *  * 

PACKAGE  OFFER 

If  I  were  editor  of  one  of  the  smaller 
daily  or  weekly  newspapers,  1  would  want 
to  take  a  good  look  at  a  weekly  syndicated 
“entertainment  package”  that  comments  in 
a  professional  and  sophisticated  way  on 
current  films,  upcoming  network  tv  pro¬ 
grams,  highlights  of  public  tv  programs,  tv 
sports  presentations,  etc. 

This  inexpensive  but  comprehensive 
roundup  is  distributed  flexibly,  editors  hav¬ 
ing  the  option  of  taking  the  whole  kit  or 
of  choosing  among  its  multiple  parts. 

Paralleling  the  “entertainment  pack¬ 
age,”  there  is  a  lively,  up-to-date  news¬ 
letter  on  current  films.  It  is  a  hi-weekly 
imhlication  in  its  own  right.  Its  frank  re¬ 
views  and  capsule  reviews  cover  the  water¬ 
front  of  domestic  and  foreign  film  produc¬ 
tion. 

Both  the  “package”  and  the  newsletter 
are  the  work  of  a  team  of  young  profes¬ 
sionals,  hacked  up  by  a  highly  diversified 
group  of  volunteer  viewers  and  critics. 

These  two  sources  of  entertainment  news 
and  criticism  are  prepared  by  Catholics 
associated  with  the  United  States  Catholic 
Conference.  However,  there  is  nothing 
sectarian  or  parochial  about  them.  Their 
writers  turn  out  such  heads-up,  common- 
sense,  well-written  copy  on  movies  and  on 
all  phases  of  television  that  it  deserves  to 
he  shared  by  peojile  of  all  faiths  or  no 
faith. 

I  recommend  that  interested  editors  and 
publishers  get  free  sample  copies  by  writ¬ 
ing:  Entertainment  Package,  United  States 
Catholic  Conference.  Chrysler  Building. 
Suite  4200,  New  York,  N.  Y.  10017. 

Thurston  N.  Dams,  S.  J. 

New  York 

(The  writer  is  the  former  editor-in-chief 
of  America,  national  weekly  journal  of 
opinion.  He  is  now  associated  ivith  the 
Department  of  Communications,  United 
States  Catholic  Conference.) 

*  *  * 

IDENTIFICATION 

Professor  Curtis  D.  MacDougall  asks 
(October  3),  “How  many  banks  were  held 
(blown)  up  by  Grant,  Garfield,  Cleveland. 
Teddy  Roosevelt  and  the  others  (other 
presidents  with  beards)?  And  why?”  The 
question  implies  that  19th  Century  beards 
reflected  the  same  values  as  1970  beards 
reflect.  This  is  absurd. 

Nevertheless.  Prof.  MacDougall  could 
agree  that  blowing  up  a  bank  is  rejection 
of  a  traditional  value;  viz.  the  rejection  of 
dialogue  and  the  democratic  process.  So 
count  the  number  of  Young  Republicans, 
old  Republicans,  Young  Democrats. 
Minutemen,  Black  Panthers,  Weathermen, 
clean  shaven  youths,  long-haired  youths, 
or  whatever,  who  have  blown  up  banks, 
statues,  libraries,  and  ROTC  buildings,  or 


want  to  blow  them  up. 

The  counts  will  demonstrate  that  more 
Weathermen,  blow  up,  or  at  least  want  to 
blow  up,  more  banks  than  Young  Demo¬ 
crats  or  Young  Republicans,  and  that  more 
bearded  youths  want  to  blow  up  banks 
than  clean  shaven  youths.  But  the  point  is 
that  a  report  of  the  group  affiliations  and 
styles  of  those  people  blowing  up  banks  is 
important  to  knowing  the  counts.  The 
group  ID  of  someone  blowing  up  a  bank, 
then,  should  be  reported  because  that  in¬ 
formation  is  important  to  public  realiza¬ 
tion  of  significant  relationships  between 
bank  blowing  and  group  affiliation  and 
life  style.  In  other  words,  the  ID  is  news, 
and  it  is  news  too,  because  the  reader 
wants  to  know.  He  is  interested  and  he  is 
entitled  to  know. 

The  issue  of  racial  identification  was 
resolved  by  most  of  the  press  in  favor  of  ID 
suppression  except  when  judged  essential 
to  reader  interpretation.  The  result.  I 
believe,  has  been  a  failure  of  the  public 
to  fully  realize  the  extent  of  black  crime. 
I  sensed  black  involvement,  but  was 
astounded  by  the  figures  cited  in  US. 
News  &  World  Report  (Sept.  21).  Blacks 
are  credited  with  72  per  cent  of  nationwide 
homicides.  84  per  cent  of  the  assaults,  70 
per  cent  of  the  rapes,  and  85  per  cent  of 
the  robberies.  How  many  people  have 
fully  sensed  the  magnitude  of  those  figures. 
Recognition  and  realization  result  from 
small  hits  and  layers  of  information  re¬ 
ported  day  by  day  and  week  by  week. 

I  judge  that  it  is  not  popular  to  raise  this 
ID  issue,  hut  I  will  point  out  that  it  is 
precisely  because  of  the  magnitude  of 
juvenile  crime  that  many  newspapers  are 
re-examining  their  policy  of  siqipressing 
the  names  of  juvenile  crime  offenders. 

Larry  D.  Miles 

Journalism  program. 

Western  Illinois  University, 

Macomb,  Ill. 


Short  Takes 

Yerger’s  performance  was  fabulous 
and  Lowell  supported  hum  all  the  way. 
— Sanderton  (Pa.)  Independent. 

*  *  * 

Members  of  Kindnesscourt  No.  27  Or¬ 
der  of  Amaranth  who  attended  the  of¬ 
ficial  visit  of  Laurelcourt  included  Dep¬ 
uty  Grand  Round  Matron,  Lady  M  . 

S  — Lenawee  (Mich.)  Tribune. 

*  *  * 

Miss  Question,  Please  tell  me  how  to 
obtain  thick  eyebrows.  Answer,  Soups, 
tea,  coffee.  Vaseline  to  the  eyebrow’s  at 
night. — Stratford  (Ont.)  Beacon  Herald. 
*  ♦  * 

PLANO  Heintzman,  upright,  sliding 
young  lady  for  companionship,  age  442- 
3977. — Brantford  (Ont.)  Expositor. 

«  ♦  ♦ 

That  five-week  layoff  left  him  out  of 
shape  and  that’s  why  he  got  stopped  last 
Sunday  after  running  69  years  with  a 
pass. — Toronto  Daily  Star. 

*  *  * 

E&P  pays  $2  each  for  amusing  typo¬ 
graphical  errors  found  in  newspapers 
and  reprinted  here. 
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jlork  Ckar^eris 

Six  out  of  10  have  at  least  one  credit  card. 

And  they  are  three  times  as  likely  to 
own  a  luxury  credit  card  (like  American  Express  or 
Diners’  Club)  as  other  adults. 

They’re  the  people  who  read  The  New  YorkTimes. 


Sigma  Delta  Chi  censures 
Nixon  on  information  gap 


The  national  Freedom  of  In¬ 
formation  committee  of  Sigma 
Delta  Chi  has  issued  a  report 
censuring  the  Nixon  Adminis¬ 
tration  for  the  manner  in  which 
it  has  communicated  with  the 
public. 

“It  has  been  a  disquieting  year 
for  the  advancement  of  freedom 
of  information,”  said  the  re¬ 
port.  to  be  presented  to  the  20,- 
000-member  professional  jour¬ 
nalism  society’s  annual  conven¬ 
tion  opening  Wednesday  in  Chi¬ 
cago. 

The  report  was  particularly 
critical  of  the  nature  of  the 
President’s  news  conferences 
which,  it  contends,  have  been 
reduced  “essentially  to  a  one¬ 
way  proposition,  convened  when 
the  President  believes  he  has 
something  to  communicate.” 


Warren  Burger,  who  on  occa- 


committee 


sion  bars  radio-tv  coverage  of  makes  special  mention  of  a  re- 
his  public  addresses  and  who  at-  buttal  by  Walter  Cronkite  to 


tempted 


reprint  what  he  called  an  “undercover 


rights  to  his  “state  of  the  judi-  campaign”  by  the  White  House 
ciary”  address  to  the  American  to  discredit  CBS  New's  report- 


Bar  Association,  initiated  a 
practice  of  “backgrounders”  on 
Supreme  Court  actions  by  tak¬ 
ing  into  his  confidence  just  two 


ing  from  Vietnam. 

Latin  America  bleak 
In  Latin  America,  the  corn- 


regular  wire  service  reporters  rnittee  reported,  “the  picture  re- 
on  the  court  beat.  .  - 


mained  bleak  as  far  as  press 


The  SDX  committee  said  the  freedom  was  concerned.”  Re¬ 
controversy  surrounding  the  pressive  laws  and  decrees  en- 
increasing  use  of  the  subpoena  dangering  press  fredom  in  vary- 


at  all  judicial  levels 


ing  degrees  were  reported  from 


doubtless  remain  unless  ulti-  20  countries 
mately  settled  by  fiat  of  Con-  chairman  of  the  SDX  com- 
gress  or  deci^on  of  the  U.  S.  jg  Richard  P.  Kleeman, 

question  Washington  correspondent  for 
of  shield  laws  to  protect  Minneapolis  Tribune. 

newsmen  and  their  sources  vicechairmen  are  David  J. 
from  subpoenas.  It  adds,  IS  sure  Kraslow,  Los  Angeles  Times, 
to  be  revived  in  the  new  Con-  Washington;  Vance  Trimble, 


ViVeklv  sessions  preferred  „ress  convening  in  lanuarv  ''unce  irimo.e, 

convening  in  January,  Kentucky  Post  and  Times  Star; 

A  news  conference,  the  report  ^  ,  .  William  J.  Small,  CBS,  Wash- 

id,  should  not  be  scheduled  Besides  the  subpoena  issue,  ington;  Alvin  E.  Austin.  Uni- 
r  the  convenience  of  either  a  comrnittee  during  the  year  versity  of  North  Dakota,  and 
esident  or  the  press,  but  for  concerned  itself  with  questions  Qgorge  Beebe,  Miami  Herald. 


A  news  conference,  the  report 
said,  should  not  be  scheduled 
for  the  convenience  of  either  a 
president  or  the  press,  but  for 
the  public  convenience  and  in¬ 
terest.  And  the  public  is  best 
served  by  on-the-record  ques¬ 
tioning  of  the  President  at  fre¬ 
quent  intervals  —  “preferably 
weekly',  certainly  no  less  often 
than  bi-weekly.” 

The  committee  said  tv  news 
conferences  are  not  as  “wide- 
open”  and  informative  as  they 
may  seem,  noting  that  the  Pres¬ 
ident  almost  never  allows  a  re¬ 
porter  to  ask  a  “follow-up” 
question. 

“SDX  therefore  suggests  that 
the  President  consider  experi¬ 
menting  with  a  monthly,  one- 
hour,  on-the-record,  sit-down, 
nontelevised  news  conference 
with  no  more  than  20  reporters: 
six  from  the  regular  White 
House  press  corps,  including 
the  two  wire  services,  selected 
on  a  rotating  basis  by  the 
newsmen  themselves,  and  14 
drawn  by  lot  for  each  occasion 
by  the  Standing  Committee  of 
Correspondents,  with  no  one  eli¬ 
gible  for  two  successive  confer¬ 
ences.” 

Other  Administration  offi¬ 
cials,  including  Vice  President 
Agnew  and  Attorney  General 
Mitchell,  came  in  for  criti¬ 
cism  from  the  Sigma  Delta  Chi 
committee.  And  the  report 
pointed  out  that  Chief  Justice 


of  congressional  reform  “to  as 


representative 


EsP 
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sure  greater  public  visibility  for  Committee  on  News 

the  lawmaking  process”  and  a  Coverage  Problems  is  Theodore 
conflict  of  interest  case  involv-  p.  Koop,  CBS,  Washington, 
mg  a  newsman  discharged  on  societv’s  annual  national 

account  of  his  wife  s  employ-  contention  begins  Wednesday 
•  (November  11)  with  more  than 

Fair  trial  guidelines  'i'OO  newsmen,  college  journal¬ 

ism  students  and  educators  ex- 
State  by  state  efforts  by  news  pected  for  the  four-day  event 

media  and  the  bar  and  bench  to  _ 

achieve  voluntary  fair  trial-free  _  __  _ 

press  guidelines  continued  sue-  H  A^|-^ 
cessfully  in  1970,  according  to 
the  report.  .. 

However,  on  the  negative  fl  \47’J| tt 
side:  “Subpoenas  of  newsmen 

and  their  notes,  repressive  law  -■ 

enforcement  toward  student  re- 
porters  at  the  scene  of  college  ^ 
disturbances  and  continued 

secret  meetings  of  school  boards  Regional  presentations  of  Ed- 
and  other  public  groups  nettled  *  Publisher’s  14th  an- 

guardians  of  a  free  press  in  the  nual  Color  Awards  (E&P,  Sep- 


various  states  this  year.” 


tember  26)  started  November 


Every  Saturday  Since  1884 

at  the  Palmer  House. 

Featured  speakers  will  be 
Walter  Cronkite,  CBS  news¬ 
caster;  Henry  Ford  II,  board 
chairman  of  Ford  Motor  Co.; 
Mrs.  Katherine  Graham,  presi¬ 
dent  of  the  Washington  Post 
Co.;  Nelson  Poynter,  board 
chairman  of  the  St.  Petersburg 
(Fla.)  Times  and  Evening  In¬ 
dependent;  Ann  Landers,  syn¬ 
dicated  advice  columnist ;  and 
Peter  Arnett,  reporter  for  the 
Associated  Press. 

Irv  Kupcinet,  Chicago  Sun- 
Times  columnist  and  moderator 
of  a  television  talk  show,  will 
present  a  Friday  evening  enter¬ 
tainment  program. 

Convention  panels  will  be 
headed  by  Gladwin  Hill,  en¬ 
vironmental  correspondent  for 
the  Sew  York  Tunes;  Clayton 
Kirkpatrick,  editor  of  the  Chi¬ 
cago  Tribune,  and  A1  Balk, 
visiting  editor  of  the  Columbia 
Journalism  Review,  New  York, 
and  editor-at-large  of  Saturday 
Review. 

Convention  co-chairmen  Ralph 
Otwell,  managing  editor  of  the 
Chicago  Sun-Times,  and  Har¬ 
old  (iully,  public  relations  di¬ 
rector  for  Leo  Burnett  Co., 
Chicago,  will  welcome  members 
from  Sigma  Delta  Chi’s  211 
campus  and  professional  chap¬ 
ters  at  the  opening  session 
Thursday. 

The  delegates,  representing 
more  than  20,000  SDX  mem¬ 
bers.  will  hear  reports  Friday 
by  the  society’s  national  presi¬ 
dent,  Frank  Angelo,  managing 
editor  of  the  Detroit  Free  Press 
and  the  executive  officer  Rus¬ 
sell  E.  Hurst,  of  Chicago. 

the  Daytona  Beach  (Fla.) 
News-Journal,  Jim  Dandy  Co. 
(Chunx),  Henderson  Advertis¬ 
ing  Agency,  Greenville  (N.C.) 
Daily  Reflector,  BBD&O,  and 
Pepsi-Cola  Company. 

On  November  10,  regional 
presentations  will  be  made  at  a 
luncheon  meeting  of  the  Chica¬ 
go  chapter  of  AANR.  On  No¬ 
vember  19,  awards  will  be  pre¬ 
sented  at  the  Los  Angeles 
AANR  luncheon. 

Other  presentations  will  be 
made  November  25  in  Montreal, 
and  in  Wayne,  N.J.  on  January 
8,  1971. 


TVio  uoQi-  fni-  4  at  a  luncheon  of  the  Phila-  ,  preseniau 

The  year  for  broadcasters  .  ,  v  •  chanter  4merican  As-  November  25 

was  hardly  a  bright  one  either,  qelpHia  Lhapt^,  .American  As  Wayne  N.J. 

said  the  report.  Vice  President  sociation  of  Newspaper  Rep- 
Agnew  “set  the  tone”  for  an  resentatives,  where  plaques  and 
attack  on  the  television  news  presented  to  the  • 

industry.  Said  the  report:  “If  I^^ladelphia  Inqmrer,  John  . .  ,  . 

this  first  year  after  his  Des  Wanamaker  N.  W.  Ayer  &  ADltlftl  CUtS  tO 
Moines  speech  is  the  beginning  ^  Chesapeake  &  Abitibi  Paper  Co.  has  an- 

of  the  Age  of  Agnew  in  jour-  Potomac  Telephone  Co.  nounced  a  reduction  in  the  in- 

nalism,  it  does  not  portend  to  be  On  Nov'ember  5,  awards  were  crease  of  the  price  of  news- 
a  pleasant  era  for  the  journal-  presented  at  a  meeting  of  the  print  to  be  made  effective  Janu- 
ist.”  .Atlanta  Chapter  of  AANR  to  ar>'  1,  from  $10  to  $8  a  ton. 
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NNA  meeting  brings 
suburban  eo-op  eloser 


By  Craig  Tonikinson 

A  merging  of  services  by 
three  suburban  newspaper  or¬ 
ganizations  was  debated  behind 
closed  doors  during  the  Na¬ 
tional  Newspaper  Association’s 
fall  meeting  last  week  in  At¬ 
lanta.  Key  people  came  away 
confident  that  an  agreement  on 
the  merger  is  near. 

A  meeting  was  scheduled 
December  3  in  Chicago,  and  ac¬ 
cording  to  one  NNA  officer,  it’s 
hoped  that  an  agreement  will 
be  reached  then. 

Involved  in  the  seiwice  mei’- 
ger  would  be  the  Suburban 
Section  of  the  NNA,  the  Sub¬ 
urban  Press  Foundation  (SPF) 
and  Accredited  Home  News¬ 
papers  of  America  (AHN.\), 
an  organization  largely  made 
up  of  free  distribution  pub¬ 
lications.  All  three  operate  in¬ 
dependently  of  each  other. 

.■\s  described  by  William 
Over,  NN.\  Suburban  Section 
vicepresident  and  publisher  of 
Chicago’s  Pioneer  Publications, 
a  Time  Inc.  subsidiary,  the  ex¬ 
pected  agreement  would  not 
produce  a  separate  homogene¬ 
ous  organization,  but  one  with 
divisions  providing  non-dupli- 
cated  services  in  the  areas  of 
trade  and  research.  He  pointed 
out  that  there  would  be  no 
split-off  from  NNA. 

Calling  the  research  arm  of 
the  proposed  association  the 
“Suburban  Bureau  of  .Advertis¬ 
ing,”  Over  likened  its  relation¬ 
ship  to  the  NNA  to  that  of  the 
Bureau  of  .Advertising  and  the 
American  Newspaper  Publisher 
Association. 

Current  memberships 

As  memberships  stand  now, 
the  NN.A  suburban  Section  has 
about  65;  SPF,  60;  and  AHNA, 
70.  Of  the  195  total,  roughly 
30  to  40  members  hold  member¬ 
ships  in  two  or  all  three  of  the 
organizations. 

There  has  been  no  decision 
as  to  where  the  new  organiza¬ 
tion’s  various  functions  will  be 
headquartered.  The  Suburban 
Section  is  housed  in  NN.A’s 
Washington  headquarters;  SPF 
is  in  Chicago,  and  .AHN.A  in 
Boston. 

Over  said  that  membership 
in  “Suburban  Newspapers  of 
America”,  when  organized,  will 
be  open  to  all  non-metropolitan 
newspapers  including  dailies 
and  rural  weeklies. 

It  is  presumed  though  that 
despite  the  fact  that  member¬ 


ship  is  open  to  a  wide  range  of 
newspapers,  only  those  with 
suburban  oriented  needs  will 
join. 

Over  said  further  that  the 
board  of  directors  of  the  re¬ 
search  end  of  the  new  entity 
will  be  made  up  of  representa¬ 
tives  from  all  three  base  or¬ 
ganizations.  Current  heads  of 
the  three  are.  Vernon  Spitaleri, 
newly  elected  president  of  the 
Suburban  Section,  publisher  of 
the  Laguna  Beach  (Calif.) 
Sews-Post  and  board  chairman 
of  the  Sta-Hi  Corp. ;  Hal  Tow- 
send,  president  of  SPF  and 
publisher  of  the  Dispatch 
Newspapers,  North  Kansas 
City,  Mo.;  and  Bruce  Sagan, 
president  of  .AHNA  and  pub¬ 
lisher  of  Chicago’s  Economist 
Newspapers. 

New  constitution 

In  business  sessions  during 
the  four-day  meeting  and  trade 
show,  the  membership  of  the 
NN.A  voted  to  accept  a  new 
constitution.  The  major  pro¬ 
vision  provides  that  all  board 
members  will  be  elected  by  the 
members  within  each  region 
rather  than  by  the  membership 
as  a  whole. 

To  date,  each  of  the  10 
regions  in  the  NNA  network 
has  nominated  candidates,  but 
the  board  has  been  elected  by 
the  membership  as  a  whole. 
Under  the  new  system  each 
member  in  a  region  will  vote 
by  mail  on  a  slate  of  candidates 
proposed  by  the  state  presi¬ 
dents,  chairman  and/or  man¬ 
agers  belonging  to  that  region. 

The  new  constitution  will  be 
instituted  at  the  next  national 
meeting  of  the  NNA,  June  24- 
26,  1971  in  Rochester,  N.Y. 

.At  the  Rochester  meeting 
one-third  of  the  seats  on  the 
NNA  board  will  be  filled.  In 
addition  to  the  10  regional 
members  the  board  has  two  ex- 
officio  members  representing 
newspaper  association  man¬ 
agers  and  the  Suburban  Sec¬ 
tion.  NNA  sub-division  board 
members  are  elected  at  the  fall 
meeting. 

Elections 

Over  was  named  vicepresi¬ 
dent  of  the  Suburban  Section 
as  Spitaleri  succeeded  Bruce 
Heiberg,  publisher  of  the  Bel¬ 
levue  (Wa.)  American.  Roy 
Burton,  Kettering  (O.)  Times, 
a  new  member  of  the  board,  was 
elected  treasurer.  Theodore  .A. 


Serrill,  executive  vicepresident 
of  the  NN.A.  continues  as 
secretary  of  Suburban  Section. 

Burton  replaced  E.  C.  L’Hei- 
ault,  of  the  Minneapolis  Post 
Publishing  Co.  who  leaves  the 
board.  .Also  leaving  the  Iward 
of  officers  and  directors  is 
Henry  M.  Hogan  Jr.,  of  the 
Birmingham  (Mich.)  Eccentric 
Richard  M.  Diamond,  publisher 
of  the  Trumbull  (Conn.)  Times, 
and  H.  L.  McOsker,  of  the 
Miami  (Fla.)  Herald  Publish¬ 
ing  Co. 

The  new  directors  appointed 
were,  R.  S.  Bosw'orth,  editor 
and  publisher,  Bristol  (R.I.) 
Phoenix:  Otis  Brumby,  Jr., 
Marietta  (Ga.)  Journal  and 
Neighbor  Newspapers;  and 
William  Strasburg,  Montgom¬ 
ery  Publishing  Co.,  Fort  Wash¬ 
ington,  Pa. 

In  the  .American  Newspaper 
Representative  section  of  the 
NN.A,  Homer  Rankin,  of  the 
Tifton  (Ga.)  Gazette  was 
named  to  succeed  Palmer  H. 
Sondreal,  Amery  (Wis.)  Free 
Press,  as  president.  Robert  M. 
Shaw,  Minnesota  Newsnaper 
Association,  succeeds  William 
Oertel  as  vicepresident,  and 
Charles  O.  Morgan,  Kirkland 
(Wash.)  East  Side  Journal,  re¬ 
places  Dick  Westerfield,  H’esf 
Union  (La.)  Fayette  County 
Union,  as  secretary. 

Named  to  fill  the  three  .ANR 
directorship  vacancies  were, 
John  Mever.  Detroit  Lakes 
(Minn.)  Tribune;  Jac  Simmer- 
man,  Bolivar  (Mo.)  Herald- 
Free  Press;  and  Lyle  Young, 
Nebraska  Press  .Association. 

Generation  lost 

Newspapers  have  lost  a  whole 
generation  of  readers,  declared 
Vincent  Spezzano,  director  of 
public  service,  Gannett  News¬ 
papers,  and  president  of  the  In¬ 
ternational  Newspaper  Promo¬ 
tion  .Association. 

Spezzano  gave  his  views  on 
the  youth  market  to  a  Friday 
session  of  the  NNA.  He  de¬ 
clared:  “I  am  of  the  opinion 
that  it  is  too  late  to  teach  most 
younger  people  new  tricks — like 
making  newspaper  reading  a 
habit — and  that  we  may  as  well 
resign  ourselves  to  the  fact  that 
we  have  lost  one  generation  as 
readers  of  the  newspapers.” 

On  the  subject  of  special  teen 
sections  and  other  methods  of 
reaching  the  youth  market, 
Spezzano  said,  these  sections 
“run  by  some  newspapers  do 
not  seem  to  be  accomplishing 
their  objectives  of  communicat¬ 
ing  with  the  young.  For  one 
reason,  the  very  fact  that  they 
are  part  of  the  establishment 
newspaper  automatically  dis¬ 
qualifies  much  of  what  they 
have  to  offer — even  when  they 
purport  to  be  written  by  the 
young  themselves.” 


N.Y.  printers 
gain  added 
idle  benefit 


Newspaper  publishers  will  be 
hearing  more  about  SUB — 
Supplemental  Unemployment 
Benefits — in  negotiations  with 
the  typographical  union. 

New  York  City’s  “Big  6”  lo¬ 
cal  has  negotiated  the  first  such 
SUB  clause  in  its  contract  with 
the  Printers  League,  an  organi¬ 
zation  of  book  and  job  shops. 
SUB  will  be  paid  out  of  the 
employer-financed  Displacement 
and  Relocation  Fund  in  addi¬ 
tion  to  State  Unemployment 
Compensation  benefits.  The 
precise  conditions  under  which 
these  benefits  will  be  paid  have 
yet  to  be  worked  out  but  they 
will  be  retroactive  to  the  effec¬ 
tive  date  of  the  contract. 

Bertram  .A.  Powers,  pres¬ 
ident  of  the  union,  said  SUB  is 
a  “modest  beginning”  and 
“there  is  no  doubt  that  it  will 
be  extended  to  the  Newspaper 
Branch.  I  predict  that  the  time 
will  come  when  the  negotiation 
of  this  SUB  benefit  will  mark 
the  beginning  of  the  longover- 
due  concept  that  the  industry 
has  a  responsibility  to  its 
unemployed.” 

Powers  admitted  there  would 
be  some  abuses  until  the  system 
it  well  defined.  He  explained 
that  it  will  not  be  the  purpose 
of  SUB  to  subsidize  an  employ¬ 
ee  who  does  not  truly  seek 
work. 

“For  example,”  he  said,  “if 
jobs  are  going  dark  and  a 
member  claims  benefits  because 
he  is  unwilling  to  work  nights, 
his  claim  will  not  be  honored.” 

The  maximum  benefit  paya¬ 
ble  in  combination  with  max¬ 
imum  state  benefits  will  be  $110 
per  week.  Journeymen,  appren¬ 
tices  and  miscellaneous  compos¬ 
ing  room  employees  may  estab¬ 
lish  eligibility  during  times  of 
unemployment  in  the  book  and 
job  shops. 

• 

General  excellence 
award  for  Paddock 

Paddock  Publications  was 
awarded  the  top  newspaper 
prize  at  ceremonies  conducted 
by  the  Illinois  Press  Associa¬ 
tion  in  Decatur,  Ill.  The  award 
for  general  excellence  was  pre¬ 
sented  to  Stuai-t  R.  Paddock 
Jr.,  president  of  Paddock  Pub¬ 
lications.  The  prize  awarded  to 
the  Arlington  Heights  Herald 
was  based  on  representative 
samples  of  the  paper. 

Second  place  went  to  the 
Chicago  Tribune,  third  place 
to  the  Rockford  Register-Re¬ 
public. 
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Golf  package  offer 

Ad  bureau  introduces 
‘one-order’  servicing 


The  Bureau  of  Advertising, 
ANPA,  said  this  week  it  would 
handle  insertion  orders  on  a 
“one-order”  basis  for  national 
advertisers  that  buy  space  to 
tie-in  with  a  newspaper’s  cov¬ 
erage  of  the  1971  Professional 
Golf  Association  tournaments. 

In  addition,  the  Bureau  an¬ 
nounced  it  would  also  handle 
distribution  of  advertising  mats 
and  other  materials  for  adver¬ 
tisers  in  conjunction  with  the 
proposed  PGA  package  plan 
that  will  be  sold  by  the  indus¬ 
try. 

The  Bureau  disclosed  its  “one 
order”  service  plan  this  week 
following  a  report  in  Editor  & 
Publisher  (October  31)  that  the 
Bureau  and  Branham-Moloney 
Inc.,  newspaper  representatives, 
had  jointly  organized  a  special 
sales  program  aimed  at  de¬ 
veloping  and  harnessing  na¬ 
tional  advertising  support  for 
sports  pages  and  in  special  sec¬ 
tions  of  newspapers  in  markets 
on  the  PGA  tour  circuit. 

Frank  Kilcheski,  national  ad¬ 
vertising  sales  vicepresident  for 
the  Bureau,  said  each  news¬ 
paper  will  continue  to  do  its 
own  billing  for  the  advertising. 

The  sales  program  on  behalf 
of  all  newspapers  in  the  39 
markets  where  a  PGA  tourna¬ 
ment  has  been  scheduled  to  be 
played  was  pre-tested  by  Bran¬ 
ham-Moloney  with  several  ad¬ 
vertisers  and  newspapers  before 
it  was  presented  to  the  Bureau 
in  August  as  a  possible  indus¬ 
try  program.  B-M  represents  11 
of  the  81  newspapers  on  the 
PGA  tour  list. 

Sales  presentation 

Jack  Kauffman,  president  of 
the  Bureau,  gave  the  program 
the  green  light  and  hired  Ellis 
Folke  to  prepare  a  presenta¬ 
tion  and  other  sales  material  to 
use  in  selling  the  concept  to  ad¬ 
vertisers.  Folke,  who  served  as 
the  Bureau’s  director  of  infor¬ 
mation  before  joining  Sullivan, 
Stauffer,  Colwell  &  Bayles  a 
few  years  ago  as  director  of 
media  and  later  as  a  marketing 
consultant  to  the  Florida  Times- 
Union  and  Jacksonville  Journal, 
completed  this  assignment  and 
became  director  of  marketing 
for  Golf  Digest  magazine,  which 
is  owned  by  the  New  York 
Times  Company. 

The  way  the  plans  are  drawn 
up  at  this  point,  the  presenta¬ 
tion  will  be  shown  to  about 
200  advertisers,  covering  all 


product  classifications.  Bran¬ 
ham-Moloney  has  been  assigned 
about  half  of  the  accounts.  Paul 
Zeno  is  in  charge  of  the  pro¬ 
gram  for  B-M.  The  remaining 
half  are  being  split  up  among 
the  Bureau  and  other  represen¬ 
tative  firms.  It  was  understood 
that  at  least  three  other  rep¬ 
resentatives  had  come  forward, 
but  the  Bureau  declined  to  re¬ 
lease  their  names  at  this  time. 

There  are  still  several  mat¬ 
ters  yet  to  be  resolved,  such  as 
the  names  of  any  papers  that 
will  not  allow  the  Bureau  to 
handle  their  insertion  orders 
and  a  list  of  those  papers  that 
will  agree  to  positioning  the 
ads  on  the  sports  pages  on  a 
guaranteed  basis  for  those  ad¬ 
vertisers  desiring  exposure  ad¬ 
jacent  to  PGA  tourney  stories. 

The  presentation  materials 
prepared  for  use  by  newspaper 
salesmen  points  out  that  the 
81  newspapers  in  these  markets 
having  PGA  tournaments  have 
circulations  totaling  24.3  mil¬ 
lion  and  that  golf  buffs  tend  to 
have  above  average  incomes  and 
education. 

It  notes  that  newspapers  have 
been  the  catalysts  working  with 
the  golfing  community  in  each 
city  to  help  turn  out  the  big 
crowds  that  generally  attend 
the  tournaments  and  by  assist¬ 
ing  in  the  organization  and  ac¬ 
tual  operation  of  the  tourna¬ 
ment  in  many  instances. 

It  further  notes  the  average 
amount  of  space  given  PGA 
tournaments  by  newspapers  by 
day  of  week.  A  graph  chart 
shows  that  on  Monday  the 
amount  of  space  averages  159 
column  inches;  Tuesday  108; 
Wednesday  154;  Thursday,  165; 
Friday,  182;  Saturday,  214;  and 
on  the  final  day,  Sunday,  226. 

The  proposal  is  made  that 
the  advertiser  consider  running 
a  campaign  of  300-line  ads  next 
to  the  tournament  news  in  all 
the  papers  on  the  days  of  the 
local  tournament.  'The  cost 
would  be  $106,000.  For  high  im¬ 
pact  impression,  it  is  recom¬ 
mended  that  the  advertiser  buy 
a  1,000-line  ad  on  the  first  day 
in  every  paper  in  each  of  the 
39  markets  for  $88,500. 

Accompanying  the  leave-be- 
hind  material  is  a  “Space  Reser¬ 
vation”  form.  The  advertiser  is 
instructed  to  indicate  the  size 
of  ad  desired,  the  newspapers 
and  dates  of  insertion  and  re¬ 
turn  the  form  to  the  Bureau 
of  Advertising  for  follow-up. 


Free/ standing  stuflfer 
receives  settlement 

Settlement  of  a  suit  for  in¬ 
fringement  of  the  patent  be¬ 
tween  Free/ Standing  Stuff er, 
Inc.,  and  Columbia  Broadcast¬ 
ing  System,  Inc.,  has  been  an¬ 
nounced  by  Gerald  V.  Cleary, 
president  of  FSS. 

The  litigation,  which  had 
been  pending  in  U.  S.  District 
Court  in  Chicago,  was  termi¬ 
nated  when  Columbia  paid  to 
FSS  the  sum  of  $40,000. 

An  earlier  suit  between  FSS 
and  General  Development 
Corp.,  was  also  settled.  Both 
Columbia  and  General  Develop¬ 
ment  obtained  licenses  for  fu¬ 
ture  use  of  newspaper  inserts. 

Cleary,  inventor  of  the  in¬ 
sert,  said  use  of  the  inserts  has 
grown  from  approximately  one- 
half  million  in  1965  to  more 
than  two  billion  in  1969. 

Reporter  instinct 
of  nurse  solves 
child  kidnaping 

She’s  a  nurse  but  she’s  got  a 
reporter’s  instinct.  That’s  how 
the  Associated  Press  got  the  tip 
from  Toni  Neff  w'hich  led  to  the 
safe  recovery  of  a  nine-year-old 
girl  kidnaped  from  her  home  in 
Sugar  Loaf,  Ill. 

Mrs.  Neff,  night  relief  super¬ 
visor  at  Geneva  (Ill.)  Commu¬ 
nity  Hospital,  phoned  the  Chi¬ 
cago  AP  office  after  two  nurses 
told  her  they  noticed  a  well- 
dressed  man  talking  excitedly 
into  a  public  phone. 

As  he  passed  them  after 
finishing  the  conversation,  the 
nurses  said  he  was  saying,  al¬ 
most  to  himself:  “They  found 
her  and  she’s  well.  I’ll  be 
darned.”  The  nurses,  both  res¬ 
idents  of  the  kidnaped  girl’s 
area,  told  Mrs.  Neff. 

The  Chicago  AP  office  con¬ 
tacted  the  Des  Moines  AP  bu¬ 
reau,  which  produced  the  story 
for  a  major  ^at.  The  child  was 
found  near  Des  Moines. 

Mrs.  Neff  is  the  wife  of 
veteran  wire  editor  Bob  Neff, 
Chicago  AP,  and  the  daughter 
of  the  late  Joe  Rawlings,  wire 
editor  in  Chicago  and  former 
head  of  bureaus  in  Des  Moines, 
Omaha  and  Lincoln,  Neb. 

• 

Teacher  of  the  year 

Mrs.  Elaine  Pritchett, 
Scottsdale,  Ariz.,  has  been 
named  national  high  school 
journalism  teacher  of  the  year, 
by  Newspaper  Fund  Inc.,  for 
her  work  at  Memorial  High 
School,  Houston,  during  1969-70 
school  year.  'The  Newspaper 
Fund  presents  $1,000  to  the  li¬ 
brary  of  her  choice  for  estab¬ 
lishment  of  a  journalism  learn¬ 
ing  center  in  her  name. 


Linage  Leaders  • 
•  First  9  Months 

1970 

Morning 

Los  Angeles  Times  .  47,226,407 

Miami  Herald  .  42,780,958 

Chicago  Tribune  .  36,122,630 

Washington  Post  .  35,811,046 

San  Jose  Mercury  .  32,233,067 

Phoenix  Republic  .  29,911,263 

Dallas  News  .  29,609,951 

Houston  Post  .  29,352,344 

New  York  Times  .  29,235,330 

New  Orleans  Times-Picayune  ..  27,434,219 


Evening 


Houston  Chronicle  .  35,7 

Fort  Lauderdale  News  .  34,1 

San  Jose  News  .  32,2 

Atlanta  Journal  .  30,8 

Toronto  Star  .  30,0 

Dallas  Times-Herald  .  29,7 

Phoenix  Gazette  .  29,7 

Detroit  News  .  28,9 

Montreal  La  Presse  .  27,9 

Milwaukee  Journal  .  27,7 


Sunday 


Los  Angeles  Times  .  30,254,837 

New  York  Times  .  27,620,892 

Philadelphia  Inquirer  .  19,161,208 

Miami  Herald  .  19,097,355 

Chicago  Tribune  .  18,242,474 

New  York  News  .  17,946,278 

Boston  Globe  .  16,122,978 

Milwaukee  Journal  .  15,791,479 

Columbus  Dispatch  .  15,461,439 

Washington  Post  .  15,233,354 

Six  and  Seven-Day  Totals 
Los  Angeles  Times — MS  .  .  77,481,244 

Miami  Herald — MS  .  61,878,313 

New  York  Times — MS .  56,856,222 

Chicago  Tribune — MS  .  54,365,104 

Washington  Post — MS  .  51,044,400 

Houston  Chronicle — ES .  50,234,600 

Fort  Lauderdale  News — ES  . .  45,923,288 
Atlanta  Journal  t  Journal  & 

Constitution — ES  .  43,862,342 

Milwaukee  Journal — ES  .  43,492,851 

Detroit  News— ES  .  42,357,944 

1969 

Morning 

Los  Angeles  Times  .  51,160,635 

Miami  Herald  .  41,537,772 

Washington  Post  .  38,081,470 

Chicago  Tribune  .  37,999,940 

New  York  Times  .  32,622,718 

San  Jose  Mercury  .  31,934,482 

Houston  Post  .  30,039,752 

Dallas  News  . .  29,175,474 

New  Orleans  Times-Picayune  ..  28,729,026 
Santa  Ana  Register .  27,867,728 


Evening 


Houston  Chronicle  . . 

San  Jose  News  . 

Fort  Lauderdale  News 

Toronto  Star  . 

Atlanta  Journal  . 

Milwaukee  Journal  ... 
Dallas  Times-Herald  . 
Montreal  La  Presse  .. 

Detroit  News  . 

Minneapolis  Star  . 


35,709,969 
31,986,644 
31,493,437 
31,150,762 
30,939,703 
30,396,541 
29,304  465 
29,053,287 
28,449,708 
28,154.151 


Sunday 


Los  Anneles  Times .  32,792,632 

New  York  Times  .  31,539,605 

Philadelphia  lno,uirer  . .  20,299,461 

Chicago  Tribune .  18,892,736 

Miami  Herald  .  18,133,701 

Milwaukee  Journal  .  17,454,224 

New  York  News  .  17,198,428 

Boston  Globe  .  16,316,487 

Cleveland  Plain  Dealer  15,588,068 

Minneapolis  Tribune  .  15,181,387 

Six  and  Seven-Day  Totals 

Los  Angeles  Times  MS  .  83,953,267 

New  York  Times  MS .  64,162,323 

Miami  Herald  MS  .  59,671,473 

Chicago  Tribune  MS .  56,892,676 

Washington  Post  MS  .  53,249,644 

Houston  Chronicle  ES  .  49,227,599 

Milwaukee  Journal  ES  .  47,850,765 

Atlanta  Journal  & 

Constitution  ES  .  43,380,061 

Minneapolis  Star  &  Tribune  ES  43,335,538 
Cleveland  Plain-Dealer  MS  .  42,341,852 
Source:  Media  Records  Inc. 
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Attwood  sets  goals 
as  Newsday  publisher 


Newsday  will  continue  to  be 
an  independent  Long  Island 
newspaper,  William  Attwood, 
its  new  president  and  publisher, 
assured  readers  November  1  on 
his  first  day  on  the  job. 

Attwood’s  appointment  as 
chief  executive  of  Newsday  was 
announced  September  2  by  Otis 
Chandler,  vicechairman  of  the 
board  of  the  Times  Mirror  Co., 
which  last  May  acquired  51  per¬ 
cent  of  the  common  stock  of 
Newsday  from  Harry  F.  Gug¬ 
genheim.  On  October  27,  Times 
Mirror  announced  an  agree¬ 
ment  in  principle  to  acquire  the 
remaining  49  percent  of  the 
Newsday  common  stock  from 
certain  trusts  created  by  the 
late  Alicia  Patterson  Guggen¬ 
heim. 

In  a  signed  message  to 
readers  which  occupied  the  en¬ 
tire  editorial  page,  Attwood, 
former  editor  of  Cowles  Publi¬ 
cations  stated: 

“Newsday  has  been  under 
new  management  since  May, 
and  there  has  naturally  been 
some  speculation  about  whether 
this  means  it  is  going  to  be¬ 
come  a  different  kind  of  news¬ 
paper.  So  let  me  reassure  all  of 
you  who  have  liked  Newsday 
enough  to  buy  it. 

“Newsday  has  been  a  com¬ 
munity  paper  produced  by  and 
for  people  who  live  or  work  on 
Long  Island.  It  will  continue 
to  be.  There  is  plenty  of  news 
to  report  here,  plenty  of  prob¬ 
lems  for  us  to  solve  together, 
plenty  of  ways  to  improve  the 
quality  of  life  in  this  com¬ 
munity  of  ours,  plenty  of  things 
that  are  fun  to  do  and  good  to 
buy  if  you  know  where  to  find 
them. 

‘Irreverent'  to  some 

“Newsday  has  been  a  paper 
committed  to  telling  the  readers 
all  they  need  or  want  to  know 
about  what’s  happening  in  the 
state,  in  the  nation  and  in  the 
world.  It  will  continue  to  be. 
Moreover,  our  foreign  and  do¬ 
mestic  news  coverage  and  inter¬ 
pretation  is  about  to  be  ex¬ 
panded  by  additional  news 
service  material. 

“Newsday  has  been  a  lively, 
well- written,  carefully-edited 
and  (to  some)  irreverent  paper. 
It  will  continue  to  be.  Original 
reporting  and  evocative  writing 
will  always  be  important  to  our 
editors  and  reporters  because 
their  job  is  to  make  complicated 
things  intelligible  and  dull 
things  entertaining. 

“Newsday  has  been  a  probing 
and  inquisitive  paper.  It  will 


continue  to  be.  Our  investiga¬ 
tive  team  wil  keep  stepping  on 
political  toes  and  bruising  bu¬ 
reaucratic  egos  whenever  and 
wherever  public  officials  are  be¬ 
traying  the  trust  of  people  they 
are  pledged  to  serve. 

“Newsday  has  been  politically 
independent.  It  will  continue  to 
be.  We  have  Democrats,  Re¬ 
publicans,  Liberals  and  Con¬ 
servatives  on  the  staff,  but  we 
all  check  our  party  affiliations 
at  the  door  when  we  come  to 
work. 

“Newsday  has  always  been  a 
paper  you  could  trust.  It  will 
continue  to  be.  You  may  not 
like  everything  we  print  but 
you  can  be  confident  that  we 
are  trying  to  give  you  the  facts 
and  tell  it  as  it  is — not  as  some¬ 
body  else  wants  it  told.  And  we 
know  that  a  newspaper’s  great¬ 
est  asset  is  the  confidence  of 
its  readers. 

Gliange  is  inevitable 

“Will  Newsday  change?  Of 
course.  The  world  around  us  is 
changing  every  day  at  what 
often  seems  like  supersonic 
speed.  A  great  magazine  editor, 
Dan  Mich  of  Look  used  to  say, 
‘Nothing  we  have  ever  done  in 
the  past  will  ever  be  good 
enough  again.’  That’s  not  a  bad 
motto  for  a  newspaper  in  the 
70s. 

“How  will  Newsday  change? 
That,  in  part,  depends  on  your 
telling  us  what  kind  of  paper 
you  want.  Not  that  you’ll  all 
agree.  Another  great  editor, 
Herbert  Bayard  Swope  of  the 
Netc  York  World,  once  admit¬ 
ted  that  while  he  didn’t  know 
the  formula  for  success  in  this 
business,  ‘I  sure  as  hell  know 
the  formula  for  failure — try  to 
please  everybody.’ 

“One  last  thing:  In  a  society 
where  the  opportunities  for  dif¬ 
fusing  trash  and  nonsense  have 
multiplied  with  the  growth  of 
mass  communications,  you  can 
count  on  Newsday  to  remain 
old-fashioned  in  at  least  one 
respect — it  will  go  right  on  talk¬ 
ing  sense  to  its  readers  just  as 
it  has,  here  on  Long  Island,  for 
the  past  30  years.” 

Kdilorial  aN*<igiiment$ 

Attwood  announced  editorial 
appointments. 

“The  people  who  have  shaped 
Newsday  into  such  an  outstand¬ 
ing  paper  will  remain  in  the 
forefront  as  we  move  ahead,” 
he  said. 

David  Laventhol,  formerly 
executive  editor,  becomes  editor 
of  Newsday.  He  will  direct  the 


news  staff  and  have  overall  re¬ 
sponsibility  for  the  editorial 
product,  including  the  editorial 
pages. 

Anthony  E.  Insolia,  formerly 
day  managing  editor,  will  be 
managing  editor  for  operations. 
He  will  be  in  charge  of  the 
paper  at  night.  The  news  desk 
will  report  directly  to  him. 

Arthur  G.  Perfall,  formerly 
night  managing  editor,  will  be 
managing  editor  for  news  cov¬ 
erage.  He  will  direct  the  over¬ 
all  news-gathering  staffs,  with 
specific  responsibility  for  Nas¬ 
sau,  Suffolk,  national,  investi¬ 
gative  and  photo  operations. 

Lou  Schwartz,  formerly  as¬ 
sistant  managing  editor  will  be 
managing  editor  for  special  sec¬ 
tions.  He  will  be  specifically  re¬ 
sponsible  for  Part  II,  as  well 
as  special  supplements  and 
other  special  projects. 

Laventhol,  37,  joined  News- 
day  in  September,  1969.  He  has 
worked  on  the  Washington 
Daily  News,  the  Washington 
Star,  the  St.  Petersburg  Times, 
the  New  York  Herald  Tribune, 
and  the  Washington  Post.  He 
is  a  graduate  of  Yale  and  has 
his  master’s  degree  from  the 
University  of  Minnesota. 

Insolia,  44,  joined  Newsday 
in  1955  as  a  reporter.  He 
received  a  journalism  degree  at 
New  York  University  in  1949 
and  worked  as  a  reporter  for 
the  Yonkers  Daily  Times,  Park 
Row  News  Service  and  the 
N ta  m  ford  ( Conn. )  A  d^ocate. 

Perfall,  43,  joined  Newsday 
in  1954  as  a  reporter.  He 
helped  to  direct  the  investi¬ 
gative  reporting  team  that  won 
the  1970  Pulitzer  Prize  for 
public  service. 

Schw’artz,  38,  joined  News- 
day  in  1957  as  a  reporter.  In 
1966  he  won  the  University  of 
Missouri’s  $1,000  Penney  award 
as  editor  of  the  best  women’s 
pages  in  the  country  for  that 
year.  He  was  graduated  from 
the  Syracuse  University  School 
of  Journalism  in  1953.  He  pre¬ 
viously  worked  on  the  Pough¬ 
keepsie,  (N.Y.,)  Journal  and 
the  Syracuse  Her  aid- Journal. 


Worrell  buys  paper 
at  Harlan,  Kentucky 

Worrell  Newspapers  Inc.  took 
ownership  of  the  Harlan  (Ky.) 
Daily  Enterprise  on  November 
4.  The  group  has  newspapers  in 
12  Southern  and  Western  states. 
Recent  acquisitions  included  the 
Madisonville  Messenger  and  the 
Middlesboro  Daily  News  in  Ken¬ 
tucky. 

R.  Springer  Hoskins,  recently 
elected  president  of  Enterprise 
Publishing  Co.  and  editor  of  the 
paper  since  1960,  is  remaining 
as  a  consultant  until  January 
1. 


Chicago  Tribune 
continues  restyling 
its  type  makeup 

Changes  in  design  that  have 
been  going  on  at  the  Chicago 
Tribune  for  several  years  ap¬ 
peared  on  page  one  recently, 
marking  another  stage  in  a 
general  restyling  program. 

With  the  goal  an  attractive, 
easy-to-read  newspaper,  better 
suited  to  the  pace  of  the  70’s, 
most  of  the  headlines  are  set  in 
capital  and  lower  case  letters 
replacing  all-capital  headlines. 

Many  columns  and  features 
have  new  headings  set  in  Uni¬ 
verse,  a  Sans  Serif  type  con¬ 
trasting  with  the  Centurj'  bold 
type  for  news  headlines. 

Some  of  the  layout  and  de- 
sigrn  confines  are  an  extension 
of  those  first  used  in  the 
Neighborhood  News  sections  in 
1964. 

Other  major  changes  in  the 
Tribune’s  typography  include 
the  introduction  of  more  mod¬ 
ern  picture  and  caption  styles 
and  the  new  Perspective,  a 
Sunday  section  wdth  back¬ 
ground  and  in-depth  articles, 
the  editorial  page  and  colum¬ 
nists. 

• 

Honolulu  group  buys 
North  Dakota  paper 

The  Dickinson  Press,  one  of 
the  oldest  newspapers  in  North 
Dakota,  has  been  sold  to  a 
group  of  investors  who  own  the 
Honolulu  Star-Bulletin. 

Dickinson  Press  Inc.  was  ac¬ 
quired  by  Mariana  Publishing, 
Incorporated,  a  subsidiary  of 
Honolulu  Star-Bulletin  Inc., 
and  Guam  Publications  Inc., 
also  a  subsidiary  of  the  Star- 
Bulletin. 

The  transaction  was  handled 
by  Joseph  A.  Snyder,  Anaheim, 
Calif,  media  broker. 

The  new  ownei's  announced 
that  no  staff  changes  were 
planned  at  the  present  except 
for  the  resignation  of  Samuel 
E.  Burgess  as  publisher.  Bur¬ 
gess  was  one  of  the  sellers  of 
the  property.  The  other  princi¬ 
pal  was  Mrs.  Pauline  Burgess. 

James  H.  Couey  Jr.,  rep¬ 
resenting  the  new  owners,  said 
numerous  changes  were 
planned  for  the  Press  and  its 
plant.  The  morning  paper  has  a 
circulation  of  about  7,000. 


t  umiy  i\ews  in  iven-  •  . 

A  correction 

jer  Hoskins,  recently  The  Battle  Creek  (Mich.) 
sident  of  Enterprise  Enquirer  &  News  delivers  its 
Co.  and  editor  of  the  Saturday  edition  on  Saturday 
!  1960,  is  remaining  morning,  not  the  Lansing 
iltant  until  January  (Mich.)  State  Journal  as  stated 
in  E&P  October  3. 
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Ad’Ventures _ 

By  Jerry  Walker  Jr. 

Steady  turnover.  About  one  out  of  every  three  national  adver¬ 
tising  accounts  in  newspapers  represents  new  business  for  that 
year.  And  the  chances  are  about  the  same  that  a  newpaper  will 
lose  one-third  of  its  accounts  going  from  one  year  to  the  next. 
If  the  account  does  decide  to  stay,  it  is  a  50-50  chance  that  half 
of  them  will  run  less  linage  than  the  previous  year.  These  are 
the  findings  of  a  “National  Advertising  Morality”  study  con¬ 
ducted  by  Story  &  Kelly-Smith,  newspaper  representatives,  using 
an  actual  newspaper  in  the  80,000-100,000  circulation  class. 
“Mortality  in  national  advertising  is  as  natural  as  consistency  is 
in  local  advertising,”  Forrest  W.  Noble,  executive  vicepresident 
and  general  sales  manager  of  S&K-S,  said.  The  analysis  showed 
that  during  the  first  nine  months  of  1970,  this  particular  news¬ 
paper  had  621  national  accounts  as  compared  to  601  for  the  same 
period  in  1969.  Of  the  621,  S&K-S  found  224  were  new  accounts 
which  had  replaced  204  accounts  that  dropped  out.  The  linage 
picture  disclosed  that  there  were  63  advertisers  running  more 
linage  in  1970  than  they  did  in  1969  as  compared  to  316  accounts 
running  less  linage.  All  told,  S&K-S  said  linage  from  18  na¬ 
tional  advertisers  ran  even  with  the  previous  nine  months.  The 
turnover  in  national  advertising  can  be  attributed  to  the  fact 
that  accounts  change  agencies,  new  products  are  marketed  and 
products  fail.  A  number  of  agencies  on  the  scene  today  were  not 
around  10  years  ago  and  vice  versa.  There  is  constant  change 
in  personnel  who  manage  the  accounts  for  the  advertiser  and 
agencies.  Finally,  national  budgets  are  short  term.  “It  is  always 
a  new  ball  game,”  concludes  Noble. 

*  *  * 

Tv  tune  out.  During  a  Daniel  Starch  test  in  Atlanta,  46,500 
telephone  interviews  and  55,000  personal  home  interviews  were 
made  to  determine  tv  commercial  viewing  habits  between  7 :30 
and  8:30  p.m.  over  four  local  stations  on  30  consecutive  nights. 
The  results  showed  10-second  commercials  got  a  correct  identi¬ 
fication  score  of  9.7%.  Almost  as  many — 8% — attributed  the 
same  commercials  to  a  rival  sponsor.  The  rest — 82.3% — had  no 
memory  of  the  commercial  in  question. 

*  *  * 

Special  sections.  The  Alexandria  (La.)  Daily  Town  Talk  pub¬ 
lished  an  80-page  Recipe  Book  tabloid  on  October  25.  Cade  M. 
Foglenian,  advertising  manager,  reports  the  section  contained 
57,184  lines  of  advertising  and  408  recipes,  which  were  submitted 
by  readers.  .  .  .  The  Paterson  (N.J.)  News  devoted  a  24-page 
tabloid  section  October  23  to  senior  citizens.  The  section,  entitled, 
“The  Golden  Years”,  provided  information  on  clubs,  social  se¬ 
curity  benefits,  leisure  living,  and  medical  facilities.  Besides  ads 
from  several  retirement  and  nursing  homes  and  banks  there 
were  two  full  page  ads  from  political  candidates. 

*  *  t 

Funny  story.  Bill  Bembach  of  Doyle  Dane  Bembach  told  one 
of  his  favorite  stories  at  the  Association  of  National  Advertisers 
meeting.  It  was  about  the  time  he  arrived  one,  cold  and  snowy 
night  in  South  Bend  for  a  client  session.  Being  hungry  and  tired, 
he  stopped  at  the  first  eating  place  he  came  to.  After  pondering 
the  menu  for  awhile,  he  inquired  what  the  “soup  du  jour”  was. 
The  waitress  said  she’d  find  out  and  disappeared  into  the  kitchen. 
Upon  returning,  she  informed  him  that  the  “soup  du  jour”  was 
“soup  of  the  day”. 

*  *  * 

Ad  tax  in  the  wings.  Missouri  admen  have  formed  an 
ad  hoc  committee,  headed  by  Hiram  W.  Neuwoehner,  president 
of  Batz,  Hodgson,  Nuewoehner,  to  devise  a  plan  to  combat  the 
possibility  of  a  statewide  3%  tax  on  advertising  that  is  expected 
to  be  proposed  at  a  special  session  of  the  legislature.  The  sales 
tax  would  apply  to  ads  in  all  media.  Another  recommendation 
that  is  expected  to  come  out  at  the  session  is  elimination  of  tax 
exemption  for  newsprint  sold  in  the  state. 

*  «  « 

Dangerous  trend.  International  Council  of  Shopping  Centers 
reports  that  many  shopping  center  managers  are  leaning  toward 
television  and  radio  for  group  Christmas  promotions.  ICSC  said 
the  shift  away  from  newspapers  is  based  largely  on  a  growing 
conviction  among  center  executives  that  their  main  job  is  to  make 
customers  aware  of  the  center;  not  to  sell  specific  merchandise. 
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William  W.  Callahan,  manager  for  Homert  Development  Corp., 
is  quoted  by  ICSC  as  saying:  “The  responsibility  of  the  promoter 
is  to  get  the  customer  out  of  the  car  at  the  centers;  the  selling 
is  up  to  the  merchant.”  Some  managers,  ICSC  said,  feel  that 
young  people  do  not  read  newspapers,  but  a  panel  discussion  on 
the  youth  market  moderated  by  Tom  Strauss,  Universal  Mall 
Inc.,  Warren,  Mich,  brought  out  that  68%  of  teens  interviewed 
in  a  Michigan  survey  looked  to  newspapers  for  advertising  in¬ 
formation,  32%  to  radio  and  none  to  tv. 

*  *  * 

Ad  briefs.  For  the  first  time,  Panasonic  will  aim  for  the  col¬ 
lege  market  with  four  ads,  two  for  lamps  and  two  for  electric 
pencil  shaiqieners,  in  234  campus  newspapers.  Ted  Bates  &  Co. 
is  the  agency.  .  .  .  Compton  Advertising  will  undertake  a  strong 
consumer  ad  program  for  “Chinet”  disposable  tableware  sold  in 
supermarkets.  The  agency  was  just  assigned  the  Keyes  Fibre 
account.  .  .  .  Carson/ Roberts,  Los  Angeles,  has  prepared  a  retail 
promotional  kit  for  Munsingwear  that  includes  newspaper  ad 
mats.  .  .  .  Finale,  a  packaged  dessert  for  adult  tastes,  is  being 
introduced  by  Jell-0  division  of  General  Foods  with  newspaper 
ads  out  of  Young  &  Rubicam  in  the  St.  Louis  area. 

*  *  if 

Rep  notes.  A  company  that  calls  itself  Media  A  is  selling  na¬ 
tional  advertising  in  more  than  50  underground  college  publica¬ 
tions,  along  with  Ramparts  magazine.  Robert  England,  a  1967 
Duke  University  graduate  who  heads  the  company,  said  the  list 
of  papers  includes  the  Los  Angeles  Free  Press,  New  York’s  East 
Village  Other,  the  Chicago  Seed,  Detroit  Fifth  Estate,  Great 
Speckled  Bird  in  Atlanta,  the  Berkeley  Tribe,  the  Milwaukee  Ka¬ 
leidoscope,  Thursday’s  Drummer  of  Philadelphia,  Good  Times  in 
San  Francisco,  Ann  Arbor’s  Argus,  and  the  Dallas  Notes.  The 
papers  carry  national  advertising  from  “established”  publishers, 
movie  companies,  the  funky  side  of  fashion,  stereo  and  hi/fi 
equipment  companies.  .  .  .  Robert  H.  Kurz  Inc.,  a  company  formed 
by  the  former  circulation  promotion  manager  of  the  Dallas  Times 
Herald,  is  helping  colleges  sell  football  and  basketball  tickets 
using  ads  and  public  relations. 


‘Fair  space’  sought 
for  anti-smoke  ads 

The  American  Cancer  Society  that  the  enlightened  and  public 
reaffirmed  its  position  to  “se-  spirited  publishers  of  this 
cure  the  elimination  of  ciga-  country  will  contribute  space  to 
rette  advertising  in  all  media”  the  ‘other  side’ — the  public 
at  its  57th  annual  meeting  in  health  side — with  respect  to 
New  York  this  week.  cigarette  advertising,”  the  soci- 

At  the  same  time,  the  Society  ety  stated, 
said  it  was  mounting  a  “major  “Our  hope  is  spurred,”  the 
educational  advertising  effort”  declaration  continued,  “by  the 
to  offset  what  it  believes  will  action  taken  by  Reger’s  Di- 
be  a  “massive  influx”  of  ciga-  gest.  New  Yorker,  Good  House- 
rette  advertising  in  newspapers  keeping,  Saturday  Review,  Na- 
and  magazine”  after  termina-  tional  Geographic,  Scholastic, 
tion  of  broadcast  commercials  Boston  Globe,  and  Trenton 
on  January  2.  Times  in  ending  all  cigarette 

In  a  policy  statement,  the  So-  advertising, 
ciety  said  it  would  “invite  all  “Equally  significant  has  been 
magazine  and  newspaper  pub-  the  action  of  the  New  York 
Ushers  to  allocate  ‘fair  space’  to  Times  in  announcing  that  it 
anti  -  cigarette  -  smoking  adver-  will  carry  cigarette  advertising 
tisements.”  The  ads  will  be  made  only  if  the  government’s  health 
available  by  the  Society  for  warning,  as  well  as  cigarette 
publication  free  of  charge.  tar  and  nicotine  content,  is 

The  Society  said  the  value  carried  in  each  cigarette  ad.” 
of  the  anti-smoking  spots  run  The  Society  called  upon  the 
by  television  and  radio  stations,  “appropriate  government  agen- 
following  the  FCC  “Fairness  cies”  to  require  the  same  warn- 
Doctrine”  ruling,  in  1967,  have  ing  in  all  print  cigarette  ad- 
proven  resultful  in  reducing  vertising.  “Truth  in  advertising 
the  rate  of  adult  cigarette  con-  and  the  needs  of  public  health 
sumption.  But,  it  noted  that  would  counsel  the  use  of  the 
there  has  been  an  increase  warning  label  in  all  cigarette 
among  teen-age  and  even  pre-  advertisements,”  the  society 
teen  youth.  “We  are  hopeful  contends. 
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J  _  Oak  Ridge  (Tenn.)  Oak 

J3l^Ucl.U.  X  dULcfC  Ridger,  will  report  on  Wednes- 

^  day  morning. 

Paul  Miller,  president  of  the 
AP  and  board  chairman  of 
rt  A  Gannett  Newspapers,  will 

T|^1«  A  l-^^l  p  speak  Wednesday  morning, 

preceding  the  report  from  AP 
.  ,  .  ,  _  General  Manager  Wes  Gallagh- 

A  program  which  offers  an  associates  on  AP 

array  of  newsmaking  personal-  accomplishments  and  plans, 
ities  has  been  arranged  for  the 

:>7th  annual  convention  of  the  Seaborg  is  scheduled  to  talk 
Associated  Pre.ss  Managing  about  nuclear  energy  and  the 
Editors  Association  in  Honolu-  environment  Thursday  morning, 
lu  November  17-20.  Admiral  McCain  will  brief  edi- 

Virp  Prp<5iHpnt  <?nirn  T  Air.  tors  on  the  military  situation  in 
new  has  accepted  an  invitation  the  Pacific.  He  will  be  intro- 
to  speak  at  the  dinner  Friday  duced  by  Charles  S.  Rowe, 
night,  November  20.  Other  Fredericksburg  (Va.)  Free 
speakers  during  the  week  in-  Lance-Star,  who  is  a  naval  re- 
clude  Dr.  Glenn  T.  Seaborg,  serve  officer, 
chairman  of  the  Atomic  Energj’  Bundy  is  on  the  Friday 
Commission;  Admiral  John  S.  morning  program  with  a  talk 
McCain  Jr..  commander-in-  on  “Values  and  Unrest  in  a 
chief  of  the  American  Forces  Time  of  Change.”  The  Knight 
in  the  Pacific;  and  McGeorge  Newspapers  will  present  a 
Bundy,  president  of  the  Ford  panel  on  “Unrest  and  Violence 
Foundation.  —  How  to  Cover  It.”  Partici- 

The  convention  will  take  pants  include  Neal  Shine,  De¬ 
place  in  the  Ilikai  Hotel.  More  troit  Free  Press’,  Robert  Giles, 
than  400  editors  and  their  Akron  Beacon  Journal’,  and 
wdves  have  registered  to  at-  Kurt  Luedtke,  Detroit  Free 


Lesson  of  drug  fatality 
brought  home  to  teachers 


tend.  Press. 

Gilbert  P.  Smith,  Utica  Ob-  “Our  Changing  Newspaper 
server-Dispatck,  is  APME  Readers  —  and  How  to  Reach 
president.  Don  Carter,  Hacken-  Them,”  will  be  analyzed  by  J. 
sack  (N.  J.),  Record,  is  Edward  Murray,  Arizona  Re¬ 
vicepresident  and  program  jmblic. 

chairman.  The  host  committee  Ralph  Otwell,  Chicago  Sun- 
is  headed  by  Hobe  Duncan  and  Times,  will  take  note  of  the 
A.  A.  Smyser  of  the  Honolulu  changing  newspaper  also  with 

Star-Bulletin.  ^  discussion  of  “The  New  News 

The  opening  session  on  Tues-  —  How  Do  We  Package  and 
day,  November  17,  will  feature  Display  It” 
a  panel  on  “The  Pacific  and  Its  Vince  Spezzano,  president  of 
Asian  Rim  —  Some  of  the  Is-  ^he  International  Newspaper 
sues.”  Dr.  Thomas  H.  Hamil-  Promotion  Association  and  di¬ 
ton,  president  of  the  Hawaiian  rector  of  public  service  of  Gan- 
Visitors  Bureau  and  former  jiett  Newspapers,  will  discuss 
president  of  the  University  of  news  promotion  as  a  means  of 
Hawaii,  and  Smyser  will  pre-  improving  credibility  and  in¬ 
s'^®-  creasing  impact. 

Panelists  will  include:  On  Friday  afternoon  I. 

Shunichi  Kimura,  Mayor,  Is-  William  Hill  of  the  Washington 
land  of  Hawaii;  Carlos  Star  will  present  a  panel  on 
Camacho,  Governor  of  Guam;  “New  Technology  for  Better 
John  M.  Haydon  Jr.,  Governor  Newspapers.”  His  panel  will 
of  American  Samoa;  Edward  include  J.  Francis  Reintjes, 
E.  Johnston,  High  Commission-  Massachusetts  Institute  of 
er  of  the  Trust  Territorj^  of  the  Technology;  Ernest  Cutts, 
Pacific  Islands;  Lazarus  Salii,  Charleston  Evening  Post,  and 
chairman  of  the  Political  j)nvi(j  L.  Bowen,  AP  director  of 
Status  Commission  of  the  Con-  communications, 

gress  of  Micronesia. 

The  questioners  for  this  seg-  * 

ment  include:  Henry  Hartzen-  o  i  i  j 

busch,  chief.  Associated  Press  Bankruptcy  ruled 

Bureau  Tokyo;  Dr.  Y.  Baron  The  Los  Angeles  Citizen- 
Goto,  U.  S.  dele^te  to  the  News  has  been  adjudged  bank- 
^outh  Pacific  Commission;  rupt  by  Russell  B.  Seymour, 
A\  ebster  Nolan,  features  editor,  bankruptcy  referee  for  the 
Honolulu  Star-Bulletin;  Gaven  newspaper  long  published  as 
1  >aw  s,  author  of  ^  The  Hawai-  Hollywood  Citizen-News, 

uins;  and  John  Griffin,  editorial  Seymour’s  action  and  a  rejec- 
page  editor,  Honolulu  Adver-  ^iQ^j  plea  for  a  30-day  time 

extension  came  after  Allan  Le- 
The  Continuing  Studies  vine,  attorney,  said  the  C-N 
chairman,  .John  Quinn,  Gannett  was  unable  to  come  up  with  a 
Newspapers,  Rochester,  and  $400,000  credit  and  an  arrange- 
vicechairman,  Richard  Smyser,  ment  to  pay  off  its  debts. 


The  death  of  a  high  school 
basketball  star  of  an  apparent 
drug  ovenlose  started  a  chain 
reaction  at  the  Record  that 
reached  into  more  than  170,000 
homes  and  hundreds  of  schools 
in  Bergen  and  Passaic  Coun¬ 
ties,  N.J.,  and  Rockland  Coun¬ 
ty,  N.Y. 

An  Englewood,  N.J..  high 
school  student.  Bill  Tinsley,  17, 
was  found  dead  in  the  back 
seat  of  his  mother’s  car  August 
17.  The  stor>'  shocked  the  entire 
community. 

Tinsley’s  name  and  picture 
had  appeared  frequently  in  the 
Record,  but  never  in  a  negative 
context.  He  had  made  news 
with  his  basketball  skill  — 
averaging  21.9  points  a  game  to 
become  an  all-county  athlete, 
complete  with  a  plaque  from 
the  newspaper. 

Record  editors  wanted  to  go 
behind  the  stark  surface  of  the 
Tinsley  stor>\  The  young  man’s 
death  opened  dozens  of  ques¬ 
tions  that  remained  unan¬ 
swered  days  later. 

Team  assignment 

A  team  of  three  experienced 
newsmen  was  given  the  assign¬ 
ment.  Reporters  George  James 
and  Harcourt  Tynes,  and  sports 
writer  Fred  Kirsch  collaborated 
on  the  story  that  ran  across  the 
top  of  the  front  page  Sunday, 
August  23. 

In  “The  Tragedy  of  Billy 
Tinsley”,  James  Tynes,  and 
Kirsch  took  readers  into  the 
young  man’s  life.  They  inter¬ 
viewed  his  family,  friends,  and 
his  coach.  All  of  them  were 
shaken  by  the  thought  that 
Tinsley’s  days  were  ended  be¬ 
fore  he  could  accept  one  of  the 
26  college  scholarships  he  had 
been  offered. 

As  the  story  sank  in,  educa¬ 
tors  and  members  of  the  Record 
staff  began  to  wonder  if  some 
good  could  come  of  the  tragedy. 
If  teachers  and  young  people 
could  be  reminded  of  Tinsley, 
and  taught  about  him,  perhaps 
the  story  could  prevent  other 
young  people  from  experimen¬ 
ting  with  hard  drugs. 

As  a  fir.st  step,  the  Record 
reprinted  650  copies  of  a  por¬ 
trait  of  Tinsley  drawn  by 
sports  cartoonist  Charlie 
McGill.  Originally  published 
Aug.  20.  the  drawing  carried 
the  words,  “Please  think  of  this 
star  Englewood  High  School 
athlete  when  tempted  by 
drugs.” 

Reprints  were  mailed  to  ev¬ 
ery  junior  and  senior  high 
schools  in  the  area.  Requests 


for  additional  copies  from 
schools  and  social  agencies  soon 
exhausted  the  supply. 

But  what  more  could  l)e 
done?  Maybe  the  young  people 
could  be  reached  through  their 
physical  education  teachers.  It 
was  worth  a  try. 

Forum  for  educators 

Record  editors  and  the  news¬ 
paper’s  promotion  department 
set  up  a  meeting  with  a  coach 
and  a  minister.  The  result  was 
a  plan  for  an  open  forum  for 
educators,  October  22. 

The  coach,  Louis  Lanzalotto, 
of  Paramus,  N.J.,  High  School, 
pledged  the  support  of  the  Ber¬ 
gen  County  Coaches’  Associa¬ 
tion,  who  with  the  Record,  be¬ 
came  the  program’s  co- 
sjjonsors. 

The  minister,  the  Rev.  Don¬ 
ald  Jones,  agreed  to  speak  at 
the  forum.  Considered  one  of 
Bergen  County's  leaders  in  the 
field  of  drug  rehabilitation, 
Jones  is  administrator  of  the 
Msgr.  Wall  Social  Center  in 
Hackensack,  a  residential 
treatment  center. 

All  educators  in  Bergen  and 
Rockland  counties  were  invited 
to  the  forum,  titled  “Coaching 
the  New  Athlete”.  Bergen 
County’s  medical  examiner. 
Dr.  Lawrence  Denson,  and 
baseball  coach  Wilbur  Eschen 
of  Suffern,  N.Y.,  High  School 
agreed  to  complete  the  panel, 
with  spoi’ts-caster  Bob  Brown  of 
radio  station  WJRZ  serving  as 
moderator. 

Nearly  150  coaches  and 
teachers  traveled  to  Hacken¬ 
sack’s  Orrie  de  Nooyer  Audito¬ 
rium  on  a  rainy  night  to  attend 
the  program. 

The  surprise  highlight  of  the 
forum  was  an  impromptu 
speech  by  Tinsley’s  coach,  Mel 
Henderson. 

In  a  voice  edged  with  tears, 
Henderson  said:  “Sometimes 
our  players  are  going  to  ask  us 
questions  that  are  annoying 
and  difficult,  but  somewhere 
we’re  going  to  have  to  come  up 
with  the  answers.  If  we  can’t 
justify  what  we  are  teaching, 
then  we’re  going  to  have  to 
change.” 

o 

Jean  Wilson  in  PR 

Jean  Sprain  Wilson,  for 
eight  years  assistant  woman’s 
editor  and  newsfeature  writer 
for  the  Associated  Press,  has 
joined  Marshall  and  Bloom  As¬ 
sociates  Inc.,  New  York  pub¬ 
lic  relations  firm,  as  an  account 
executive. 
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Bill  and  Kay  Woestendiek  shake 
Pike’s  Peak  with  their  crusades 


Itv  l^iifira  illiumsoii 


Legalize  prostitution?  on  arrests  and  sentences  of  Of  the  new  editorial  atmo-  consider  those  added  duties. 


Bill’s  immediate  “personal¬ 
ized”  involvement  with  his  read¬ 
ers  came  as  he  tackled  the 
downtown  crime  situation  in  his 
page  one  column  “Thinking  Out 
Loud”  and  asked  the  question, 
“Why  not  legalize  prostitu¬ 
tion?” 

In  the  uproar  that  followed, 
Bill  assured  critics  that  he 
wasn’t  trying  to  promote  prosti¬ 
tution.  He  reminded  the  protes¬ 
ters  of  the  nearby  military  in¬ 
stallation  and  declared,  “I’m 
trying  to  protect  the  health  and 
lives  of  young  men.”  He  noted 
that  in  one  pay  day  stretch 
when  44  prostitutes  were  ar¬ 
rested,  33  had  VD. 

The  oldest  profession  won’t 
go  away,  the  editor  observed, 
w’hile  legalization  “would  solve 
a  lot  of  problems  .  .  .  would 
eliminate  VD;  assure  legal, 
cleanly  run  houses;  do  away 
with  the  guns  and  knives  that 
our  current  streetwalkers  use 
as  standard  equipment;  permit 
police  to  clean  up  the  undesir¬ 
able  areas  in  town  . . . 

“It’s  no  more  immoral  to  le¬ 
galize  prostitution  and  operate 
it  cleanly  than  to  cluck  our 
tongues  about  what  is  happen- 


prostitutes  and  interviews  with 
judges.  “Just  one  column  and 
nothing  would  have  happened.’' 

Stuffed  in  a  pocket  along  with 
his  airplane  ticket  when  he  got 
to  Williamsburg,  Bill  discovered 
one  letter  from  a  woman  w^ho 
said  she  was  glad  the  Woesten- 
dieks  had  come  to  Colorado 
Springs. 

Changed  things 

The  letter  contained  one  sen¬ 
tence  that  gets  at  the  center  of 
Bill’s  premise.  “It  is  unbelieva¬ 
ble  to  us  old-time  residents  that 
Colorado  Springs  could  have 
changed  for  the  worse  so  fast.” 

Bill  declares:  “The  time  to 
keep  the  city  beautiful  is  now, 
not  (as  in  the  pollution  issue) 
after  people  begin  to  notice  they 
can’t  breathe.” 

When  one  reader  made  the 
standard  suggestion,  “If  you 
don’t  like  it  here  .  .  Bill  re¬ 
plied,  “I  love  it  here” — and  ex¬ 
plains  he  wants  to  do  what  a 
good  editor  can  to  keep  the  city 
from  slipping  deep  into  the 
morass  of  problems  afflicting 
most  urban  areas. 

Among  the  other  editorial  is¬ 
sues  on  the  agenda,  in  addition 


PROGRESS  INDEX — Mana9!ng  editor  Jim  Anderson,  a  stickler  for 
style  and  decorum  in  the  newsroom  of  the  Petersburg  (Va.) 

Progress-Index,  allowed  that  distaffers  may  wear  pants  suits _ if 

they're  tailored  and  "look  neat."  It's  now  pants,  13  to  O.  Martha 
Wilson,  front,  wore  the  shortest  mini  allowable  just  for  the  picture. 
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Advertising  salesmen’s  roundtable 


What  kind  of  information  should  be  included  in  a  newspaper'’ s  national  advertising  sales 
brochure  or  trade  advertisement? — Eugene  Dalgin,  director,  research  and  promotion, 
Saw'ver  •  Ferguson  •  Walker  Co. 


Incidentally,  let  me  stress  one  point  before  I  start,  ex¬ 
cept  for  special  cases,  appearance  is  a  secondary  factor. 
Any  representative  would  prefer  seeing  more  sales  bro¬ 
chures,  bringing  out  more  good  points,  and  frequently 
updated,  than  elaborate  brochures. 

Statistics  should  be  given  in  perspective.  I  see  too  many 
ads  in  trade  books,  and  too  many  brochures,  for  that  mat¬ 
ter,  that  say  in  effect,  “Gee  whiz — buy  our  market — we 
have  $IV2  billion  dollars  in  effective  buying  income.” 
Frankly,  although  I  deal  in  numbers  all  the  time,  off 
hand  I  wouldn’t  know  if  that’s  a  lot  or  a  little.  It  has 
to  be  compared  with  something.  Thus,  when  we  are  talk¬ 
ing  about  population  we  put  it  in  perspective  with  other 
markets.  This  is  important  because  many  accounts  buy 
by  market  size  across  the  nation  regardless  of  geography. 

Unless  you  have  competing  newspapers  in  a  market, 
circulation  and  coverage  are  almost  irrelevant.  This  is 
hard  for  many  newspaper  advertising  people  to  under¬ 
stand.  Let  me  illustrate.  The  Columbus  Dispatch  has  far 
more  circulation  than  the  Cincinnati  Post  and  Times  Star, 
and  far  better  coverage  of  its  market.  But  the  Post  and 
Times  Star  gets  more  national  linage  than  the  Dispatch. 
The  Des  Moines  Register  has  far  more  circulation  than  the 
Omaha  World  Herald,  but  Omaha  gets  more  linage. 

The  answer  to  the  riddle  is,  of  course,  the  market.  If 
an  advertiser  is  in  newspapers,  he  is  following  a  market¬ 
ing  plan.  He  is  advertising  in  those  areas,  either  where 
his  greatest  sales  are,  or  where  he  thinks  his  greatest 
potential  for  sales  is.  Thus,  if  he  thinks  Cincinnati  has 
more  potential  for  him  than  Columbus,  he  will  advertise 
in  Cincinnati  first,  no  matter  how’  high  the  circulation  of 
the  Columbus  Dispatch  is.  For  the  same  reason  he  will 
advertise  in  Omaha  before  he  will  advertise  in  Des  Moines 
— and  believe  it  or  not  if  a  market  is  important  to  him, 
he  will  advertise  in  that  market  whether  the  newspaper’s 
cov'erage  is  50%,  70%  or  110%. 

What  all  this  is  leading  up  to  is  that  unless  you  are 
competing  with  a  newspaper  in  the  same  market,  your 
basic  sales  story  is  your  market,  not  your  newspaper. 
You  must  show  the  advertiser  what  is  unique  about  your 
market  that  will  make  him  want  to  advertise  in  it  rather 
than  in  other  markets  of  similar  size  or  perhaps  even 
rather  than  in  larger  markets. 

Naturally,  in  your  basic  market  brochure  you  will  talk 
about  your  market’s  population — but  if  population  is  your 
main  argument  you’ve  probably  lost  the  battle  already, 
because  population  is  what  he  is  probably  using  as  his 
standard  for  market  selection  now. 

The  important  thing  to  do  is  to  gear  your  arguments 
as  much  as  possible  to  what  the  advertiser  is  selling.  In 
a  genei-al  bi’ochure  you  cannot  do  this  for  every  adver¬ 
tiser  specifically,  but  before  you  write  this  piece  look  at 
what  national  advertising  you  are  carrying.  Then  look 
at  what  another  paper  is  carrying.  Also,  if  you  have  the 
figures  compare  the  kinds  of  advertising  you  are  carry¬ 
ing  now  with  what  you  carried  ten  years  ago. 

I  think  you  will  find  some  interesting  things.  Few  of 
the  relatively  low  priced  packaged  goods  are  left.  They 
have  flown  to  television.  What  you  will  probably  find  is 
that  w'hat  you  have  left  has  a  quality  appeal  to  it,  the 
kind  of  products  and  services  for  which  the  “low  mass” 
appeal  of  television  does  not  do  a  sufficient  job.  In  addi¬ 
tion,  you  also  have  liquor  (basically  quality  appeal) 
which  cannot  advertise  on  television.  If  you  look  at  the 
food  accounts,  even  there  you  will  find  a  large  portion 
of  quality  items. 


Therefore  if  you  have  an  income  story,  tell  it.  Even 
if  the  income  in  the  market  is  not  tremendous,  put  your 
Ijest  foot  forw'ard  in  the  area. 

Another  magic  point  that  appeals  to  almost  all  adver¬ 
tisers  is  the  number  of  adults  between  the  ages  of  35  to 
49.  If  you  have  a  high  proportion  of  people  in  that  age 
group  stress  that  too. 

Now  growth — something  almost  every  market  in  this 
room  can  boast.  Although  growth  is  not  a  direct  sales 
point  in  the  sense  that  a  market  of  300,000  population 
that  was  200,000  ten  years  ago  presumably  cannot  buy 
any  more  widgets  than  a  market  of  300,000  that  was  350,- 
000  ten  years  ago,  most  media  people,  like  the  rest  of  us, 
are  interested  in  dynamic  growth  stories.  You  can  really 
excite  the  buyer’s  interest  in  that  way. 

If  you  have  growing  industrial  base,  new  industries  in 
the  area,  value  added  by  Manufacture  increases,  etc. 
These  help  round  out  the  story. 

If  you  have  the  personnel  and  the  time  to  do  it,  try  to 
do  brochures  for  specific  classifications.  With  these  you 
can  often  get  much  closer  to  the  real  problems  of  the  ac¬ 
count  than  in  a  more  generalized  presentation.  You  have 
to  do  some  digging,  sometimes,  to  write  a  good  classifica¬ 
tion  presentation,  but  it  can  be  worth  it.  A  liquor  pre¬ 
sentation  can  be  especially  helpful.  If  you  cannot  obtain 
any  local  figures  on  liquor,  for  $165  Clark  Gavin  As¬ 
sociates  will  estimate  sales  for  you  by  classification.  They 
are  the  people  who  put  out  Liquor  Handbook  and  you  can 
get  considerable  acceptance  for  their  figures. 

Food  presentations  can  also  be  useful.  You  can  get  food 
store  sales  from  trade  annuals,  you  should  know  your 
retail  food  linage,  your  principal  food  outlets.  These  facts 
plus  a  favorable  age  breakdown  with  lots  of  children  can 
be  most  helpful. 

The  amount  of  detail  available  on  flying  is  fantastic. 
All  of  it  comes  from  the  Origination  and  Destination  Study 
done  by  the  Civil  Aeronautics  Board.  Every  American 
airline  must  submit  a  copy  of  every  10th  ticket  to  the 
Civil  Aeronautics  Board.  From  this  comes  a  detailed 
study  of  ever>'  city  with  an  airport  in  the  United  States. 

This  is  a  wonderful  source  for  an  entirely  different 
kind  of  selling.  No  longer  need  you  be  always  competitive 
with  other  markets  ljecau.se  frequently  you  can  gain  lin¬ 
age  by  showing  the  airlines  how  to  help  their  own  com¬ 
petitive  situation. 


Hormel  picks  10  best  in  merchandising 

Ten  newspapers  were  named  to  receive  Geo.  A.  Hormel 
Company  awards  in  a  “meaningful  merchandising”  con¬ 
test.  Winners  in  the  contest  which  featured  Hormel  Meat 
Division  ads  were: 

Grand  Champion  Category — Houston  (Tex.)  Post,  Ce¬ 
dar  Rapids  (la.)  Gazette;  Iowa  City  (la.)  Press  Citizen 
and  Oskaloosa  (la.)  Herald. 

Reserve  champions:  Philadelphia  Bulletin,  Birmingham 
(Tenn.)  News-Herald;  Omaha  (Neb.)  World  Herald,  Dal¬ 
las  (Tex.)  News  and  Rochester  (Minn.)  Post-Bulletin. 

The  company  said  that  newspaper  merchandising  ef¬ 
forts  on  the  part  of  the  wdnning  papers  produced  mean¬ 
ingful  distribution,  promotion,  or  sales  communication 
results.  Merchandising  efforts  turned  in  by  nearly  100 
newspapers  across  the  country  were  included  in  the  judg¬ 
ing. 
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Try  on  these  ideas 


for  better 

By  James  M.  Harden 
r.M,  Salinas  Californian 

If  you  can’t  deliver  on  time, 
and  nt  thr  same  time  to  your 
newspaper  boys  each  day,  don’t 
expect  them  to  deliver  on  time, 
and  at  the  same  time,  to  your 
readers! 

Sell  service  in  your  building 
before  trying  to  sell  it  to  the 
tieiespaperboy.  Get  permission 
to  speak  at  staff  meeting's  in 
your  newspaper’s  various  de¬ 
partments.  You  will  develop 
more  understanding  and  cooper¬ 
ation  here  than  you  ever 
dreamed  possible.  Most  newspa¬ 
per  people  outside  the  circula¬ 
tion  department  don’t  know  the 
first  thing  about  the  mechanics 
of  getting  the  newspaper  from 
the  press  conveyor  to  the  sub¬ 
scriber’s  front  door.  Go  in  and 
explain  the  procedure.  You  are 
sure  to  develop  better  under¬ 
standing.  If  they  have  sugges¬ 
tions,  listen.  Also,  remember,  if 
you  do  try  this  idea  when  you 
get  home,  the  best  way  to  de¬ 
velop  understanding  is  to  relate 
the  problem  to  dollars  and 
cents.  What  is  the  economic 
effect  of  irregular  delivery  ser¬ 
vice?  Many  of  us  pay  plenty  to 
get  a  new  reader,  a  great  deal 
more  each  month  to  serve  him, 
and  we  can  lose  him  for  noth¬ 
ing! 

Ib'velop  a  back-up  sysiciii 

You  must  have  such  a  system 
for  late  press  run  insurance. 
This  system  is  intended  only  for 
the  infrequent  late  run.  The 
once-in-a-blue  moon,  every 
Wednesday,  type  problem.  If 
you  have  your  organization 
well-oiled,  you  should  know  of 
the  problem  well  ahead  of  press 
time.  (Excepting,  of  course,  the 
case  of  press  trouble  at  produc¬ 
tion  time.) 

The  backup  system  should  be 
designed  to  minimize  delivery 
time  to  the  newspaperboy. 

(Home,  coinerdrop  or  sta¬ 
tion.)  This  alternate  may  not  be 
possible  on  larger  newspapers 
having  an  organized  labor  unit 
representing  mail-room  drivers. 
However,  most  of  us  can  take 
the  necessary  steps  to  speed  up 
delivery  without  getting  into  a 
jurisdictional  dispute. 


(Part  of  a  report  to  the  Cal- 
Western  Circulation  Managers 
at  San  Diego  recently.) 
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service! 


How? 

If  district  managers  do  not 
normally  haul  bundles,  have 
them  check  in  regularly  at 
press  time  and  engage  them  to 
split  bundle  runs  with  haulers 
on  late  days.  When  district  men 
regularly  haul,  have  a  delivery 
run  list  always  at  hand  so  other 
people  in  the  department  can 
jump  in  a  car  with  a  few  bun¬ 
dles  and  help  out.  A  3x5  card 
system  containing  bundle  drop 
information  is  an  excellent  way 
to  keep  delivery  runs  up  to 
date.  If  you  have  an  electrically 
prepared  draw  sheet,  you  can 
do  a  beautiful  job  of  draw'  print¬ 
out  in  delivery  order.  Bob  Lee 
has  such  a  system  in  Reno.  I’m 
sure  a  note  to  him  for  details 
w'ould  be  answered  with  a  sam¬ 
ple. 

Another  idea:  Local  cab  com¬ 
panies  can  be  called  upon  in 
very  short  order,  and  they  will 
haul  bundles.  If  you’re  small, 
and  just  don’t  have  personnel 
available,  try  the  taxi.  (Some 
newspapers  use  cabs  very  effec¬ 
tively  to  get  all  their  city  bun¬ 
dles  hauled  regularly.)  You 
might  think  of  yet  another  sys¬ 
tem — there  are  many.  The  im¬ 
portant  thing  is  to  hare  n  sys¬ 
tem. 

Newsstands  always  get  out 
first. 

Right?  Why  should  they? 

If  you  value  your  home  deliv¬ 
ery  subscribers,  why  not  consid¬ 
er  holding  newsstand  runs  till 
last  when  you’re  already  late? 
This  will  make  up  valuable  lost 
time — possibly  all  the  time  lost 
on  home  delivery  runs.  The 
runs  switched  from  first  to  last 
will  he  very  late,  but  you  don’t 
make  everyone  late.  You  sac¬ 
rifice  10  or  15%  of  your  total 
circulation  to  save  the  rest. 

How  do  ihe  papers  move? 

I  see  some  of  you  shaking 
your  heads.  “Independent  con¬ 
tractors  on  newsstand  runs,’’ 
you’re  thinking.  We  have  them, 
too.  You  can  still  do  just  what 
I’ve  suggested.  I’ll  tell  you 
something  else  .  .  .  our  dealers 
are  not  on  returns!  So  much  for 
what  you  can  do  for  the  news- 
paperboy.  Just  remember  where 
your  selling  job  begins  when  we 
talk  about  selling  service. 

How  do  the  papers  move? 
How  long  since  you’ve  studied 
your  bundle  distribution  sys- 
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tern?  If  you  are  a  typical  circu¬ 
lation  manger,  you  probably  set 
up  the  system  a  few  years  back. 
You  knew  it  w-as  good  then,  so 
it  should  be  good  now.  Want  to 
bet?  I  was  once  involved  in  a 
bundle  delivery  overhaul  that 
reduced  the  delivery  crew  from 
15  to  eight  drivers,  cut  the 
mileage  from  270  miles  daily  to 
186  miles,  and  resulted  in  ear¬ 
lier  deliveries  to  every  newspa- 
perlx)y.  I  have  witnesses. 
That’s  certainly  an  extreme  ex¬ 
ample,  but  we  should  always 
look  for  improvements. 

We’re  not  the  bell-ringing 
circulator  of  a  few  years  back. 
I’m  ashamed  to  tell  you  how 
little  I  get  out  in  the  field.  My 
town  is  changing  and  I’m  not  on 
top  of  it.  But  I  can  read  a  map. 
I  do  have  time  to  get  the  bundle 
delivery  cards  (those  3x5  cards 
I  spoke  of  earlier)  and  pin  bun¬ 
dle  drop  locations  on  a  map. 
Try  it.  I’ll  bet  you  make  some 
changes. 

Better  yet,  how  many  of  you 
enjoy  the  luxury  of  an  up-to- 
date  map  in  your  department? 
That’s  something  to  consider. 

XewspaperlK>y  Service 

Do  you  have  more  difficulty 
now  than  in  years  past?  That’s 
understandable.  The  moral  re¬ 
sponsibility  of  today’s  youth  is 
diminishing.  Generally,  parents 
do  not  instill  this  responsibility 
as  our  parents  did.  We  have  to 
look  harder  for  prospective 
newspaperboys.  Sometimes  we 
settle  for  second  best.  We  have 
to  do  training  a  parent  should 
have  done. 

How  do  we  attack  the  prob¬ 
lem?  One  thing  hasn’t  changed; 
Direct  contact  between  the  car¬ 
rier,  parent  and  district  manag¬ 
er  is  still  the  best  answer.  If 
you  have  no  service  problems  in 
your  department,  it’s  probably 
because  you  over-react  to  every 
complaint.  That’s  the  way  it 
should  be.  Immediately  correct 
the  problem;  be  sure  the  dis¬ 
trict  manager  speaks  to  the  car¬ 
rier  and  parent;  call  back.  Is 
the  problem  corrected  the  next 
day?  Still  O.K.  next  week?  Now' 
you  can  forget  it. 

Service  bulletins 

Service  bulletins  can  be  a 
great  help,  although  you  seldom 
reach  the  problem  carrier.  If  he 
doesn’t  care  enough  to  give  good 
service,  he  probably  doesn  t  care 
enough  to  read  your  bulletin! 
(That  brings  us  back  to  the  dis¬ 
trict  manager — right?) 

With  the  bulletin,  you  can 
prevent  catastrophies.  That 
makes  them  worth  the  trouble. 
It  doesn’t  hurt  a  thing  to  tell  a 
boy  w'hat  precautions  to  take 
when  it’s  raining.  However, 
don’t  depend  on  a  bulletin  you 
sent  out  in  November  to  do  the 


job  in  January.  Send  service 
bulletins  out  on  the  day  they’re 
needed.  Surprisingly  enough, 
some  boys  wouldn’t  think  to 
protect  their  papers  on  a  rainy 
day  unless  you  reminded  them. 
The  fact  they  return  from 
school  w'ringing  w'et  isn’t  a 
strong  enough  hint! 

Prepare  lots  of  bulletins. 
Have  them  ready.  Send  them 
out  when  they’re  needed.  Wet 
w'eather,  windy  weather,  train 
your  sub,  sprinldlt  hazards  in 
summer,  spring  i^ns,  what 
happens  when  you  re  late, — the 
list  goes  on. 

Incentive  programs 

Incentive  programs.  They  bug 
me!  Why  do  w'e  insist  on  Slak¬ 
ing  them  so  complicated  it  ffekes 
a  law'yer  to  explain  them  to’  a 
parent?  I  have  one,  and  I  really 
have  to  get  organized  to  explain 
it.  Sometimes  I  even  get  it 
right!  Most  incentive  programs 
include  service  as  an  after¬ 
thought.  “Let’s  see  now,”  w'e 
say,  “Sales  first,  bill  payments 
second,  and  oh,  yes,  let’s  throw 
in  a  little  service.”  Why  don’t 
we  set  up  programs  separately? 

How  many  have  a  program 
which  rew'ards  for  good  service 
only? 

Here  are  a  few  good  carrier 
incentive  plans:  Mystery  man 
giving  cash  awards — on  the 
spot — to  carriers  observed  w'alk- 
ing  and  porching  papers.  Have 
district  men  turn  in  a  list  of  5 
or  10  houses  in  his  district 
where  the  paper  was  observed 
on  the  porch.  (It  might  take  a 
few  days  to  get  complete  lists 
from  some  districts.)  Promote 
good  service  in  your  newspaper. 
How  many  of  us  are  prepared 
to  guarantee  porch  delivery 
through  a  house  ad?  Try  it. 
You’ll  find  out  w'here  your 
weaknesses  are. 

Someone  just  leaned  over  and 
whispered  to  his  neighbor  some¬ 
thing  to  the  effect  that  carriers 
shouldn  t  be  rewarded  for  good 
service.  “It’s  to  be  expected,”  he 
says.  Right.  And  by  all  means, 
if  vou  do  not  have  a  service 
nroblem,  don’t  open  pandora’s 
box.  If  you  do  have  a  problem, 
consider  a  program  of  either 
award  or  recognition  to  greatly 
reduce  your  run-of-the-mill 
“misses”  or  “kicks.”  Set  a  defin¬ 
ite  time  limit  and  clearly  estab¬ 
lish  at  first  the  it  won’t  go  on 
forever.  Get  the  complaints 
down  where  you  can  live  with 
them.  Spend  some  money.  If  you 
write  one-fourth  of  .vour  circu¬ 
lation  each  year  to  keep  even- — 
and  spend  more  than  you  make 
to  write  it,  don’t  worry  about 
spending  a  little  to  induce  above 
average  service. 

Generally  speaking,  the  ac¬ 
ceptable  number  of  misses  per 

(Continued  on  next  page) 
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thousand  units  of  delivery  is 
higher  in  California  than  in 
other  parts  of  the  U.  S.  (That’s 
a  nice  way  of  saying  our  service 
is  the  worst  in  the  U.  S.)  Any¬ 
one  care  to  argue?  This  problem 
is  due  to  the  “California”  sys¬ 
tem  of  delivery  .  .  .  bicycles.  If 
you  want  to  make  your  problem 
ten  times  wmrse,  permit  motor 
bike  deliver>\ 

Do  any  of  you  have  walking 
routes?  On  all  or  part  of  your 
home  delivery  system?  What  is 
the  service  record  on  these 
routes?  Most  of  us  could  put  in 
a  walking  system  tomorrow. 
Our  routes  are  no  longer  than 
midwest  routes.  We  could  have 
the  average  route  half  delivered 
before  our  “bicycle  boy”  gets  his 
papers  folded.  If  your  newspa- 
perboys  fold  at  the  office,  or  at 
a  shack,  you  don’t  have  too 
much  problem.  If  your  boys  fold 
at  home,  as  most  of  the  Califor¬ 
nia  papers  do,  figure  on  at  least 
one-half  hour  t.v.  program,  and 
a  generous  snack  before  the  job 
gets  done.  Why  don’t  we  get 
him  started  out  on  foot,  banding 
his  papers  as  he  places  them  on 
the  front  step? 

District  manager  incentives 

How  about  district  manager 
incentives?  Generate  some  com- 
netition  between  men.  We  use  a 
line  graph,  showing  the  total 
number  of  complaints,  by  dis¬ 
trict,  each  month.  (This  is  in 
addition  to  a  daily  report.)  The 
monthly  graph  is  having  a 
great  effect.  One  district  man¬ 
ager  had  a  bad  month  in  Au¬ 
gust  and  the  p-raph  line  went 
out  of  sight.  Shortlv  after  the 
granh  was  posted,  a  hand 
drawn  sign  mysteriously  an- 
neared  on  the  bulletin  board.  It 
illustrated  the  unfortunate  D. 
M..  up  to  his  neck  in  a  kettle  of 
hot  water!  Effective  graph?  It 
sure  is! 

You  might  also  consider  mon¬ 
etary  reward  for  district  men. 
If  you  do,  develop  a  system  that 
pays  for  maximum  service,  with 
reductions  for  “kicks.”  The 
same  program  can  be  designed 
for  a  carrier  program.  Give  the 
boy  a  cash  or  merit  amount  for 
perfect  servdce.  Reduce  the 
amount  for  each  recorded  com¬ 
plaint,  Some  of  you  probably 
charge  the  newsnaperboy  for 
misses.  I  personally  prefer  a 
system  W'here  you  give  and  then 
take  away.  In  a  svstem  of  giv¬ 
ing  and  taking  away,  consider  a 
method  to  void  the  penalty  of  a 
service  error  by  allowing  the 
carrier  to  call  on  the  subscriber 
to  discuss  the  complaint.  Permit 
him  to  secure  the  subscriber’s 
signature  as  evidence  of  the 


‘♦“‘•erowth  of  geographic 
UX  base  files  wdth  coordinates,  may 

prove  a  useful  tool  in  newspa- 
T  -  •  per  circulation  work. 

CtRlH.  conunfir  ^  computer  mapping  pro- 

O  gram,  called  GRIDS,  will  soon 
~  be  available  from  the  Census 

I  Bureau.  It  is  designed  for  use 

vrJJJ.  on  small-scale  computers.  Use 

of  a  map  showing  areas  having 
A  fourtli  count  tape  series  ^  proportion  of  single¬ 

making  it  possible  to  develop  f^iniily  dwellings,  for  example, 
many  valuable  demographic  1®  more  satisfactory  than  look- 
statistics  is  in  the  course  of  *’’8^  .  ^  statistical  table 

preparation  by  the  Bureau  of  showing  the  same  information, 


the  Census,  Dr.  George  Hay 
Brown,  bureau  director,  told 


Brown  pointed  out. 

He  said  there  is  much  activi- 


CITY  EDITOR  --  Marie  Roister 
Geary  has  succeeded  Ralph  R. 
Crocker,  now  assistant  managing 
editor,  as  city  editor  of  the 
Wichita  (Kans.)  Eagle.  Her  hus¬ 
band,  Ralph,  is  a  stereotyper  at 
the  Eagle  and  Beacon. 


the  annual  meeting  of  the  Aud-  across  the  country^  as  organi- 
it  Bureau  of  Circulations  in  nations,  public  and  private, 
Chicago  la.st  week.  prepare  to  use  census  data.  The 

The  series  has  ‘all  the  data  Bureau  now  has  a  li.st  of  about 
collected  on  the  long  census  organizations  which  plan  to 
form,  with  data  cross-tabulated  various  census  tapes  and 

by  such  100  percent  items  as  age.  Provide  ^  computer  and  statisti- 
race  or  sex.  These  data  make  it  services  to  data  users.  More 
possible  to  develop  more  com-  than  half  of  these  are  private 
prehensive  profiles  of  tracts,  organizations,  called  by  the  Bu- 
ZIP  code  areas,  and  larger  geo-  yoau  Summary  Tape  Process- 


graphical  units. 

Education,  income,  occupa- 


ing  Centers.  While  the  Bureau 
has  no  inflence  over  their  ac- 


Wichita  (Kans.)  Eagle.  Her  hus-  ^  variety  of  other  sub-  tivities,  it  is  felt  they  will  be  a 

band,  Ralph,  is  a  stereotyper  at  •  .  i  renorted  It  will  valuable  resource  for  the  data 

the  Eagle  and  Beacon.  Im  possible  to  community,  particularly 

tistics  as  the  proportion  of  fiiose  users  who  need  exten- 

-  families  at  various  income  sive  data  but  have  limited  ac- 

levels,  the  percent  unemployed,  cess  to  computer  hardware. 

.  iu  1  „  .f  -rno  education  level,  and  the  proper-  Brown  said  the  ABC  seems 
ca  ,  lasing  e  c  em  r  .  units  with  various  tvpes  of  a  natural  focus  for  such  a 

carrier-customer  conversation  is  ^  ;  j,t,  such  as  air  condi-  cooperative  effort  and  he  sug- 

the  greatest  seiwice  builder  you  - gested  that  the  agency  explore 


the  greatest  seiwice  builder  you  gestea  tnat  the  agency  explore 

can  develop  fourth  count  data  is  the  pos.sibilities. 

Needless  to  say,  we  don  t  use  only  for  census  tracts  „  .  ,  . 

all  these  systems  Neither  will  Reports  updated 

you.  I  hope  you  have  pmked  up  SMSA’s,  and  ABC  president  Alan  T.  Wol- 

some  ideas  that  w  ill  lead  to  -  counties.  It  will  be  the  princi-  cott  said  that  in  November  the 

ter  service  programs  when  you  source  of  sample  data  bureau  expects  to  obtain  from 

get  home.  areas.  the  Census  Bureau  household 


Reports  updated 
ABC  president  Alan  T.  Wol- 


get  home. 

Frank  Kuest  directs 
USIA  press  service 


New  geograpliic  tools 


the  Census  Bureau  household 
and  population  figures  for  the 
entire  countrw  These  will  be 


Much  of  the  fourth  count  used  with  the  computer  for  up- 
will  be  ready  by  the  time  the  dating  these  data  in  newspa- 
^  •  --  pers’  reports  and  it  is  antici- 


ZIP  data  is  available. 


Frank  H  Kiiest  an  emnlovee  coding  is  convenient,  cod-  pated  that  the  1970  census  data 

Frank  H.  Ivu^st,  an  ^^’^P  j  address  records  so  they  can  can  be  included  in  much  of  the 

of  more  than  20  years  with  the  '"S  aaaress  recoras  so  tney  can  snorts  which 

Cnnlpv  News  .Service  recently  ^  related  to  summary  census  March  31,  1971.  reports,  which 


Copley  New's  Service,  recently 
w'as  named  managing  editor  of 


w^as  named  mana^ng  editor  01  potential  in  the  long  viously, 

the  reorganized  Press  Service  ^  Tj,  +1. 


has  "'ill  be  much  earlier  than  pre- 


of  the 
Agency. 


Information 

Census 


larger 

Bureau 


cities. 

offers 


In  the  interim,  an  attempt  is 
being  made  to  align  all  newspa- 


resource  which  can  be  used  for  per  market  areas— regardless 


w  .I  «  i.  ICOAfUlUC  call  LTC  XVI  I -  -  -  - -o - 

In  this  nmv  Position  Kuest  gg  gf  I45  of  whether  they  are  city  zones, 

heads  a  staff  of  175  newsmen  c  c  .  -  - , - 


heads  a  stan  01  1/0  newsmen  xi^g  Bureau  has  retail  trading  zones  or  primary 

in  the  Political-Economic,  Cul-  g^ga^gj  tvyo  new  geographic  markets — on  a  strict  census  ba- 
tural-Scientific  and  Editorial  ^ sis.  Wolcott  asked  for  the  coop- 

Control  Branches.  Since  joining  computer  tape  and  a  geogra-  eration  of  individual  newspa- 
USIA  in  1959,  Kuest  has  serv-  ^ 


^  as  press  atteche  in  Karachi,  and  longitude  of  each  city 

Pakistan;  information  officer  block  intersection. 


phic  base  file  showing  the  lati-  P^rs  in  doing  this. 

fiido  and  lonfrit.iide  of  each  citv  Wolcott  said  the  ABC  is  con- 


in  Tehran,  Iran;  and  deputy 


)ck  intersection.  sidering  purchasing  an  entire 

The  address  coding  guide  is  scries  of  census  tapes  to 


chief,  information  office,  Saig-  gj^apiy  an  inventory  of  address  used  in  developing  demographic 
on.  ranges  bv  block  for  all  streets  descriptions  for  the  areas 

Prior  to  joining  government  viuthin  the  city  postal  delivery  served  by  individual  ABC 

service,  Kuest  worked  in  Cop-  ^rea  of  an  SMS  A.  The  invento-  newspapers, 

ley’s  Washington  Bureau  for  ,.y  consists  of  a  computer  tape  , 

12  years  and  with  Copley  news-  fije  of  records  describing  each 

papers  on  the  West  Coast  for  street  side  in  terms  of  its  iin 

nine.  He  also  was  employed  name,  low  and  high  address  ^“**”‘*7  jiricc  u|i 

in  the  Los  Angeles  Bureau  of  numbers,  and  associated  census  The  Plain  Dealer  in  Cleveland 
Associated  Press  before  serving  codes,  including  block  tract,  has  raised  the  price  of  its  Sun- 


w'ith  the  Army  in  Europe  dur-  place,  county  and  state 
ing  World  War  II.  Computer  mapping. 


ice,  county  and  state.  day  edition  from  25c  to  35c.  It 

Computer  mapping,  which  is  has  been  a  quarter  since  1956. 
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Eastman  Kodak  Company, 
Rochester,  N.  Y.  14650. 


\i\ll  Unless  you  have  the  processing 

capability  to  keep  up  with  the 

a7lllir^f^  phototypesetter,  you  can’t  utilize 

£tiiii\Jii  diCtlctdviS  its  speed.  That’s  where  Kodak 

a  minute. 

Kodak  offers  seven  different  automatic  film  and.paper 
processors  that  provide  compatibility  with  every 
make  and  type  of  phototypesetting  equipment. 
'lAT’n^f'r  Kodak  also  provides  several  films,  papers,  and 

“Hell.*  chemicalsinawidevarietyof  sizes.  In  addition, 

we  have  the  technical  personnel  to  make  sure  your  system 
performs  the  way  you  expect.  That’s  why  we  say  that  with 
Kodak,  phototypesetting  confidence  is  something 
you  can  buy.  For  more  information  write: 


ammute. 


Kodak  films,  papers,  and 
for  phototypesetting 


The  Weekly  Editor 


Beaumont’s  front-page  edi-  — after  the  agency  rules  that 
torial,  which  publically  an-  the  firing  was  unjustified, 
nounced  Lovell’s  dismissal,  read :  The  Commission  reviewed 

“It  is  with  shame,  emhariass-  written  statements  from  both 


FIRED  WITH 

By  Larry  Adcock 
Staff  writer  for  the  Detroit 

Jan  Lov'ell  was,  up  until  the 
end  of  August,  the  editor  of  a 
fairly  good  suburban  Detroit 
weekly  newspaper.  He  was  well 
paid  by  weekly  standards  and 
nominally  happy. 

Rut  he  wrote  a  personal  col¬ 
umn  that  evidently  piqued  his 
most  important  readers  in  con¬ 
servative  Wyandotte,  the  adver¬ 
tisers.  And  Lovell  fell  victim  to 
a  too  common  stranglehold  held 
by  advertisers  on  weekly  news¬ 
papers  unable  or  unwilling  to 
stand  independent  of  special  in- 
tei'ests. 

The  column,  innocuosly  criti¬ 
cal  of  a  soldier  who  pledged  to 
brutalize  campus  war  protest¬ 
ors,  appeared  in  the  Wyandotte 
Xewn-Hemld  (circulation  50,- 
000). 

The  paper  didn’t  just  fire  Lov¬ 
ell  for  his  indiscretion;  it  at¬ 
tacked  his  patriotism,  his  pro¬ 
fessional  competence  and  his 
personal  integrity. 


PATRIOTISM 


Free  Press 

“An  Apology”  as  well  as  two 
full  pages  of  letters  under  the 
headline:  “Silent  Majority 

Speaks  Out  Against  Student 
Radicals  and  Column.” 

All  the  letters  wei’e  viciously 
critical.  Some  questioned  Lov¬ 
ell’s  national  allegiance  and  his 
masculinity. 

Lovell  had  worked  five  years 
for  the  newspaper  and  was  con¬ 
sidered  to  be  one  of  Beaumont’s 
“bright  young  men.”  His  service 
was  interrupted  by  an  18-month 
Army  hitch. 

Despite  his  loyalty,  Lovell 
became  the  scapegoat  for  the 
howl  of  complaints  that  greeted 
the  advertising  salesmen.  The 
merchants  have  traditionally 
had  a  strong  voice  in  running 
“their”  newspaper,  and  that 
voice  has  been  carried  from 
store  to  newsroom  by  the  sales¬ 
men. 

Said  Beaumont,  however : 
“The  critical  response  from  our 


ment  and  sorrow  that  we  apol¬ 
ogize  to  our  readers  for  placing 
trust  in  an  editor  who  authored 
and  put  into  print  such  an  in¬ 
flammatory  and  unpatriotic  ar¬ 
ticle. 

“Lovell’s  column  was  an  in¬ 
sult  to  the  country.  The  wrong 
has  been  committed  and  we  have 
undertaken  every  step  to  rec¬ 
tify  this  slur  on  America  and 
its  men  in  Vietnam.” 

Beaumont,  who  will  occasion¬ 
ally  stroll  around  the  News- 
Herald  office  regaled  in  his  Navy 
Reserve  officer’s  uniform,  con¬ 
cluded  his  editorial  with: 

“Your  response  to  the  Lovell 
column  should  prove  that  all 
Americans  are  not  .  . .  silent .  . . 
VVe  direct  your  attention  to 
many  of  the  letters  on  pages  4 
and  8.  Their  sentiments  jive 
with  ours.” 

Two  of  those  letters  addressed 
Lov'ell  this  way:  “I  pray  he  (the 
soldier)  comes  home  and  punch¬ 
es  you  in  the  nose”  and  “I  would 
like  to  see  our  Marines  come 
back  and  slay  every  slacker.” 

Reaction  from  the  community 
has  been  slight.  It  is  an  indus¬ 
trial  suburb  too  tired  from  work¬ 


Lovell  and  Beaumont  to  con¬ 
clude  that  there  had  been  no 
misconduct  on  Lovell’s  part  and 
that  Lovell  would  not  be  legally 
required  to  declare  on  job  ap¬ 
plication  that  he  was  fired  from 
his  last  position. 

“I  considered  a  lawsuit 
against  Beaumont,”  Lovell  said. 
“I  checked  into  it,  and  my  at¬ 
torney  said  I  had  definitely  been 
libeled.  But  he  said  I  would  have 
only  a  50-50  chance  of  favorable 
decision  by  a  jury,  so  I  dropped 
the  idea.” 

About  a  week  after  the  firing, 
Lovell  called  Miss  Bremer  at  the 
newspaper  to  ask  her  for  a  let¬ 
ter  of  recommendation  to  help 
him  search  for  a  job. 

“Her  jaw  dropped  to  the 
floor,”  Lovell  related,  “and  she 
stammered  and  said  ‘You’d  bet¬ 
ter  talk  to  Mr.  Beaumont  about 
that’  and  switched  the  call  to 
his  office  real  fast.” 

Beaumont  wrote  that  letter  of 
recommendation  and  misspelled 
his  former  editor’s  last  name. 

Lovell  isn’t  bitter  about  the 
firing.  He  is  whimsically  resent¬ 
ful. 

“I  have  this  wild  desire  to  call 


General  Manager  Frank 
Beaumont  augmented  his  firing 
of  Lovell  with  a  front-page  edi¬ 
torial  the  next  week  entitled 


Then  you’ll  need 
WORCESTER 
Here’s  Why! 

Boston — ^Worcester 
is  one  market 
sharing  finance, 
transportation, 
warehousing  and 
distribution. 

But,  Boston  and 
Worcester  are 
separate  newspaper 
markets. 

Buy  accordingly. 


advertisers  was  unprecedented, 
but  it  had  nothing  to  do  with 
the  dismissal.” 

Lovell  had  a  different  assess¬ 
ment:  “We  musn’t  write  things 
in  the  News-Herald  that  incite 
our  advertisers  to  riot.” 

As  was  his  usual  practice, 
liOvell  submitted  his  column  to 
Margaret  Bremer  for  approval. 
Miss  Bremer,  the  paper’s  ven¬ 
erable  editorial  coordinator, 
okayed  the  piece  for  publication. 

But  Lovell,  26,  was  fired  be¬ 
cause  it  would  be  just  too  heart¬ 
less  (and  the  advertisers  would 
certainly  object)  if  Miss  Brem¬ 
er  were  given  the  boot.  She  is  a 
News-Herald  institution  and  a 
physically  handicapped  spinster. 

The  column  itself  was  a  rath¬ 
er  mild,  not  too  original  rebuke 
to  a  letter  sent  to  Lovell  by  a 
hometown  soldier  stationed  in 
South  Vietnam.  The  GI’s  purple 
prose  read: 

“When  these  men  (returning 
Vietnam  veterans)  hit  the  cam¬ 
puses,  I  sincerely  hope  that 
someone  tries  to  stop  an  ex- 
Marine  from  going  to  class  or 
that  some  sorry,  smelly,  flakey 
social  reject  tries  to  plant  a 
Vietcong  flag  next  to  the  arti¬ 
ficial  leg  of  a  Sealiee  or  spits  in 
the  burned  face  of  an  Army 
medic. 

“I  guarantee  it  will  only  hap¬ 
pen  once.” 

The  gist  of  Lovell’s  reply  was 
his  final  line: 

“I  sincerely  hope  that  he  (the 
soldier)  makes  an  adjustment — 
if  he  retuiTis.” 


ing  all  days  in  gritty  factories 
to  become  involved  in  such  a 
luxury  as  freedom  of  expression. 

But  Mrs.  Patricia  Ganzberger, 
a  woman  quite  active  in  local 
politics  and  an  avid  follower  of 
local  gossip,  feels  the  firing  was 
engineered  by  the  paper’s  ad¬ 
vertisers. 

“The  column  came  out  and  no 
one  thought  anything  of  it.  Then 
all  of  a  sudden,  he’s  fired  and 
there  are  two  pages  of  letters 
from  people  I’ve  never  heard  of 
before,”  Mrs.  Ganzberger  re¬ 
marked. 

“People  down  here  are  kind 
of  apathetic.  Jesus  Christ  could 
be  recrucified  and  you  wouldn’t 
see  too  many  letters  to  the  edi¬ 
tor  about  it. 

“It  had  to  be  some  sort  of 
team  effort  by  the  conservative 
advertisers,”  she  said. 

Beaumont  contends  that  Lov¬ 
ell,  as  editor,  represents  the 
newspaper  as  well  as  himself 
whenever  he  writes  a  column. 
But  he  does  not  define  the  pa¬ 
per’s  editorial  policy,  i 

Twice  before,  Beaumont  has 
had  trouble  with  editors’  person¬ 
al  columns  and  twice  before  all 
that  was  required  was  a  stern 
lecture.  Lovell  was  fired. 

And  after  all  these  weeks, 
Lovell  is  still  unemployed.  The 
market  for  jobs — any  jobs — in 
Michigan  right  now  is,  to  say 
the  least,  depressed. 

He  did  manage  to  qualify  for 
a  $50  per  week  unemployment 
cheek  from  the  Michigan  Em¬ 
ployment  Security  Commission 


the  newspaper  and  say  I  have  a 
big  story,  then  ask  to  talk  to 
someone  in  advertising!”  he 
quipped: 

He’s’'taking  his  time  looking 
over  a  couple  of  job  possibilities 
while  attending  classes  on  a 
part  time  schedule  at  Wayne 
State  Univei’sity  in  Detroit, 
where  he  is  a  '  '.ior. 

New  free  weekly 
in  Stamford,  Conn. 

A  new  weekly  tabloid  news¬ 
paper,  the  Stamford  Fontm, 
made''  its  debut  October  28  in 
Stamford,  Connecticut.  The  pul)- 
lisheV,  is  Bruno  E.  Giordano, 
mayor'of  Stamford  from  1967  to 
1969.  Co-publisher  is  Mrs, 
Amelia  Gerardi,  long  active  in 
federal,  state  and  city  govern¬ 
ment.  • 

Initially,  the  Forum  will  be 
circulated  Wednesday  through 
the  mails  free  to  22,000 
Stamford  households  and  busi¬ 
nesses,  with  additional  deliv¬ 
eries  and  anticipated  stand 
sales  of  4,000  copies  a  week. 

Charles  Michael  Boland,  au¬ 
thor  of  several  books,  among 
them  “They  All  Discovered 
America,”  which  has  been  made 
into  a  film,  and  of  many  radio 
and  television  scripts,  is  the  ed¬ 
itor.  Stephen  F.  Veroczi,  a 
2.3-year  veteran  of  newspaper 
business  management,  is  busi¬ 
ness  manager.  Veroczi  was 
vicepresident  and  general  man¬ 
ager  for  Culligan  Mid-Fairfield 
County  Publications. 
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Build  a  community  airport. 

And  build  it  with  the  help  of  Federal  funds. 

No,  we’re  not  suggesting  a  multi-million  dollar  extrav¬ 
aganza  with  plush  restaurants  and  mile-long  ribbons 
of  concrete. 

It  just  has  to  be  big  enough  for  the  planes  used  by 
industry.  So  when  businessmen  come  looking  for  a 
plant  site,  they  won’t  pass  over  your  town. 

All  other  things  being  equal,  the  town  that’s  got  the 
airfield  is  the  town  that  gets  the  industry.  An  airport  not 
only  attracts  new  business,  but  it’s  often  a  major  em¬ 
ployer.  It  also  puts  your  community  on  the  map  for  rec¬ 


reation  and  tourist  business.  And  it  links  your  town  with 
the  11,000  other  airports  around  the  country. 

If  you’d  like  to  build  business  for  your  town,  we  can 
tell  you  how  to  get  started  on  an  airport.  How  to  get  the 
money  to  do  it.  And  how  to  keep  it  in  harmony  with 
your  area’s  ecology. 

Don’t  wait  for  somebody  else  to  do  something.  Com¬ 
munity  action  doesn’t  always  start  with  the  mayor.  It 
begins  with  you. 

Write  for  information  on  how  to  land  an  airport. 
General  Aviation  Manufacturers  Association,  1025 
Connecticut  Avenue  N.W.,  Washington,  D.C.  20036. 


General  Aviation 
Manufacturers  Association 


How  to  land 
a  new 

industry. 


THE  CLASSIFIED  CLINIC 

Is  publisher  involved 
in  your  sales  efforts? 

By  Kollan  D.  Melton 


Uecently  I  asked  the  classified 
advertising  managers  of  50 
newspapers  in  the  western 
states  to  send  me  a  copy  of  their 
paper’s  issue  for  Thursday,  Sep¬ 
tember  10. 

There  w'as  an  astounding  re¬ 
sponse — 47  classified  managers 
sent  the  specified  issue.  A  few 
also  mailed  me  their  Friday  or 
Sunday  copies,  explaining  that 
they  enjoyed  greater  classified 
volume  those  days  and  wanted 
to  show  it  off. 

Frank  Lester  of  the  Los  An¬ 
geles  Times  was  one  who  sent 
Thursday’s  edition,  and  Sun¬ 
day’s  as  well.  I  remember  get¬ 
ting  his  Sunday  copy  because 
it  took  two  straining  clerks  to 
carry  it  in. 

Then  I  set  out  on  a  casual 
brow'sing  of  your  sections.  I  was 
impressed.  There  were  enviable 
linage  volumes  to  admire.  There 
was  a  breadth  of  classifications 
to  savor.  In  those  47  newspapers 
were  found  a  virtual  gold  mine 
of  ideas — ideas  that  certainly 
would  enrich  and  rewai'd  any 
classifie<l  manager  willing  to 
search  them  out. 

I  hope  you  will  be  interested 
in  what  I  did  not  see. 

In  an  alarming  number  of 
cases,  I  did  not  see  classified 
mentioned  in  page  1  indexes. 
When  we  omit  classified  in  an 
index,  we  are  frittering  away 
forever  the  good  promotion  we 
could  have  otherwise  achieved. 

In  two  instances,  indexes  list¬ 
ed  inaccurate  page  numbers  for 
classified,  thus  misdirecting  and 
frustrating  readers. 

Testimonials  absent 

In  only  one  of  the  47  newspa¬ 
pers  was  there  editorial  support 
of  classified.  That  was  in  the 
Seattle  Post-Intelligencer  which 
featured  a  page  1  boxed  testi¬ 
monial  ...  a  snappy,  easy  to 
read  effort  with  which  a  poten¬ 
tial  classified  user  could  identi¬ 
fy.  In  46  other  newspapers, 
nothing  along  testimonial  lines. 

All  of  us  are  acutely  aware 
of  certain  fundamentals.  But 
the  .study  show^ed  what  I  felt 


(Kxcerpt  from  a  talk  by  Mr. 
.Melton,  who  is  a  vicepresident 
of  Speidel  Newspapers  Inc.  at 
Reno,  Nevada,  to  the  Western 
Classified  Advertising  As.socia- 
tion  convention  there.) 


was  disregard  in  so  many  in¬ 
stances  of  certain  basics. 

For  instance: 

A  distressing  volume  of  typo¬ 
graphical  errors.  Now,  some 
may  shrug  and  say,  “Typos  are 
inevitable.”  Some  may  toss  out 
alibis — “With  our  volume,  it’s 
just  something  we  have  to  live 
with.”  Or,  “Now  that  we’re  on 
computer,  we’re  hard  put  to  pro¬ 
duce  a  clean  product.” 

Within  the  profession,  we 
understand  the  problems.  But 
the  reader  does  not.  We  should 
remember  that  and  remember, 
too,  that  a  spate  of  typos  breeds 
reader  contempt  and  is  an  at¬ 
tack  on  our  credibility’. 

Incidentally,  typos  were  not 
confined  exclusively  to  commer¬ 
cial  and  to  transient  linage.  Also 
found  w'as  a  glaring  word  jum¬ 
ble  in  one  newspaper’s  classi¬ 
fied  return  coupon. 

No  classification  directory 

I’m  certain  we  can  agree  that 
a  classification  directory — or 
index — is  important  in  helping 
the  reader  weave  his  way  quick¬ 
ly  and  easily  through  our  maze 
of  classifications.  Yet,  numer¬ 
ous  papers  published  no  classifi¬ 
cation  directory.  Some  of  you 
may  answer,  “Well,  these  things 
get  bounced  some  days.”  My 
response  is  this:  We  work  so 
much  newspaper  magic  in  so 
many  ways  every  day — shouldn’t 
we  anchor  permanently  the  im¬ 
portant  classification  roadmap? 

There  were  misspelled  words 
— not  a  great  many — but  enough 
to  cause  concern. 

There  w-as  the  battered 
standing  type  syndrome,  ap¬ 
pearing  in  even  the  slickest, 
most  modern  sections. 

A  couple  of  papers  managed 
to  completely  confuse  me  with 
their  explanation  of  rates.  For 
instance,  a  metropolitan  paper 
listed  rates,  but  didn’t  say 
whether  the  charge  was  by  the 
word  or  by  the  line.  As  a  news¬ 
paperman,  I  accurately  assumed 
the  paper  charges  on  a  word 
basis.  But  the  test  is:  Will  the 
reader  know’?  Does  it  make 
good  sense  to  force  him  to  as¬ 
sume? 

In  one  case,  a  newspaper 
offered  w’ith  a  concisely  written 
standards  of  acceptance  state¬ 
ment  a  rate  rundown  that  was 
easily  conprehended  on  first 
reading.  But  nowhere  in  its 


classified  section  could  I  locate 
this  new’spaper’s  classified  tele¬ 
phone  number. 

^  rite-in  coupons 

Many  of  the  newspapers  sur¬ 
veyed  published  write-in  cou¬ 
pons  for  reader  convenience. 
Just  as  important  a  reason  for 
coupons — if  we  look  at  the  mat¬ 
ter  in  a  self-serv’ing  way — is 
the  proven  fact  that  coupons, 
published  w’ith  consistency,  con¬ 
tribute  toward  the  care  and 
feeding  of  the  publisher.  They 
get  results.  They  produce  reve¬ 
nue,  stimulate  the  reading  of 
classified  habit. 

The  concern  that  arose  was 
that  many  new’spapers  published 
no  such  coupons  feature  and  so 
we  had  still  another  opportunity 
on  a  specific  day — forever  lost. 

Some  will  suggest  that  fore¬ 
most  in  the  classified  manager’s 
role  of  caring  and  feeding  of  the 
publisher  is  product  improve¬ 
ment. 

Ranking  with  this,  and  tied 
in  closely,  is  what  we  should  call 
product  development,  or  expan¬ 
sion. 

Despite  the  fact  that  pub¬ 
lishers  generally  no  longer  are 
wont  to  sneer  at  the  dirty  little 
ads  in  the  back  of  the  paper,  I 
think  there’s  still  a  big  educa¬ 
tion  job  to  be  done  on  pub¬ 
lishers. 

The  best-qualified  instructors 
are  classified  managers. 

You  people  are  selling  classi¬ 
fied  to  the  public  at  large  and  to 
commerce. 

But  I  ask  this:  Are  you  doing 
your  best  selling  job  on  the  pub¬ 
lisher,  as  well? 

I  think  I  can  read  some  of 
your  silent  reaction:  You’re 
thinking,  “I’ve  tried,  but  mental¬ 
ly  the  old  man’s  still  wearing 
high-button  shoes.  I  can’t  change 
him.”  , 

Or,  “How  can  I  educate  the 
publisher  w’hen  he  still  thinks 
there’ll  be  a  comeback  by  the 
Edsel?” 

Well,  if  it’s  that  bad,  maybe 
we  ought  to  change  jobs,  or 
coast  to  retirement. 

My  point  is,  “Don’t  back  off 
on  training  the  publisher.  He 
needs  your  w’isdom;  he’s  a  fool 
if  he  rejects  it.” 

.411’8  well 

Too  many  publishers  see  only 
what’s  already  there.  Linage 
growth  pattern  is  even  or  ahead. 
Rate  structure  is  good.  All’s 
w’ell. 

What  too  many  publishers 
still  need  is  vision  into  what 
could  be,  but  isn’t. 

That’s  where  you  can  come 
across  more  forcefully,  using 
your  experience  and  your  in¬ 
sights  to  provide  the  publisher 
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a  sharper,  better  crystal  ball 
and,  thus,  better  care  and  feed¬ 
ing. 

How  to  achieve  this  educa¬ 
tion  of  the  publi.sher. 

Some  classified  managers  I’m 
acquainted  with  suffer  timidity. 
Three  straight  no’s  from  the 
old  man  and  they’re  dow’n  for 
the  count.  If  you’re  in  a  frus¬ 
tration  shell,  break  out  of  it. 

Some  classified  men  I  know 
are  on  a  plateau  a  couple  of 
levels  under  the  publisher  and 
accept  this  placement  as  an  ex¬ 
cuse  not  to  communicate.  They 
may  be  achieving,  but  they’re 
not  pushing  the  w’ord,  verbally 
or  in  writing,  on  how'  they’re 
achieving. 

Too  many  classified  people 
aren’t  pushing  to  attend  con¬ 
ventions.  I  also  submit  that  one 
of  the  best  methods  of  orienting 
publishers  to  classified  is  to  en¬ 
courage  the  publisher,  himself, 
to  attend  conventions. 

In  addition,  although  I  am 
not  aware  of  your  individual 
practices,  I  do  know  of  classi¬ 
fied  managers  who  go  to  con¬ 
ventions  and  come  back  empty 
handed.  If  you  want  to  both 
educate  and  at  the  same  time 
impress  a  publisher,  return 
home  with  a  good  record  of 
notes  and  data  collected;  while 
you’re  at  it,  why  not  transcribe 
the  same  into  a  w’ritten  report 
that  can  be  shared  by  your 
newspaper  teammates  at  home? 

• 

Graflex  will  market 
Norita  camera  here 

Graflex  Division  of  the 
Singer  Company  and  Norita 
Optical  Co.,  Ltd.,  have  an¬ 
nounced  plans  to  introduce  the 
Norita  66  SLR  medium  format 
camera  to  the  American  mar¬ 
ket. 

Norita,  a  Japanese  maker  of 
optics,  prisms,  and  lenses,  will 
produce  the  new  camera  and 
Graflex  will  be  its  sole  distribu¬ 
tor  in  the  United  States  and 
Canada. 

The  basic  camera  is  being 
offered  for  $595  includes  the 
Norita  66  SLR  with  a  80mm 
f/2  Noritar  lens  and  carrying 
case.  In  addition,  lenses  from 
40mm  to  240mm  in  focal  length 
will  be  available. 

Commenting  on  the  concept 
and  appeal  of  the  Norita  66, 
Toshio  Norita  said,  “We  believe 
there  is  a  great  potential  for  a 
single  lens  reflex  camera  in  the 
medium  format  class.  Such  a 
unit  ^ves  the  photographer  the 
handling  features  of  a  35mm 
camera  while  providing  400 
percent  more  film  area.  The 
Norita  is  at  least  1%  pounds 
lighter  than  any  existing  6x6 
SLR’s.” 
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FILL  IN  THE  BLANKS 


_LEENEX  TISSUES. 
_LEENEX  TOWELS. 

_OTEX  FEMININE  NAPKINS. 
_IMBERLY-CLARK. 

Easy?  There’s  a  catch.  It’s  not  just  “k”,  it’s  capital  K.  Because 
Kleenex®  and  Kotex®  are  registered  trademarks  of  the  Kimberly- 
Clark  Corporation.  And  part  of  a  whole  line  of  quality  paper 
products.  So  when  you  use  our  name,  please  remember  to 
capitalize  it.  And  to  use  it  correctly.  Kleenex  tissues,  or  Kleenex 
towels,  never  just  Kleenex.  Thank  you. 


Kimberly-Clark 


o  Corporation 
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Creating  ads  is  a  kid’s  pasttime 
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GRAND  PRIZE 
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The  Auburn  (N.  Y.)  Citi- 
zeu- Advertiser  of  October  7 
was  filled  with  some  of  the 
most  original  advertising  to  be 
found  anywhere.  The  paper 
contained  ads  from  95  retail 
stores  that  were  created  by 
youngsters  in  grades  5  through 
12. 

“It’s  one  of  the  finest  exam¬ 
ples  of  complete  community  in¬ 
volvement  I’ve  seen,”  James 
Plugh,  advertising  manager  of 
the  Citizen-Advertiser,  said. 

Plugh  said  the  advertising 
staff  sold  the  blank  space  to  the 
retailers  before  the  contest  was 
brought  to  the  attention  of  the 
public  on  September  18  with  an 
in-house  ad  which  included  an 
entry  blank,  rules,  and  names 
of  the  judges. 

One  of  the  rules  was  that  the 
student  had  to  use  original  art 
work.  It  was  permissable  to 
trace  but  no  pasting  of  pictures 
used  previously  in  a  magazine 
or  newspaper  ads  was  allowed, 
Plugh  said. 

A  w'eek  later,  128  entrants 
show’ed  up  at  a  predesignated 
liK-ation  to  pick  up  packets  that 
explained  the  account  for  which 
they  w'ould  create  ads.  Since 
there  were  more  entries  than 


accounts,  there  were  more  than 
two  persons  assigned  to  a  store 
in  some  instances.  Later  on  the 
best  ad  of  the  two  prepared 
was  selected  to  run  in  the  pa¬ 
per. 

For  the  contest,  $400  in  prize 
money  was  offered  with  $100 
going  to  the  grand  award  win¬ 
ner.  There  were  three  divisions. 
First  division  entrants  were 
from  grades  4,  5,  and  6,  while 
the  second  division  included 
grades  7,  8,  and  9,  and  the 
third  division  had  grades  10, 
11,  and  12.  Each  division  win¬ 
ner  received  $50,  second  place 
drew  $25,  third  rated  $15,  and 
two  honorable  mention  prizes 
earned  $5  each. 

Plugh  said  he  got  the  idea 
for  the  conte.st  from  the  Beu- 
viugton  (Vt.)  Banner  which 
also  had  great  .success  with  the 
event.  He  said  the  idea  is  prob¬ 
ably  better  suited  to  offset- 
printe<l  newspapers  like  the 
Citizen-News  than  to  letter- 
press  papers.  The  reason  being 
that  the  artwork  can  be  more 
easily  transferred  to  new.s- 
print. 

In  other  ways  the  youngsters 
were  far  ahead  of  the  more 
seasoned  pros  on  Madison  Ave¬ 


nue  and  elsewhere.  The  Auburn 
youngsters  had  to  contend  not 
only  with  offset  but  with  the 
six-column  format  that  the  Cit¬ 
izen-News  uses  on  all  pages. 

The  ads  ran  run-of-press  the 
same  as  usual,  except  the 
name,  grade  and  school  of  the 
creator  was  listed  at  the  bottom 
of  the  ad.  If  the  ad  won  a  prize 
that  was  noted  at  the  top. 
Many  of  them  were  designed 
for  classified  display  adver¬ 
tisers.  The  “grand  prize”  win¬ 
ner  was  a  coupon  ad  for  a  live¬ 
stock  auctioneer. 

• 

New  science  group 

The  Canadian  Science  Writ¬ 
ers  Association  came  into  being 
fomially  last  week.  The  associ¬ 
ation  is  intended  to  foster  dis¬ 
semination  of  accurate  science 
information,  to  develop  means 
of  continuing  education  for 
prc.sent  science  writers  and  of 
training  for  new  writers  and  to 
negotiate  improved  access  to 
science  information.  Earl  Da- 
mude.  editor  of  Medical  Post, 
was  named  provisional  pres¬ 
ident  and  Marilyn  Dunlop,  To¬ 
ronto  Star,  provisional  secre- 
tarj'-treasurer. 


Heloise  hook  offer 

Three  books  by  Heloise,  the 
King  Features  homemaking  col¬ 
umnist,  are  being  offered  to 
housewives  by  Gaines  Prime  dog 
food  from  the  Post  Division  of 
General  Foods  Corporation.  The 
offer  is  l)eing  supported  by  news¬ 
paper  advertising,  through  Og- 
ilvy  &  Mathei’. 


MICHAEL  COADY,  a  31-year  old 
newspaperman  from  Milville, 
Mass.,  has  been  named  editor  of 
Women's  Wear  Daily.  He  spent 
four  years  with  the  Boston  Herald 
and  Traveler  and  was  a  member 
of  the  staff  of  the  Boston  bureau 
of  Fairchild  Publications,  which 
publishes  WWD. 
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This  is  the  stuff 
that  money  is  made  on. 

Higher  postal  rates  are  raising  the  cost  of  direct  mail.  As  a  result, 
many  advertisers  are  turning  to  newspaper  inserts  and  supplements. 

More  newspaper  supplements  mean  more  stuffing. 

It  all  adds  up  to  Sheridan’s  new  “Multi-Stuffer”,  the  system  that 
will  enable  newspaper  mailrooms  to  insert  pre-printed  advertising 
sections  on-line  at  the  full  speed  of  the  newspaper  press. 

You  can  buy  a  72P  today  and  benefit  from  72P  flexibility  in  an  off¬ 
line  mode.  Later  add  Multi-Stuffer  components  which  will  let  you 
operate  in  a  variety  of  modes.  Stuff  twelve  inserts  into  a  single  jacket 
for  Sunday  papers,  or  stuff  a  lesser  number  at  speeds  pacing  the  latest 
newspaper  presses. 

Operated  as  a  daily  stuffer,  the  machine  has  a  performance  range 
between  35,000  and  70,000  papers  per  hour,  depending  upon  the 
number  of  inserts  to  be  stuffed.  For  more  information  on  the  stuff 
we  make,  write  The  Sheridan  Company,  P.  O.  Box  283,  Easton, 

Pennsylvania  18042. 

WB^SHERIDAN 

llliliiiMiUil  A  DIVISION  OF  HARRIS-INTERTYPE 


WATCHFUL  WAITING  for  a  long  time  resulted  in  this  picture  of  CHARACTER  STUDY  of  a  Navajo  squaw  is  typical  of  human  interest 

a  groundhog  which  Reed  Madsen  caught  with  a  telephotolens  to  pictures  made  by  Reed  Madsen  in  reporting  the  problems  of  rural 

illustrate  a  feature  on  wild  life.  Indians. 
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Wide  open  country 
is  photo  territory 


A  beat  of  five  Utah  counties  the  change.  He  had  a  photogra- 
and  a  slice  of  northern  Arizona  phy  studio  in  Mt.  Pleasant  af-  ^ 

suits  Reed  -Madsen.  He’s  159  ter  Na\'y  service  in  World 

miles  from  the  city  room  of  the  War  II;  and  when  he  told  - 

Salt  Lake  City  Deseret  S'ews —  some  Deseret  News  editors  he’d  4.  A;. 

and  that’s  o.k.  with  him  too.  like  to  work  full  time  as  a  pho-  4  %  J  ^1 

“I’m  just  a  country  boy  ...  I  tographer,  they  took  him  up  on  ;f  «  ] 

like  living  and  working  in  the  the  offer.  Hence  the  one-week  r>v 
country.’’  -\nd  country  he  has  notice  that  he  was  to  open  the  ^ 

got.  bureau  in  Richfield.  ^  ^ 

The  ])hotographer-reporter  Madsen  had  reminded  the  v  l|  fi'  ^ 

has  been  a  staffer  “in  the  field’'  powers  that  be  that  although  U  * 

for  ‘24  years  with  ease  due  to  he  had  done  some  reporting  for  fg  .*  c 

assorted  transportation  meth-  the  paper  in  Mt.  Pleasant  and 

ods  he’s  mastered:  there’s  Fairview,  he  had  no  journalism 

mainly  his  four-passenger  air-  degree.  “That’s  all  right,’’  he 
])lane  which  doubles  as  an  office  was  told,  “it  often  takes  two 
complete  with  typewriter,  years  to  get  college  graduates  |' 

camera,  and  portable  informa-  to  do  things  right,  anyway.'’  t,  *  '  1 

tion  file.  Sometimes  if  he  has  a  Among  Madsen’s  favorite  as-  ^  I  «  I 

relief  pilot,  Madsen  takes  a  si^ments  was  watching  the  REED  MADSEN  usually  works  his  photography  bt 

back  seat  and  types  away  the  building  of  Glen  Canyon  Dam  but  occasionally  he  rides  a  horse  to  cover  a  back 

miles.  in  weekly  trips  for  two  years. 

Then  as  the  need  arises,  “It  was  interesting  to  watch  with  a  new  angle  17  years  run- 
Madsen  can  saddle  up  some  the  area  grow  from  nothing  but  ning. 

four-footed  transportation,  or  a  deep  canyon  of  the  Colorado  The  Deseret  News  drafted 
take  a  4-wheel  vehicle  or  maybe  to  a  popular  recreational  para-  Madsen  from  his  beat  to  helj) 
a  snow  machine,  a  boat,  or  a  dise.’’  on  the  Yellowstone  earthquake 

two-wheel  motor  bike.  One  assigiiment  that  was  in  19.59  because  of  his  airplane 

The  45-year  old  newsman  difficult,  but  enjoyable,  was  cov-  and  his  photographic  ability, 
lives  with  his  wife,  Olive,  and  ering  the  many  wedding  an-  and  one  of  his  other  challen- 
si.x  children  in  Richfield,  where  niversaries  of  his  grandpar-  ging  assignments  was  the  Dead 
he  is  chief  of  bureau.  None  of  ents,  the  Peter  Peter.sons  in  Horse  Point  murder  .story  in 
his  children  are  taking  to  the  Fairview.  He  did  the  first  story  19fil  when  a  woman  tourist  was 
journalistic  footsteps  of  their  on  their  65th  anniversary,  and  shot  and  her  daughter  kid- 
father.  they  went  on  to  celebrate  their  napped.  Distance  again  was  a 

Madsen  got  into  the  news  82nd.  “the  longest  of  any  cou- 
business  with  one  week’s  no-  pie  ever  in  the  United  States.’’ 

tice — and  has  never  regretted  The  difficulty  was  coming  uj)  . 


jaf  from  an  airplane 
country  assignment. 


problem,  and  the  airplane  office 
solved  that. 

His  most  difficult  assignment 
was  covering  the  fatal  air 
crash  involving  his  partner  in 
the  flying  business.  He  covered 
42  aircraft  crashes  in  a  two- 
year  peri(xl  in  the  mountains  of 
southern  Utah,  “the  graveyard 
of  light  aircraft.” 

Madsen’s  concept  of  a  good 
newspaperman?  “He  should 
(Continued  on  ]>age  S2) 


Nikofios  weather 

Who  in  his  right  mind  would  take  a  camera  out  on  a  day  like  this! 
Unless  you're  a  pro,  and  your  assignment  doesn't  allow  for  a  rain- 
check.  So  you  grab  the  one  camera  that  takes  the  worst  of  the 
elements  in  its  stride. 

Nikonos  II  The  all-weather  35  by  Nikon. 

Designed  for  underwater  use,  Nikonos  II  is  waterproof,  dustproof, 
resists  mildew  and  fungus  — even  radioactive  dust.  It  has  been 
dropped  in  snow,  sand  and  mud,  dunked  in  arctic  seas  and  tropical 
rice  paddies  — and  has  come  up  shooting  every  time.  To  clean  it, 
you  simply  rinse  it  under  a  faucet. 

Ygt  Nikonos  II  is  as  compact  and  fast-handling  as  any  fine  35,  and 
%nofb  versatile  than  you'd  imagine.  Shutter  speeds  range  from  1/30th 
second  to  1/500th  plus  B,  with  X  and  FP  synch.  The  advance  lever 
also  serves  for  releasing  the  shutter.  In  fact,  you  can  make  all 
settings  and  adjustments  with  gloves  on. 

Furthermore,  Nikonos  II  accepts  interchangeable  Nikkor  lenses: 
35mm  f2.5,  80mm  f4  and  underwater  28mm  f3.5.  Accessories  include 
close-up  outfit,  flash  unit  action  viewfinders,  lens  hoods,  filters,  etc. 

^  Why  risk  your  regular  equipment  when  the  going  gets  rough. 
Take  the  Nikonos  II  and  be  sure  you'll  come  back  with  the  picture  — 
’anej  with  your  camera  intact' 

Price  is  $195  with  35mm  f2  5  lens.  See  your 
Niltcm  tfealer,  or  write  for  details,  Nikon 
lnc.i»^arden  City,  N  Y  11530.  Subsidiary  of 
Ehr^nreich  Photo-Optical  Industries,  Inc. 

(In  Canada:  Anglophoto  Ltd  ,  P  Q  )1CS3 

NIKONOS  II 


Levine  Lewi 


Hearsl  papers  fill 
PR.  promotion  posts 

Appointment  of  Stan  Levine 
as  public  relations  director  and 
Edward  Lewi  as  promotion  di¬ 
rector  was  announced  by  Robert 
J.  Danzip,  publisher  of  Capital 
N'ewspai)ers,  Albany,  X.Y. 

Capital  Newspapers,  a  divi¬ 
sion  of  the  Hearst  Corp.,  pub¬ 
lishes  the  Timefs-Uiiion  and  the 
Knickerbocker  Sews  in  Albany, 
and  the  Schenectady  (N.Y.) 
Union  Star. 

Levine  has  lieen  a  newspaper¬ 
man  for  28  years,  seiwing  as 
promotion  manager,  news  edi¬ 
tor  of  the  Times-Union  and  as¬ 
sistant  sports  editor. 

Lewi  joined  the  Times-Union 
in  the  circulation  department  in 
1959  and  later  transferred  to 
the  display  advertising  depart¬ 
ment  as  a  salesman.  In  1967  he 
was  appointed  advertising  pro¬ 
motion  supervisor  and  in  1968, 
advertising  sales  promotion 
manager. 

• 

George  Ballaiio  heads 
New  England  admen 

George  .J.  Bellano,  assistant 
vicepresident  and  advertising 
director  of  the  Providence 
Journal-Bulletin,  was  elected 
president  of  the  New  England 
Newspaper  Advertising  Execu¬ 
tives  Association  at  the  group's 
36th  annual  meeting  in  Boston. 

Other  new  officers  are;  Lor¬ 
en  G.  Osborn,  Concord  (N.H.) 
Monitor,  vicepresident;  Edwin 
F.  Whitney,  irai(/ia?n  (Mass.) 
Sews-Tribune,  secretary;  Nel¬ 
son  A.  Demers,  Middletown, 
(Conn.)  Press,  treasurer. 


International  group 
at  classified  seminar 

Daily  newspapers  in  17 
states,  a  province  of  Canada 
and  the  republic  of  Brazil  will 
be  represented  at  a  two-week 
seminar  for  classified  advertis¬ 
ing  managers  beginning  Mon¬ 
day  (November  9)  at  the  Amer¬ 
ican  Press  Institute,  Columbia 
University,  New  York  City. 

The  members  are: 

Sidney  D.  Antony,  Toronto 
Globe  and  Mail. 

Jacob  A.  Brinson,  Wilming¬ 
ton  (N.C.)  Star-Sews. 

R.  David  Cherry,  Capital 
Newspapers,  .\lbany,  N.Y. 

Robert  A.  Christolfel,  Elmira 
(N.Y.)  Star-Gazette  and  Tele¬ 
gram. 

Datus  J.  Clark,  Plattabargh 
(N.Y.)  Press-Republican. 

Robert  M.  Clemons,  West¬ 
chester  Rockland  Newspapers. 

Donald  K.  Creamer,  Palm, 
Beach  Post  Times,  West  Palm 
Beach,  Fla. 

David  A.  Dansereau,  Berk¬ 
shire  Eagle,  Pittsfield,  Mass. 

Eckert  S.  Erb,  Lancaster 
(Pa.)  New'spapers. 

Lester  E.  Frick,  Lake  Char¬ 
les  (La.)  American  Press. 

William  E.  Hull,  Seattle 
(Wash.)  Post-Intelligencer. 

Eugene  F.  Hunt,  Spartan¬ 
burg  (S.C.)  Herald  and  Jour¬ 
nal. 

Stephen  S.  Ingham,  Des 
Moines  (la.)  Register  and  Trib¬ 
une. 

Robert  A.  Lasko,  News  Trib¬ 
une,  Woodbridge,  N.J. 

Edward  D.  Lott,  St.  Cath¬ 
arines  (Ont.)  Standard. 

John  T.  Mahoney  Jr,  IFor- 
cester  (Mass.)  Telegram  and 
Gazette. 

George  E.  McCauslin,  Asbury 
Park  (N.J.)  Press. 

Robert  L.  McNamee,  Hagers¬ 
town  (Md.)  Herald  and  Mail. 

James  L.  Meadows,  Charles¬ 
ton  (W.  Va.)  Daily  Mail. 

Frank  M.  Misureli,  Kenosha 
(Wis.)  News. 


news 

William  H.  Oat,  Hartford 
(Conn.)  Courant. 

Luis  Carlos  Pinheiro,  Jornal 
do  Brasil,  Rio  de  Janeiro. 

William  R.  Powers,  Boston 
Record  American  and  Sunday 
.Adcertiser. 

Dean  C.  Smith,  Reno  (Nev.) 
Evening  Gazette  and  State 
Journal. 

Mikel  C.  Smith,  Columbia 
(S.C.)  State  and  Record. 

Paul  A.  Stanton,  Saginaw 
(Mich.)  Neivs. 

Frank  E.  Swearingen,  Au¬ 
gusta  (Ga.)  Chronicle  and  Her¬ 
ald. 

• 

State-Record  Company 
officers  are  elected 

Ambrose  G.  Hampton,  pres¬ 
ident  of  the  State-Record  Com¬ 
pany,  announced  personnel 
changes  after  the  annual  stock¬ 
holders’  meeting  of  the  Colum¬ 
bia,  S.  C.-based  firm.  The 
State-Record  Company  owns 
the  State-Record  Publishing 
Company,  Inc.,  State  Printing 
Company,  and  Bestway  Ex¬ 
press,  all  of  Columbia,  and  Gulf 
Publishing  Company,  Inc.,  of 
Biloxi-Gulfport,  Mississippi. 

Arthur  D.  Cooper  was  elect¬ 
ed  president  of  the  State- 
Record  Publishing  Company, 
which  publishes  the  State  and 
the  Columbia  Record.  Cooper  is 
also  general  manager  and  asso¬ 
ciate  publisher  and  is  treasurer 
of  the  board  and  publisher  of 
subsidiaries.  Ambrose  G. 
Hampton  remains  as  chairman 
of  the  board  and  publisher  of 
the  State-Record  Publishing 
Company,  Inc. 

Roland  Weeks,  Jr.  w’as  elect¬ 
ed  president  of  the  Gulf  Pub¬ 
lishing  Company,  Publishers  of 
the  Daily  Herald,  and  continues 
as  general  manager  and  associ¬ 
ate  publisher.  Ambrose  G. 
Hampton  remains  as  chairman 
of  the  board  and  chief  execu- 


-people 


EDWARD  L.  BENNETT  resigned  as 
circulation  director  of  the  Hacken¬ 
sack  (N.J.)  Record  to  be  circula¬ 
tion  director  of  the  Newark  Eve¬ 
ning  News.  Bennett  joined  the 
Record  in  1951  after  having 
worked  for  newspapers  in  Florida, 
Virginia  and  Ohio. 

Dana  edits  magazine 

Robert  W.  Dana,  “Tips  on 
Tables”  columnist  and  restau¬ 
rant  editor  of  the  former  New 
York  World  Telegram-Sun,  has 
joined  Today  in  New  York 
magazine  as  executive  editor. 
Today  Magazine,  devoted  to  the 
restaurant  trade,  is  celebrating 
its  second  anniversary  by  chang¬ 
ing  from  quarterly,  to  monthly 
publication. 

:|e  ife  :|c 

William  H.  Honan  has  been 
appointed  editor  of  the  New 
York  Times  Travel  Section,  a 
part  of  its  Sunday  edition.  He 
will  take  over  on  November  1 
from  Robert  Stock,  who  has 
held  the  position  temporarily 
since  last  January.  Stock  be¬ 
comes  an  assistant  editor  of  the 
Times’  Sunday  section.  The 
Week  in  Review. 

*  Hf  * 

Jay  L.  Clark,  formerly  with 
the  Miami  (Fla.)  Herald — 
named  promotion  director  of 


80.7%t  for  the  entire  state  No 
other  medium  achieves  this  blanket 
penetration.  Out-of-state  papers  com¬ 
bined  don’t  come  close.  Make  this 
unique  one-state  market  yours.  Re¬ 
sults  are  guaranteed  by  $10,460* 
income  per  household  in  primary 
market.  Benefit  from  single-rate 
plan — one  low  rate  for  all. 


NEWS-JOURNAL  PAPERS 

Wilmington,  Delaware 
Telephone  302/654-5351 
or  Story  &  Kelly-Smith,  Inc. 
t  ABC  Audit  12/31/69-subiect  to  verification 
•sales  management  6/10/70 


We’ll  share  your  exposure 
to  Publishers 
Liability  losses 

You  probably  know  how  much  you 
could  afford  to  pay  if  you  lost  a  suit 
for  libel,  slander,  piracy,  invasion 
of  privacy  or  copyright  violation. 
Here's  how  to  handle  a  bigger 
judgment:  insure  the  excess  with 
Employers.  We  have  the  experience 
and  the  personnel  to  help  you  set  up 
a  program  and  to  assist  in  time  of 
trouble.  Write  for  details.  Our 
nearest  office  will  contact  you  at 
once.  Employers  Reinsurance  Corp., 
21  West  10th,  Kansas  City,  Missouri 
64105.  Other  U.  S.  effices:  New  York, 
San  Francisco,  Chicago,  Atlanta. 


Live  officer. 

Allan  P.  Johnson,  III,  busi¬ 
ness  manager  of  the  State- 
Record  Publishing  Company, 
was  elected  assistant  secretary 
and  assistant  treasurer  of  the 
State-Record  Company  and  all 
related  subsidiaries. 

Ben  R.  Morris,  recently  of 
Atlanta,  who  joined  the  State- 
Record  Company  as  executive 
vice  president  in  June,  was  re¬ 
elected  to  that  position  and 
named  a  director  of  all  the  sub¬ 
sidiary  companies. 

♦  ♦ 

David  J.  Studder — named 
UPI  Bureau  Manager  at  Van¬ 
couver  replacing  Robert  Mc- 
CoNACHiE  who  is  transferred  to 
Montreal. 


Florida  Publishing  Co.  (Flor¬ 
ida  Times-Union  and  Jackson¬ 
ville  Journal). 

♦  ♦  ♦ 

Johnny  Baughman,  a  for¬ 
mer  ad  agency  media  director 
and  public  relations  specialist 
in  the  Texas  Office  of  Mental 
Health  Planning — now  research 
director  for  Florida  Publishing 
Co. 

• 

Heads  fund  appeal 

William  F.  Kerby,  president 
and  director  of  Dow  Jones  Com¬ 
pany,  has  accepted  appointment 
as  national  vicechairman  for 
publishing  for  the  1971  Ameri¬ 
can  Red  Cross  campaign  for 
members  and  funds. 
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Lkonard  Sznewajs,  control¬ 
ler  of  Detroit  Area  Weekly 
Newspapers — elected  vicepresi¬ 
dent  of  East  Side  Shopper  Inc. 


•John  Kippycash,  writer  and 
producer  for  ABC-tv  news  and 
former  reporter  at  the  Morris- 
toivn  (N.J.)  Daily  Record — ap¬ 
pointed  news  director  of  New 
Jersey’s  new  television  network. 


Lucille  I)e  View,  managing 
editor  of  Northwest  Suburban 
Newspapers  in  the  DAWN 
group — appointed  director  of 
new  public  relations  and  promo¬ 
tion  department.  William 
Ewald,  managing  editor  of  East 
Side  Newspapers,  will  also  serve 
as  managing  editor  for  the 
Northwest  group,  assisted  by 
Suzanne  Chessler  and  Brian 
Waller. 


George  Watson  —  named 
chief  of  the  ABC  News  Bureau 
in  London,  replacing  Bill  Beu- 
TEL,  who  has  returned  to  New 
York  for  new  assignments.  Wat¬ 
son,  a  graduate  of  Harvard  and 
Columbia  University  Graduate 
School  of  Journalism,  orig¬ 
inally  worked  for  the  Wash¬ 
ington  Post. 


Dean  L.  Minnich — named 
editor  of  the  Hanover  (Pa.) 
Evening  Snn’s  Carroll  County 
edition,  succeeding  Albert  D. 
Sterner,  now  news  editor  in 
Hanover.  Glenn  M.  Zarfos, 
who  has  been  display  advertis¬ 
ing  manager,  is  now  business 
manager  of  the  Carroll  County 
edition. 


SHERMAN  BRISCOE,  a  former 
press  officer  af  the  U.S.  Depart¬ 
ment  of  Agriculture  and  editor  of 
a  newspaper  in  Monroe,  La.,  is 
now  executive  director  of  the  Na¬ 
tional  Newspaper  Publishers  Asso¬ 
ciation  with  officers  in  Washing¬ 
ton. 

tives  Association,  succeeding 
Lowell  Brown,  Amarillo 
(Tex.)  Globe. 


William  S.  Milburn  re¬ 
signed  from  the  Tucson  (Ariz.) 
Daily  Citizen  after  20  years 
there  as  editorial  writer  and 
promotion  director. 


RICHARD  E.  WYCKOFF  is  now 
production  manager  of  the  Demo¬ 
crat  and  Chronicle  and  the  Times- 
Union,  Rochester  members  of  the 
Gannett  Group.  He  has  been  as¬ 
sistant  to  the  publisher  of  the 
Plainfield  (N.J.)  Courier-News. 
Previously,  he  worked  for  Harris- 
Intertype  Corp.  Duane  Jacobs 
continues  as  director  of  opera¬ 
tions  at  the  Rochester  newspapers. 


Gordon  P.  Allen,  formerly 
assistant  managing  editor  of  the 
Elmira  (N.Y.)  Star-Gazette 
and  Sunday  Telegram,  has 
joined  the  weekly  Vestal  (N.Y.) 

News  as  news  editor.  appointed  editor  and  gen¬ 

eral  manager  of  the  Mamaro- 
neck  (N.Y.)  Times.  He  is  a 
former  editor  of  the  Port 
Chester  Daily  Item.  At  Ma- 
maroneck  he  succeeds  H.  Rich¬ 
mond  Campbell,  who  is  retir- 

Grover  C.  McClure  Jr,  until  * 

recently  general  manager  and  „  tt  r, 

managing  editor  of  the  Cup-  Robi:rt  H.  Zeis— ]iromoted  to 

board  News  at  Orlando,  Fla.,  business  manager  of  the  Dewrcr 
has  been  named  managing  edi-  paper 

tor  of  the  Waterway  Guide  at 

Chesapeake,  Va.  vertising  salesman  and  person- 

*  '  .  riADV  1  C\lVfei:'T 


pointed  advertising  director,  Peter  B.  Sorenson,  former 

Charleston  (W.Va.)  Gazette  combat  correspondent  in  Viet- 
and  Daily  Mail,  replacing  nam,  and  James  B.  Weslowski, 
James  B.  Martin,  who  retired,  formerly  with  the  Holyoke 
Albert  Starr,  retail  ad  man-  (Mass.)  Transcript-Telegram — 
ager;  James  L.  Mi:adows,  clas-  to  news  staff,  Hartford  (Conn.) 
sified  advertising  manager,  re-  Times. 
placing  William  W.  Shank,  *  *  * 

retired.  Ralph  Bower,  photographer 

*  *  *  for  the  Vancouver  (B.C.)  Sun, 

Wally  Wallis,  for  27  years  has  won  the  Amalgamated  Con- 

a  sports  writer  for  the  Daily  struction  Association’s  annual 
Oklahomun  and  Oklahoma  City  competition  for  photographs  de- 
Tirnes,  retired  November  1.  He  picting  the  industry.  His  prize 
will  write  golf  columns  and  take  picture  was  taken  from  the  30th 
special  events  assignments  for  floor  of  the  Pacific  Centre, 
the  papers.  *  *  ♦ 

*  *  *  Pat  Carney,  for  many  years 

Patrick  Reusse  —  named  business  page  writer  for  the 

sports  editor  of  the  St.  Paul  Vancouver  (B.C.)  S\m,  has  re- 
(Minn.)  Pioneer  Press.  Reusse,  signed  and  is  now  engaged  in 
25,  formerly  was  with  the  Du-  free  lance  journalism. 
luth  (Minn.)  News-Tribune  and  ♦  ♦  * 

Herald  and  the  St.  Cloud  Frank  N.  Cipolone,  formerly 

(Minn.)  Times.  a  supervisor — named  home  de- 

*  *  *  livery  manager  of  the  Camden 

Glen  Guilkey,  advertising  (N.J.)  Courier-Post. 

director  of  the  Monroe  (La.) 

News  Star — elected  president  of 
Mid  West  Advertising  Execu- 


Charles  Springer,  40-year 
employee  of  the  circulation  de¬ 
partment  of  the  Newark  (N.J.) 
News — named  assistant  to  the 
circulation  director. 


projects  editor — named  an  as-  ^be  Wichita  (Kans.) 

sistant  managing  editor  of  the  Eagle.  Keith  Burris — -  from 
Richmond  (Va.)  Times-Dis-  ®tate  and  copy  desks  to  assistant 
patch.  editor.  Randy  Brown — 

*  ♦  ♦  from  city  desk  to  senior  re- 

Chris  Polkowski,  formerly  P'”*®''.  *  *  * 

assistant  city  editor  of  the 

Lakeland  (Fla.)  Ledger — to  Conrad  A.  Kloh,  formerly 
Lakeland  bureau  chief  of  Or-  assistant  to  the  advertising  di- 
lando  (Fla.)  Sentinel-Orlando  rector,  is  now  retail  advertising 
Evening  Star.  manager  of  the  Houston  (Tex.) 

*  *  ♦  Post.  David  L.  Beeman — want 

Tom  Brady  resigned  from  the  sales  manager.  Paul  E. 

local  news  staff  of  the  New  ^ hitworth  —  assistant  retail 
York  Times  to  work  for  the  advertising  manager. 

United  Nations  in  the  Middle  *  *  ♦ 

East.  He  had  served  as  Times  James  Bradley*,  a  former 

correspondent  in  Beirut.  UPI  reporter  at  Springfield, 

Ill.,  now  heads  the  public  in- 
WiLLiAM  J.  Bassett,  assist-  formation  section  of  the  Illinois 
ant  editorial  director  of  the  Department  of  Law  Enforce- 
Westchester- Rockland  Newspa-  ment  at  a  salary  of  $15,000  a 
pers  in  the  Gannett  Group,  has  year. 
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AUSTRALIA'S 


Expanding  Wealth 
Offers  Opportunities 

Inveatigate  the  developments 
that  are  taking  place  —  In¬ 
creased  population,  industrial 
development,  high  standard  of 
living,  and  the  mounting  suc¬ 
cesses  of  over  800  U.  S.  com¬ 
panies  that  ere  operating  and 
have  $500,000,008  invested  in 
Australia. 

To  keep  In  touch  with  markctlns, 
tdiertisini,  publishins  and  graphic 
arti  In  Auttralla  read 


^  AND  COMPANT 


NEWSPAPER 

SALES 

PURCHASES 


(919)  782-3131 
RAIEIGH,  N.  C. 
BOX  17306 


PubUakmd  fortmighUy 

Awaual  Subaarlpllon  to  U.S.A.  gAB.OO 
Paymeeta  nauat  be  made  by 
bankdraft  in  Anstiallan  currency 
Comer  Butt  h  CllidtH  Sts..  Suny  Hllli 
Sydney,  Australia 


NATION-WIDE  PERSONAL  SERVICE 


Press  club  is  party 
to  bondholders’  suit 


Board  of  ABC 
sets  action  on 


A  lawsuit  w'hich  could  be¬ 
come  a  court’s  nightmare  and 
lawyers’  bonanza  is  pending  be¬ 
fore  Judge  George  Hart  in  the 
United  States  Court  for  the 
District  of  Columbia.  It  involves 
the  complicated  financial  stnic- 
ture  and  management  of  the 
National  Press  Building  Cor¬ 
poration,  which  owns  the  Na¬ 
tional  Press  Building. 

The  National  Press  Club, 
which  occupies  quarters  in  the 
building,  and  owns  about  70 
per  cent  of  the  corporation’s 
common  stock,  is  a  party  to  the 
suit,  filed  by  some  bondholders 
seeking  to  compel  the  corpora¬ 
tion  to  pay  back  interest  which 
it  allegedly  has  illegally  with¬ 
held  upon  some  $200,000  of 
debenture  bonds. 

Officers  named 

Michael  Hudoba,  president, 
Robert  A.  Alden,  secretary,  and 
Felix  Belair,  treasurer,  of  the 
National  Press  Club  are  charg¬ 
ed  in  the  complaint  with  “act¬ 
ing  in  concert”  with  officials  of 
the  corporation  in  operations 
allegedly  inimical  to  the  inter¬ 
ests  of  bondholders. 

Norman  B.  Frost,  lawyer  for 
the  bondholders,  who  filed  the 
suit,  charged  the  Corporation 
with  filing  “erroneous”  financial 
reports  but  quickly  denied  that 
any  “criminal  fraud**  was  al¬ 
leged.  The  problem  the  court 
will  be  required  to  solve,  he 
pointed  out,  was  interpretation 
of  the  provisions  of  a  Trust 
Indenture  under  which  the 
bonds  w’ere  issued,  following 
reorganization  of  the  building 
corporation  after  bankruptcy 
preceedings  in  1954. 

The  Trust  Indenture  provided 
for  the  issuance  of  5%  income 
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debenture  bonds  due  January 
1,  1979.  The  suit  said  that  there 
were  approximately  200  holders 
of  the  bonds,  among  them  be¬ 
ing  the  National  Press  Club,  but 
the  action  was  brought  in  the 
names  of  Trustees  of  the 
James  M.  Johnston  Trust  for 
Charitable  and  Educational 
Purposes  and  several  individ¬ 
uals,  including  Frost,  who  is  a 
trustee  of  the  fund,  and  Norma 
F.  Hurley  w'ho  is  Frost’s  daugh¬ 
ter. 

Because  it  would  not  be  prac¬ 
tical  to  bring  all  the  200  bond¬ 
holders  into  court,  the  com¬ 
plaint  said  that  the  plaintiffs 
*‘will  fairly  and  adequately  pro¬ 
tect  the  interests  of  the  entire 
class  of  persons  holding  said 
bonds  of  the  National  Press 
Building  Corporation.” 

The  Trust  Indenture  pro¬ 
vides  that  the  interest  on  the 
bonds  be  paid  “only  for  each 
preceding  calendar  year  in 
which  the  Company  has  earned 
net  income”  equal  to  or  in  ex¬ 
cess  of  the  amount  required  to 
pay  the  interest. 

P&L  statements 

According  to  the  complaint 
the  Corporation  has  earned  in¬ 
terest  on  the  bonds  in  excess 
of  the  annual  requirement  on 
the  entire  issue  of  debentures 
in  the  calendar  years  1966-1969 
but  has  failed  to  make  any  pay¬ 
ment  to  the  bondholders  during 
those  years. 

**Acting  in  concert  and  by 
agreement,”  the  suit  alleges, 
the  defendants  have  caused  er¬ 
roneous  profit  and  loss  state¬ 
ments  to  be  published  and  cir¬ 
culated  to  the  bondholders  and 
t’  public  for  the  years  1966- 
1969. 

The  suit  charged  that  the 
profit  and  loss  statements  **con- 
tain  many  erroneous  and  ab¬ 
normal  items  of  expense  ad¬ 
verse  to  the  interest  of  the 
bondholders.”  It  listed  among 
such  items  ‘*excessive  deprecia¬ 
tion,  charges  against  income 
for  labor  that  by  accounting 
practice  should  have  been  cap- 
,  italized,  loss  carry-forward  items 
I  and  fail  to  show  as  income  a 
proper  charge  against  the  Club 
!  for  rental  of  its  quarters.” 

The  Press  Club  pays  a  nom¬ 
inal  rental  for  its  club  quarters 
under  a  lease  negotiated  in 
I  1954  and  still  in  effect.  It  oc¬ 
cupies  considerable  office  space 
I  in  the  building  for  which  it 
I  pays  rental  at  established  com- 
I  mercial  rates. 


By  means  of  the  ‘*erroneous 
accounting”  the  Corporation  has 
shown  losses  for  the  years  1966- 
1969  but,  according  to  the  com¬ 
plaint,  proper  accounting  meth-  ori/1  mana 

ods  would  have  shown  operating  ilDfl  lilacs 

profits  sufficient  to  pay  the  in¬ 
terest  on  the  entire  outstanding 
debenture  issue,  which  now 
amounts  to  $1,185,000. 

The  complaint  further  alleges 
the  *‘erroneous  accounting”  was 
a  device  used  by  corporation 
and  press  club  officials  to  force 
down  the  price  of  the  bonds  “in 
order  that  they  might  buy  bonds 
in  at  prices  far  under  their 
value,” 


Rules  setting  ABC  Publish¬ 
er’s  Statement  filing  periods 
have  been  approved  in  concept 
for  daily  and  weekly  newspaper 
members.  (E&P,  October  31). 

The  Audit  Bureau  of  Circu¬ 
lations’  board  of  directors  fur¬ 
ther  approved  the  concept  of 
making  the  showing  of  market 
area  maps  mandatory  in  Audit 
Reports  of  newspapers  with 
more  than  25,000  circulation. 

Beginning  with  the  March 
31,  1971  Publisher’s  Statement 
filing,  daily  and  weekly  news¬ 
papers  will  also  have  less  time 
in  which  to  get  their  data  to 
ABC  headquarters.  Daily  news¬ 
papers  will  be  allowed  15  days 
and  weeklies  will  be  permitted 
20  days  in  place  of  the  **one 
month”  currently  permitted. 
Final  approval  of  rules  cover¬ 
ing  this  newspaper  action  will 
be  submitted  to  the  board  at  its 
January  meeting. 

While  the  use  of  ABC- 
prepared  market  area  maps  in 
newspaper  Audit  Reports  is  op¬ 
tional  with  members,  media 
buyers  have  long  advocated  the 
desirability  of  this  being  a 
mandatory  requirement.  Recog¬ 
nizing  possible  economic  objec¬ 
tions  on  the  part  of  smaller 
newspapers,  the  board  has 
agreed  in  concept  to  the  man- 
datorj"  map  provision  for  all 
newspaper  members  with  25,- 
000  circulation  or  over.  Final 
rules  covering  this  change  will 
be  presented  for  board  action  in 
January,  with  the  requirements 
becoming  effective  with  Audit 
Reports  released  after  March 
31,  1971. 

• 

Wage  pact  settled 

Five  newspapers  in  British 
Columbia  own^  by  Thomson 
B.C.  Newspapers  Ltd.,  have  set¬ 
tled  a  contract  dispute  with 
their  pressmen  with  a  w’age 
agreement  offering  an  increase 
of  about  28  percent.  A  company 
spokesman  said  the  agreement 
involves  a  $1.02  package  on  a 
base  rate  of  about  $3.75  over 
two  years.  Involved  in  the  dis¬ 
pute  were  the  Kelowna  Courier, 
Kamloops  Sentinel,  Penticton 
Herald,  Vernon  News  and  Na¬ 
naimo  Free  Press. 

• 

Andy  Capp  book 

Doubleday  &  Company  has 
brought  out  a  collection  of  Andy 
Capp  cartoons  by  Reggie 
Smythe  entitled  “The  Flippin’ 
Best  of  Andy  Capp.”  The  comic 
strip  originated  in  England  and 
has  been  carried  in  more  than 
400  U.S.  newspapers,  through 
Publishers-Hall  Syndicate. 
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Dismissal  of  suit  asked 

Albert  F.  Adams,  attorney 
for  the  corporation  and  the 
press  club,  filed  motions  to  di- 
miss  the  complaint  on  the  tech¬ 
nical  ground  that  the  complaint 
**fails  to  state  a  claim  upon 
which  relief  can  be  granted.” 

In  the  motion  on  behalf  of 
the  corporation,  Adams  noted 
that  the  suit  was  a  *‘class  ac¬ 
tion.”  Assuming  that  the 
plaintiffs  had  legal  grounds  for 
bringing  suit,  Adams  told  the 
court,”  they  are  limited  to 
bringing  suit  on  the  individual 
debentures  and  a  class  action 
cannot  be  maintained.’' 

The  motion  on  behalf  of 
Hudoba,  Alden,  and  Belair, 
representatives  of  the  Press 
Club,  he  pointed  out  that  the 
complaint  did  not  specifically 
ask  relief  *‘against  these  defen¬ 
dants”  and  added : 

**There  is  no  obligation  on 
the  part  of  these  defendants  or 
the  National  Press  Club  to  pay 
the  plaintiffs  anything  at  any 
time.  The  relief  demanded  can 
only  be  against  the  defendant 
National  Press  Building  Corpo¬ 
ration.” 

The  motions  do  not  constitute 
a  formal  answer  to  the  com¬ 
plaint.  If  the  court  grants  di¬ 
missal,  no  specific  answer  will 
be  required.  If  the  motions  are 
denied,  the  procedure  will  be  to 
file  an  answer  which  will  deny 
the  allegations  and  argue  the 
legal  issues  involved. 

Adams  said  in  an  out-of- 
court  statement  that  if  the  pro¬ 
ceedings  reached  the  stage 
where  denials  were  required, 
all  of  the  major  allegations  of 
the  complaint  would  be  refuted. 
This  would  include  specific 
denial  that  the  comporation’s 
earnings  in  the  years  involved 
were  sufficient  to  pay  interest 
on  the  bonds  and  that  the  profit 
and  loss  statements  were  er- 
ronous. 

Adams  said  that  those 
statements  had  been  prepared 
by  certified  public  accountants 
and  accepted  by  the  Internal 
Revenue  Service  as  the  basis 
for  calculating  the  corpora¬ 
tion’s  income  taxes. 
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DIRECTORY  Of  PRESS  CONTACTS 


PR  INDEX  is  a  regular  E&P  feature  appearing  in  the 
first  issue  of  each  month.  Listings  are  published  as 
advertising  by  the  companies  and  organizations  listed. 


If  you  mail  press  contact  lists  to  newspapers,  your  ad¬ 
vertisement  belongs  in  PR/INDEX.  Write  for  your  com¬ 
plete  PR  INDEX  kit,  or  use  coupon  to  order  your  listing. 


AGRICULTURE  INSURANCE  _  _ INSURANCE 


FARM  FACTS  &  PHOTOS — Photos,  slides,  mo¬ 
tion  footage,  background  information  on  farm 
equipment  and  mechanized  farming.  B&W 
prints  readily  available;  others  may  take  a  little 
longer.  Dept.  382-EP.  New  Holland  Div.  of 
Sperry  Rand,  New  Holland,  Pa.  17557.  (717-354- 
2121).  We're  never  too  busy  to  check  the  file! 


BEEF  CATTLE  PICTURES — Photos,  drawings, 
4x5  color  transparencies.  35mm  slides  of  Angus 
cattle  on  farms  and  ranches  or  individual  ani¬ 
mals.  Also  feature  stories  on  beef  cattle  & 
Angus  cattlemen.  Write  for  information  or  to 
inspect  file  of  50  black  and  white  8X10  photos. 
American  Angus  Assn.,  3201  Frederick,  St. 
Joseph.  Mo.  64501. 


AIRLINES 


ALLEGHENY  AIRLINES — Maior  airline  serving 
106  cities  in  17  states  and  Toronto,  Canada. 
Photos.  B&W  and  color,  on  request.  Ready  to 
assist  in  feature  development,  hard  news  gather¬ 
ing,  TV  and  Radio  spots.  Jack  King,  vice  presi¬ 
dent — Public  Affairs;  Dave  Shipley,  director — 
Public  Relations;  Pete  Wasoner,  manager — 
News  Bureau;  c/o  Allegheny  Airlines,  Washing¬ 
ton  National  Airport,  Washington,  D.C.  20001 
202/347-9660 


AVIATION 


AIRCRAFT  OWNERS  AND  PILOTS 
ASSOCIATION  lAOPA) 

Largest  general  aviation  organization  repre¬ 
senting  150,000  members.  News  and  comment 
about  general  aviation,  the  largest  segment  of 
air  transportation.  Contact  Charles  Spence, 
Director  Public  Relations,  AOPA  Box  5800, 
Washington,  D.C.  Telephone  (301)  654-0500. 


EDP-COMPUTER 


DIGITAL  EQUIPMENT  CORPORATION— In¬ 
formation  on  small-,  medium-,  and  large-scale 
digital  computers  and  electronic  circuit  modules, 
the  basic  building  blocks  of  automation.  Con¬ 
tact  Mark  Nigberg,  manager,  public  relations, 
Digital  Equipment  Corp.,  146  Main  Street, 
Maynard,  Mass.  01754.  Phone  (617)  897-5111. 


ELECTRONICS 


LATEST  DEVELOPMENTS  in  subscription  TV  and 
consumer  electronics:  color  TV,  stereo,  research. 
Press  releases,  background  fact  sheets,  8x10  B/W 
photos,  transparencies  upon  request.  Other 
background  on  hearing  aids,  FM  broadcasting, 
TV  and  radio  products  for  the  home  and  out¬ 
doors.  Write  Public  Relations  Dept.,  Zenith 
Radio  Corporation,  1900  N.  Austin  Avenue, 
Chicago — 60639,  or  call  312-745-5035. 


HOUSING:  MANUFACTURED 


FACTS,  PHOTOS,  NEWS  FEATURES  on  mobile 
and  modular  housing  which  provided  67%  of 
all  home  sales  under  $25,000  last  yr.  Up  date 
your  knowledge;  Write  Jerry  Bagley,  PR  Direc¬ 
tor,  Mobile  Homes  Manufacturers  Assn.,  6650 
Northwest  Hwy.,  Chicago,  III.  60631. 


ALLSTATE  INSURANCE  COMPANIES— In¬ 
formation  on  automobile,  boatowners,  home- 
owners,  health,  life  insurance;  traffic  safety, 
driver  education,  travel.  Contact  Raymond  P. 
Ewing,  Assistant  Public  Affairs  Director,  Allstate 
Plaza.  Northbrook.  111.  Phone  (312)  291-5086. 


ROYAL-GLOBE  INSURANCE  COMPANIES— 

For  Information  on  personal  and  commercial 
property  and  casualty  coverages  and  services 
here  and  abroad.  Contact:  Robert  W.  Kirsch- 
baum.  Director  of  Public  Relations  and  Ad¬ 
vertising.  Robert  H.  Prall,  Manager,  Public  Re¬ 
lations.  Marjorie  Black,  Public  Relations  Rep¬ 
resentative,  150  William  Street,  New  York 
10038.  Telephone:  (212)  732-8400. 


INSURANCE  COMPANY  OF  NORTH  AMER¬ 
ICA — Information  on  insurance  coverages,  with 
particular  emphasis  on  innovations  in  the  areas 
of  rehabilitation,  MEND  and  the  INA  MEND 
Institute:  safety:  loss  prevention  control  and 
defensive  driving;  and  all  lines  of  property, 
liability,  life,  health  and  accident  insurance. 
Contact;  Stephen  R.  Lawrence.  Director  of 
Public  Relations,  1600  Arch  Street,  Philadelphia, 
Pa.,  I9I0I. 


INSURANCE  INFORMATION  INSTITUTE— 

Prompt,  authoritative  information  on  automobile, 
home  and  other  forms  of  property  and  liability 
insurance  through  a  network  of  twelve  offices 
located  around  the  country.  For  a  Fact  Book 
about  insurance,  write  to  the  Institute  at  I  10 
William  Street,  New  York,  N.Y.  10038.  For 
answers  to  your  questions  about  property  and 
liability  insurance,  call  (212)  233-7650. 


THE  TRAVELERS  CORPORATION— Information 
on  financial  planning,  mutual  funds,  variable 
annuities,  all  personal,  business  insurance; 
mortgage,  real  estate  investing,  investment 
management,  data  processing  systems.  Paul  D. 
Schmanska,  Manager,  Public  Information  Dept., 
One  Tower  Square,  Hartford,  Conn..  06115 
(203)  277-2779. 


NEW  PRODUCTS 


NEW  INDUSTRIAL  AND  CONSUMER  prod¬ 
ucts  from  Holland.  Press  releases  and  8x10  B-W 
photos  are  yours  for  the  asking.  Products  are 
designed  specifically  for  the  American  and 
Canadian  markets.  These  releases  and  special 
press  articles  are  written  for  new  product 
columns,  features,  featurettes  and/or  fillers  in 
all  communications  media.  Write  or  call.  Pub¬ 
licity  Department,  Netherlands  Consulate  Gen¬ 
eral.  10  Rockefeller  Plaza,  New  York,  N.Y. 
10020;  Phone  (212)  246-1429. 


NUCLEAR  ENERGY 


FOR  FACTS.  BACKGROUND  ON  NUCLEAR 

industry  developments,  call  on  the  Atomic  Indus¬ 
trial  Forum,  an  international  clearinghouse.  Tech¬ 
nical  staffers  and  Information  specialists  can 
arrange  press  briefings,  tours,  interviews.  Are 
you  on  our  mailing  list?  Contact  Carl  Goldstein, 
assistant  public  affairs  manager,  AIF,  850  Third 
Ave.,  New  York  10022  or  call  212/PLaza  4-1075. 


To:  Editor  &  Publisher 

850  Third  Avenue,  New  York,  N.  Y.  10022 

Please  insert  the  following  copy  beginning  next  month  for . 

monthly  PR/INDEX  listings,  and  invoice  at  the  lowest  appropriate  rate,  under 
category  heading . 

COPY: 


This  hereby  authorizes  Editor  &  Publisher  to  publish  copy  indicated  in  PR/INDEX  ] 
at  frequency  and  rates  indicated  below. 


NAME . COMPANY 


ADDRESS 


RATES:  Six-line  minimum  insertion,  $3  per  line  for  12  PR/INDEX  issues,  (first 
issue  of  the  month),  $216  total  for  1-year  minimum  listing.  Listing  for  less 
than  12  months,  $4  per  line  for  6-line  minimum  listing.  Listings  of  35 
lines  or  over  in  one  issue  earn  10%  discount  on  either  rate. 
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PROMOTION 


Commimityprograms 
wrapped  in  neat  kit 


By  Georjje  Wilt 

If  the  first  ten  months  are 
any  indication,  1970  is  going  to 
be  the  biggest  year  ever  for 
community  activities  for  the 
Herald-News,  Passaic-Clifton, 
N.  J. 

Public  Relations  Director 
Fred  Stehle  sat  back  and 
recounted  the  Herald-News’ 
1969  list  of  activities,  and 
pointed  out  that  183,113  res¬ 
idents  of  the  newspaper’s  circu¬ 
lation  area  participated  in  14 
different  programs  last  year. 
And  he  said  that  he  was  out  to 
beat  those  figures  for  1970. 

We  were  handed  an  attrac¬ 
tive  portfolio,  printed  in  black 
and  green  on  gold  cover  stock, 
headlined,  “The  best  of  every¬ 
thing.  community  sendee  pro¬ 
grams  sponsored  by  the  Her- 
ald-New's.”  Tucked  inside  were 
eight  individual  folders,  each 
outlining  a  major  program, 
plus  a  two-color  ad  reprint 
summarizing  the  paper’s  1969 
program.  A  booklet  reprinting 
a  series  on  Pollution  in  the  area 
was  also  included. 

Each  folder  in  the  packet 
was  individually  designed,  and 
used  a  different  color  stock  and 
ink  colors. 

A  pocket-sized  piece  on  the 
Herald-News  Speakers  Bureau 
listed  a  choice  of  14  members 
of  the  newspaper  staff  and 
their  specialties,  and  told  how' 
to  contact  the  public  relations 
department  to  arrange  for 

Reed  Madsen 

(cim  tinned  from  page  2(i) 

have  the  desire  and  enthusiasm 
to  succeed  ...  I  think  enthusi- 
for  what  you’re  doing  it  80 
per  cent  of  the  battle.  Pride 
has  to  rate  high,  also.  If  he 
doesn’t  take  ])ride  in  his  work, 
he  can  only  score  as  a  poor 
reporter.  He  should  also  have 
other  qualities  .  .  .  courage,  di¬ 
plomacy,  patience,  perse¬ 
verance,  kindness  .  .  .  There  is 
perhaps  no  other  occupation 
which  requires  so  many  differ¬ 
ent  qualities.  A  lot  of  imagina¬ 
tion  helps,  too.” 

A  trio  of  Deseret  News 
staffers — Golden  A.  Buchmiller, 
Jan  Padfield  and  Ray  G.  Jones — 
recently  turned  the  tables  on 
Madsen  and  interviewed  him 
for  a  feature  in  the  newspaper, 
providing  the  basis  for  this 
story. 


speakers  for  local  organiza¬ 
tions. 

A  folder  outlined  the  Herald- 
News  film  library,  listing  avail¬ 
able  motion  pictures  covering 
journalism,  current  events, 
sports,  history,  industrial  arts 
and  subjects  of  general  inter¬ 
est,  available  without  charge  to 
educators  and  the  general  pub¬ 
lic. 

A  20-page  booklet,  “So, 
you’ve  been  elected  Publicity 
Chairman,”  gave  a  variety  of 
hints  and  ideas  on  press  and 
public  relations.  The  booklet  is 
used  at  seminars  for  publicity 
chairmen  held  at  locations  in 
the  area  during  the  year. 

A  six-page  folder,  using  lots 
of  pictures,  tells  of  the  Herald- 
News’  Band  Festival,  a  main¬ 
stay  of  the  public  relations  pro¬ 
gram  for  the  past  24  years. 
Text  tells  that  the  Festivals 
have  raised  more  than  $90,000 
for  the  use  of  school  music  de¬ 
partments  since  1947. 

Another  folder  describes  the 
Herald-News  Spelling  Bee.  out¬ 
lines  the  prizes  and  the  purpose 
of  the  promotion,  and  tells  stu¬ 
dents  how  to  enter. 

A  broadside  outlines  the 
Newspaper  in  the  Classroom 
program  and  Scholarships  for 
Educators  sponsored  by  the 
Herald-News.  The  NIC  pro¬ 
gram  at  the  Herald-News  is  di¬ 
rected  by  George  Mamunes,  ed¬ 
ucational  coordinator  in  the 
p.r.  department. 

.\nother  insert  in  the  pack¬ 
age,  “Going  to  press  with  the 
Herald-News,”  tells  of  the 
more  than  350  local  newspaper 
people  and  85  community  corre¬ 
spondents,  three  major  news 
wire  services,  a  dozen  special 
feature  columnists  and  1,600 
carrier  boys  who  combine  to 
produce  and  deliver  the  new’s- 
paper.  This  piece  summarizes 
the  activities  of  all  newspaper 
departments,  and  a  two-color 
picture  spread  shows  major 
production  steps. 

Other  activities  described  in 
the  folder  include:  The  Talking 
Newspaper  for  the  Blind,  Free 
Student  Want  Ads,  Dow 
Drukker  Memorial  Scholar¬ 
ships,  Carrier  Scholarships, 
Bikes  for  Needy  Kids,  plant 
tours  and  trophy  presentations. 

A  recent  addition  to  the  com¬ 
munity  service  program  is  a 
series  of  speaking  engagements 
for  syndicated  feature  writers. 


Stehle  pointed  out  that  last 
month  Jeane  Dixon  drew  capac¬ 
ity  crowds  totaling  more  than 
2,000  at  three  different  loca¬ 
tions  in  the  circulation  area. 

*  *  * 

BOOSTERS — The  Burling¬ 
ton  (Vt.)  Free  Press  has  just 
published  the  one- thousandth 
free  newspaper  ad  in  a  pro¬ 
gram  called  Burlington  Boos¬ 
ters,  in  which  worthy  communi¬ 
ty  events  could  receive  free  ad¬ 
vertising.  A  total  of  175  pages 
of  free  space  has  been  devoted 
to  Burlington  Boosters  since 
the  program  started  14  years 
ago.  The  sponsoring  organiza¬ 
tions  receive  the  ads  at  no 
charge.  The  cost  is  subsidized 
by  public-spirited  local  firms  — 
retailers,  wholesalers,  manu¬ 
facturers.  service  organizations 
and  financial  institutions,  in  co¬ 
operation  with  the  Free  Press. 

Booster  members  total  be¬ 
tween  75  and  100,  and  each 
contributes  two  inches  of  space 
per  month  to  a  fund.  This  is 
allocated  to  the  various  organi¬ 
zations  whose  requests  to  the 
Chamber  of  Commerce  are  ap¬ 
proved.  To  qualify,  the  event 
must  be  for  the  betterment  of 
the  community.  Any  proceeds 
must  be  used  for  charitable  or 
civic  pu  Imposes,  or  go  to  perpet¬ 
uate  the  program. 

Activities  such  as  the  United 
Fund-Red  Cross,  YMCA,  col¬ 
lege  concert  series,  service  club 
projects,  voter  education  meet¬ 
ings,  and  Scouting  events  are 
regular  recipients  of  Burling¬ 
ton  Booster  ads.  At  the  bottom 
of  all  larger  ads,  a  listing  of 
Booster  members,  by  classifica¬ 
tion,  appears. 

Each  booster  member  re¬ 
ceives  a  desk  plaque.  Some  find 
this  helpful  when  approached 
for  contributions  to  various 
causes  as  a  means  of  pointing 
out  their  support  of  worthy 
community  events.  They’ve 
demonstrated  their  interest  in 
the  concept  by  remaining  Boos¬ 
ter  members  over  the  years. 
Most  of  the  present  members 
have  been  with  the  program 
since  its  inception. 

Hf  if 

CONSCIENCE  —  Knight 
Newspapers,  Inc.,  has  released 
a  report  on  editorials  that 
have  appeared  in  Knight  news¬ 
papers.  Cover  line  is:  “A  Mat¬ 
ter  of  Conscience — the  battles 
never  end.  You  lose  some  and 
win  some.”  The  booklet  carries 
an  introduction  by  editor  Lee 
Hills,  editorials  from  John  S. 
Knight’s  “Editor’s  Notebook,”  a 
page  of  reproductions  of 
award-winning  editorial  car¬ 
toons  by  Eugene  G.  Payne,  and 
editorial  reports  from  Knight 
daily  and  community  newspa¬ 
pers.  A  summarv  by  J.  Montgo¬ 
mery  Curtis,  vicepresident/de¬ 


velopment  for  Knight  Newspa¬ 
pers,  Inc.,  under  the  title,“Verbi- 
age,”  ends  the  booklet  on  a  light 
note  by  alphabetically  listing  the 
verbs  used  by  editors  and  edi¬ 
torial  writers  in  preparing  the 
reports. 

*  «  * 

SCHOLARSHIPS— The  Cin¬ 
cinnati  Enquirer  honored  its  15 
Outstanding  Newspaperboys  for 
1970  at  the  9th  Annual  Out¬ 
standing  Newspaperboys  Ban¬ 
quet. 

The  15  boys  selected  from  over 
450  entrants  were  judged  on 
their  performance  in  Newspaper 
Route  Management,  Scholastic 
Achievement,  Personal  Achieve¬ 
ment  and  Community  Service. 
Each  boy  received  a  desk  trophy, 
with  four  receiving  scholarships 
totaling  $1,500.  All  of  the  boys 
will  be  interviewed  by  the  Ad¬ 
missions  Officers  from  some  of 
the  leading  prep  schools  in  the 
country  later  this  month. 

*  «  « 

FINANCIAL  —  A  four-page, 
two-color,  full  newspaper  size 
financial  advertising  promotion 
from  the  New  York  Times  says, 
“Your  company  is  about  to  be 
listed  on  the  Exchange.  Take 
your  profits  now.”  The  type  is 
printed  over  a  black-and-green 
duotone  of  a  lighted  stock  board. 
The  other  three  pages  show 
typical  ads  announcing  new  of¬ 
ferings  and  promoting  Exchange 
abbreviations.  Second  color 
shows  the  size  of  each  sample 
ad.  Brief  text  tells  of  the  Times’ 
important  readership  and  audi¬ 
ence,  urges  prospects  to  “do  as 
these  firms  did  .  .  .  through  the 
New  York  Times.” 

L.I.  business  paper 
revises  its  format 

The  L.I.  Commercial  Review, 
an  18-year-old  business  newspa¬ 
per,  has  revised  its  offset  tab¬ 
loid  format  to  a  4-column  page 
with  13.5  pica  columns  and 
changed  its  editorial  body  type¬ 
face  to  a  9  point  Press  Roman. 

Located  in  its  own  12,000- 
square-foot  building  at  60  Oak 
Drive,  Syosset,  in  17  years  the 
communications  company  has 
grown  from  four  employees  and 
annual  volume  of  $51,000  to  a 
staff  of  52  and  volume  that  will 
exceed  $1  million  this  fiscal  year. 
• 

Safety  Council  awards 

Recipients  of  the  National 
Safety  Council’s  Public  Service 
Awards  for  distinguished  ser¬ 
vice  to  accident  prevention  dur¬ 
ing  1969  were:  Kenneth  Dolan, 
editorial  cartoonist,  Flint 
(Mich.)  Journal  (second 
time) ;  Wisconsin  State  Jour¬ 
nal,  Madison;  Fred  Andersen, 
Miami  (Fla.)  Herald;  Overton 
Jones,  associate  editor,  Rich¬ 
mond  (Va.)  Times-Dispatch. 
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SYNDICATE  FEATURES 


Column  by  Sinn  aims 
to  talk  with  youth 

National  Newspaper  Syndi-  Cornell  University  Medical  Col- 


Liviiigtonstoii  to  teach 
economics  at  Temple  U. 

J.  A.  Livingston,  economic 
columnist  and  winner  of  the 
1965  Pulitzer  Prize  for  interna¬ 
tional  reporting,  will  join  the 
faculty  of  Temple  University  in 
January. 

Dr.  Paul  R.  Anderson,  pres- 

^  _  .  ,  ,  ,  .  ,  ,  •  •  ident  of  Temple,  said  Living- 

cate  IS  offering  a  new  weekly  lege  that  keeps  his  associations  . 

column  of  600  words  written  with  young  adult  professionals  economics  under  a 

by  John  L.  Sinn,  that  deals  on  an  intimate  basis.  joint  appointment  in  the  School 

with  the  disparate  s^ial.  Additionally,  his  close  ass^i-  of  Business  Administration  and 
economic  and  political  philoso-  ation  with  the  psychiatric  divi-  Communications 

phms  prevalent  among  the  over-  sion  of  the  hospital  the  county  Theater.  He  will  teach  a 

and  under-30  population  in  Mental  Health  Board,  the  du^te-level  course  on  cur- 

America  today.  North  Shore  Guild  Agency  and  economic  trends  in  each 

Sinn  s  objective  is  to  imple-  the  hospital  s  neighborhood  or- 
ment  open  communication  be-  ganizations  has  presented  him  Livingston,  Philadel,,hia  Bul- 
tween  these  generations  that  with  an  opportunity  to  observe 
have  created  the  gap  polarizing  drug  use.  He  has  strong  opin- 

this  nation.  The  column,  is  ions  about  what  could  and 

quite  entitled,  “Over  and  Under  should  be  done  to  remedy  the 

situation. 


Thirty.’ 

The  feature  itself  is  three¬ 
pronged  in  its  approach.  Sinn 
selects  a  contemporary  and  of- 


letin  staff  writer,  will  continue 
to  write  his  column,  “Business 
Outlook,”  which  appears  in 
some  60  newspapers. 


AP  Newsfeatures 


Book  pa^e  material 


Book  World,  the  literary  sup¬ 
plement  of  the  Washington  Post 
and  Chicago  Tribune,  has  en¬ 
tered  into  an  agreement  with 


ten  controversial  subject  (e.g.  has  sewing  column 
drugs,  sex)  and  presents  his  . 

views.  This  commentary  is  fol-  Newsfeatures  is  distrib- 

lowed  by  a  response  by  a  read-  r,  c  ■  ir  ■ 

er  occupying  a  niche  in  the  un-  feature,  “Sew  in  Fashion,  the  han  J  rancisco  Exannner 

der-30  bracket.  Sinn  then  con-  aimed  at  the  women  who  sew  at  which  will  pick  up  Book  World 
eludes  the  column  with  a  final,  ^ome.  It  is  written  by  Kitty  editoria  material  for  use  in  its 
personal  reply  to  the  reader  Campbell,  an  expert  on  fash-  weekly  book  pages  1  his  is  an 
who  has  answered  him  ions,  particularly  in  the  home  addition  to  Book  Worlds  edi- 

Sinn  reports  that  the  under- 
30s  who  feel  compelled  to  write 
run  the  political  gamut  from 
hard-core  revolutionaries  to 
conservative  extremists.  And 
although  they  freouently  dis¬ 
agree  with  his  opinions,  he  de-  in  either  mat  or  proof  form, 
fends  the  importance  of  what  ^ 

these  young  people  have  to  say.  „  .  . 

Sinn  is  an  author  and  televi-  ComiCS  111  to  sllOW 

sion/motion  picture  producer  Several  newspaper  comic 

and  executive.  He  began  in  ra-  strip  characters  will  come  to 
dio  in  Cincinnati  as  a  writer  of  jjfg  “Curiosity  Shop,”  a  new 


sewing  field. 

APN  will  service  an  illustra¬ 
tion  for  one  of  the  two  columns 
each  week.  Drawn  by  Esther 
Larson,  a  fashion  illustrator, 
the  drawings  will  be  available 


torial  syndication  program 
which  has  been  adojited  by  other 
newspapers. 


AGENT 
WANTED 
FOR  CARTOON  STRIP 
LIPPY  THE  YIPPY 


Represent  the  strip  where  the  action 
is.  America's  youth  on  the  move.  Facts 

.  — ~  — -  - - -  -  that  tell  it  like  it  is.  The  truth  about 

dramas,  soap  operas  and  sen-  children’s  series  now  in  produc-  radicalism,  drugs,  politics  and  educa- 
als.  That  career  grew  to  in-  Jqj.  1971-72  season  on  t'®”- 

elude  every  phase  of  entertain-  ^j^g  abc  Television  Network. 

...  . ,  ,  ,  .  Among  them  are:  Hank 

Now  in  his  mid-50  s,  he  is  Ketcham’s  “Dennis  The  Men- 
retired  from  the  presidency  ^ce,”  Mell  Lazarus’  “Miss 

Peach,”  John  Hart’s  “B.C.,”  Irv 
Phillips’  “Mr.  Mum,  Virgil 
(VIP)  Partch’s  “Big  George,” 
and  Stan  and  Jan  Berenstain’s 
“Bear”  characters.  Each  writ¬ 
er,  responsible  for  one  or  more 
individual  shows,  will  be  using 
his  own  cartoon  characters  for 


first  of  ZIV  Television  Produc¬ 
tions  and,  after  their  acqusition 
bv  United  Artists,  the  pres¬ 
idency  of  United  Artists  Tele¬ 
vision  itself. 

As  early  as  1955  his  produc¬ 
tion  of  the  tv  series  “Sea 
Hunt”  popularized  and  practi- 


GENERATION  GAP 


f  IP  WE  THE 
I  GrENECATlON  .  IK)W  COMF  > 
[wE^Cft'HT  CEftD  OK 


cally  launched  scuba  diving  as  animated  sequences  within  the 
a  youth-oriented  port.  Among  individual  scripts, 
the  young  actors  he  has  helped 
launched  was  Jon  Voight  of 
“Midnight  Cowboy.” 

Currently  he  is  co-authoring 
with  Robert  E.  Lee  the  motion 
picture  screen  play  “Quintus” 
due  for  release  in  1971. 

Sinn’s  involvement  does  not 


Cooking  column 

“Table  Talk”,  a  weekly  cook¬ 
ing  column  by  Evelyn  Cairns, 
women’s  editor  of  Melius  News¬ 
papers,  Detroit,  is  being  offered 


end  with  entertainment  and  ed-  to  other  newspapers  by  Queen 
ucation.  Medicine  ranks  as  a  City  Publishers  (1260,  S.  Bel- 
prime  interest  also.  He  is  a  laire,  Denver,  Colo.  80222).  Her 
trustee  and  president  of  North  cooking  column,  “Kitchen 
Shore  Hospital  in  New  York,  Korner,”  has  appeared  in  the 
and  was  instrumental  in  estab-  Melius  Newspapers  for  the  past 
lishing  an  affiliation  with  the  13  years. 
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SOUTHERN  CARTOON 
SYNDICATE 

6350  S.  W.  32  ST. 
MIAMI,  FLORIDA  33155 


UNITED 

FEATURE 

SYNDICATE 

COLUMNS 


MARQUIS  CHILDS 
DON  MACLEAN 
HENRY  J.  TAYLOR 
WILLIAM  S.  WHITE 
VIRGINIA  PAYETTE 
NORTON  MOCKRIDGE 
MARY  McGrath 


SPECIALTY  COLUMNS 


BUSINESS  TIPS 
Tested  Sales  Ideas 
BY  GEORGE 

Humorous  Advice 
THE  ACES 

New  U.S.  bridge  team 
CHARLES  J.  ELIA 

Daily  Investor-Mutual  Funds 
MOLLY  MAYFIELD 
Personal  Problems 
MARGARET  DANA 
Consumer  Guide  Lines 
YOUR  JOB 

Employment  counseling 
STELLA 

Daily  Horoscope 
JEAN  ADAMS 

Teen-age  problem's 
MARIAN  CHRISTY 
After  a  Fashion 


INTERNATIONAL  NEWS 


LONDON  EXPRESS 
News-Feature  Service 
I  LONDON  EXPRESS 
I  News  Report 


VARIETY  FEATURES 


LITTLE  PEOPLE’S  PUZZLE  D/S 
SPOTLITE  SERIES 
!  WHERE  IN  THE  WORLD...? 
CROSSWORDS  D/S 
HEALTH  CAPSULES  D 


COMICS 


ABBIE  an’ SLATS  D 
ANOTHER  VIEW  D 
DAVY JONES  D 
EB and  FLO  D/S 
FERD’NAND  D/S 
GORDO  D/S 
NANCY  D/S 
PEANUTS  D/S 
GUMMER  STREET  D 
i  CAPTAIN  AND  THE  KIDS  S 
EMMY  LOU  D/S 
GINGER  D 
PIXiES  D/S 
TARZAN  D/S 
THE  BOSLEYS  W/S 
:  THE  DROPOUTS  D/S 
THE  GOOD  OLD  DAYS — 
ANTIQUES  FAIR  W/S 
THERE  OUGHTA  BE  A  LAW 
D/S 

ZODY  D 


220  EAST  42nd  STREET 
NEW  YORK.  N  Y  10017 
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Chilly  North  daily 
sold  on  cold-type 


There’s  the  old  tale  about  the  the  history  of  Anchorage  and 
super-salesman  selling  a  re-  the  paper,  said: 
frigerator  to  an  Eskimo.  Well,  “Few  Americans  realize  that 
someone  has  sold  the  Daily  the  city  of  Anchorage  was 

Times,  in  Anchorage,  Alaska,  created  by  the  federal  govern- 
on  the  idea  of  cold-type  and  the  ment  in  1914  as  a  construction 
paper  swears  by  it.  camp  and  headquarters  for  the 

The  Daily  Times  can  trace  its  building  of  the  Alaska  Rail- 
humble  ori^ns  back  to  1915.  It  road,  which  was  to  run  from 
was  born  in  a  railroad  laborers  Seward  to  Fairbanks.  The  set- 
tent,  in  a  city  of  tents  that  tlement  was  laid  out  where  Ship 
wasn’t  yet,  but  was  to  become  Creek  flows  into  Cook  Inlet  and 
Anchorage.  called  Ship  Creek  Landing. 

Since  its' tent  birth,  the  paper  P/  ^he  Spring  of  1915,  over  a 
has  occupied  several  buildings  thousand  tents  housing  two 
and  now  publishes  its  daily  39,-  thousand  people  were  pitched 
000  circulation  in  a  modern  flats  of  Ship  Creek, 

plant  with  the  latest  in  cold-  pater  that  year,  the  people  in 
tvpe  equipment.  the  community  decided  that 

1  ..  .  this  was  to  be  a  permanent 

The  Times  made  the  move  to  ,  4.  •  4.  4. 

a  4.  •  u  -4.  u  1  *  town,  not  just  a  construction 

offset  in  1968  when  its  old  let-  j  iL  i  *  4U 

^  camp,  and  by  popular  vote  the 

terpress  press  permanently  '  ’  iT  i  4  » 

ui  j  4.  4  *  f  -4  ’’ume  was  changed  to  .An- 

rumbled  to  a  stop.  A  four-unit  . 

Goss  Metro  was  its  replace-  ‘’hoi-aRe. 

ment.  First  newspaper 

The  Dailv  Times  also  ordered  .  ,  4-4 

two  Intertvpe  Fototronics  but  in  Anchorages  first  newspa- 
the  two  month  deliverv  wait-  P*-'*-’  ^he  Coou  lalet  Pioneer, 
ing  period,  according  to  Mack  appeared  in  June  1915  . 

C.  Campbell,  photocomposition  an  eight-page  tebloid  weekly 
manager,  “We  set  hot  metal, 

proofed  and  then  photographed  P*’®.®?  ^  ® 

the  nroof<5  ”  residents,  who  had  come  here 

,P  .  from  various  parts  of  the  48 

In  addition  to  the  new  four-  grates,  wanted  to  have  the  news 
^lor  offset  press  and  the  three  presented  daily,  so  the  Pioneer 
Fototronics  (another  1200  was  became  a  12-page  daily  four 
added)  the  physical  plant  was  ^^^^ths  later.  On  May  24,  1916, 
expanded.  newspaper  became  the  An- 

The  Daily  Times  is  somewhat  chorage  Daily  Times.  “Between  1935  and  1940,’’ 

unique  with  equipment.  The  it  was  largely  a  community  continued  Atwood,  “the  growth 
nearest  factory  service  rep-  paper,  supported  by  community  of  the  paper  was  about  10  per- 
resentative  and  spare  parts  are  interests,  and  was  not  particu-  cent  a  year.  The  size  was  in- 
2,500  miles  away.  In  the  words  larly  profitable.”  creased  to  six  columns,  seven 

of  Campbell,  “The  equipment  Ownership  of  the  capital  columns,  and  then  eight 
has  to  be  reliable.”  stock  changed  from  time  to  time  columns.  In  1940,  the  defense 

But  living  in  that  far-away  until  1935,  but  was  always  held  construction  program  started 
state  can  have  as  many  inter-  by  businessmen  of  the  town.  In  and  Anchorage  grew  rapidly, 
esting  facets  as  the  history  of  1935,  the  group  which  owned  As  the  town  grew,  so  did  the 
the  area  it.self.  Robert  B.  At-  the  stock  decided  that  a  news-  Times,  and  the  size  of  the  paper 
wood,  editor  and  publisher  of  paperman  should  opeiate  the  was  increased  to  nine  columns, 
the  Daily  Times,  in  describing  paper.  The  members  made  their  It  moved  at  least  a  half-dozen 


ROBERT  B.  ATWOOD,  publishei 


THE  DAILY  TIMES  is  housed  in  this  contemporary  plant. 


25  papers  published 
from  Marietta  plant 


I  More  than  2,500  visitors  at-  two  Photo  713’s  and  two  Photon 

I’j'  ^  ‘  tended  an  open  house  Sunday,  561’s,  working  in  conjunction 

October  18,  for  the  new  Mar-  with  an  IBM  1130  computer. 
IMIiB  ietta  Daily  Journal  and  Neigh-  The  entire  new  wing  of  the 

lx)r  Newspapers’ building  at  the  building  is  carpeted,  including 
I  corner  of  Fairground  and  Glover  the  production  areas.  Green, 

I  Streets  in  Marietta,  Georgia.  I’ed,  and  gold  carpeting  is  used 

■  Opening  of  the  new  building  throughout.  The  walls  are  vinyl 

culminated  a  four-year  expan-  covered  sheet  rock  in  various 
Jr  modernization  plan  by  shades  of  green,  yellow  and 

Y  0  Otis  A.  Brumby  Jr.,  president-  beige  with  accent  walls  of  wal- 

-5^'^.  publisher  of  the  25  newspapers  nut,  orange  and  burlap. 

|||||»  Jg  ,  serving  Marietta  and  Metropoli-  Tbe  lobby  areas  and  confer- 

Atlanta.  ence  room  are  furnished  with 

The  building,  equipment  and  period  pieces  including  repro- 
furnishings  represented  a  total  ductions  and  antiques.  Williams- 
investment  of  approximately  burg  chandeliers  are  located  in 
$1.5  million.  the  main  lobby  and  the  confer- 

1  Color  is  dominant  throughout  ence  room. 

i  the  one-story  plant,  with  desks  In  the  Marietta  Daily  Journal 

M  ranging  from  lemon  yellow,  newsroom,  a  four  foot  by  18  foot 

*  pumpkin,  blue,  mustard,  green,  oil  on  canvas  mural  depicting 
Kosinslii  reviews  an  issue  of  the  black  and  red.  Matching  tele-  the  history  of  Cobb  County 

sll,  manager  of  photoconiposition  phones,  chairs  and  accessory  dominates  the  room.  The  paint- 

e  paper  s  Fototronic  1200  s.  pieces  give  each  department  a  ing  was  created  by  art  director, 

distinctive  look.  William  T.  Elliott  and  took 

supposed  to  do,  but  they  are  The  32,000-square  foot  build-  about  500  hours  to  complete.  It 
designed  to  handle  single  ing  was  constructed  in  two  begins  in  1820  with  Andrew 
column  copy  only,  and  you  can’t  phases.  In  January,  1967,  the  Jackson  delivering  a  proclama- 
set  any  larger  than  12,  maybe  press  and  circulation  building  tion  forbidding  the  white  set- 
14-point  type  with  them.  was  occupied.  This  wing  con-  tiers  with  inhabiting  the  Indian 

“We  settled  on  Harris-  tains  the  Goss  Urbanite  offset  lands  around  the  Chattahooche 
Intertype’s  Fototronics  for  press,  camera  and  plate  making  River.  It  continues  through  the 
many  reasons.  But  this  may  departments,  newsprint  storage  years  with  special  emphasis  on 
have  contributed  more  than  area,  and  all  facets  of  the  cir-  the  Civil  War  era  in  Cobb 
anything  else  to  our  decision  culation  and  mailing  depart-  County.  The  painting  ends  with 
to  go  Fototronic — the  people  ments.  the  modern  Atlanta  skyline  in 

down  at  the  Seattle  Times  were  In  September,  the  second  the  background  topped  by  a  gi- 
so  confident  in  their  units  that  phase  of  construction  w'as  com-  gantic  Lockheed  C-5A  soaring 
they  volunteered  to  backstop  us  pleted  housing  the  news,  ac-  up  from  Dobbins  Air  Force 

in  case  of  any  major  break-  counting,  advertising  and  com-  Base. 

down.  We  have  never  had  to  ask  posing  departments  of  the  news-  On  view  from  the  Journal 

them  for  help!’’  papers  which  are  composed  on  newsroom  is  the  1130  Computer. 

This  computer  is  used  in  the 
production  department  for  type- 
Also  the 

turtle 

chase  containing  the  last  front 
page  of  the  Marietta  Daily 
Journal  composed  in  hot  type 


Anchorage 

(continued  from  page  34^ 


Compugrapliic  names 
Miller  sales  manager 

The  appointment  of  William 
S.  Miller  Jr.  to  the  position  of 
general  sales  manager  has  been 
announced  by  Samuel  B.  Cole 
II,  vicepresident,  marketing  for 
Compugraphic  Corporation. 

Miller,  wbo  joined  Compugra- 
nhic  in  1967.  served  as  tbe 
firm’s  southern  regional  sales 
manager  with  headquarters  in 
Atlanta.  He  has  been  general 
manager  of  the  Hollywood 
(Calif.)  Citizen-News',  produc¬ 
tion  manager  for  the  Commer¬ 
cial  Printing  Company,  Pine 
Bluff,  Arkansas;  and  a  produc¬ 
tion  engineer  in  a  sales  capacity 
with  Mergenthaler  Linotype 
Company. 


r 


Obituaries 


Raymond  G.  Hoiles 

Raymond  Cvtius  Hoiles,  91, 
who  began  as  a  printer’s  devil 
and  developed  the  20-newspa- 
lier-niember  Freedom  Newspa¬ 
pers  group,  died  in  Santa  Ana, 
Calif.,  October  .SO. 

At  the  close  of  his  long  ca¬ 
reer  Hoiles’  newspapers  had  a 
circulation  in  excess  of  500,000. 
These  dailies  are  published  in 
California,  Colorado,  Florida, 
Nebraska,  New  Mexico,  Ohio, 
North  Carolina  and  Texas. 

Largest  of  the  group  w’hich 
has  long  been  served  by  his  son, 
Clarence  H.  Hoiles,  as  execu¬ 
tive  vicepresident,  is  the  head¬ 
quarters  morning,  evening  and 
Sunday  Santa  Ana  Register, 
with  a  combined  circulation  of 
142,900  and  14.S,042  on  Sunday. 

R.  C.  Hoiles,  who  began  his 
career  on  his  brother’s  Alliance 
(0.)  Review,  succumljed  shortly^ 
before  his  92nd  birthday'  on 
November  24.  Hoiles  was  a 
bookkeeper  and  advertising 
salesman  liefore  Irecoming  a 
half-owner  and  i)urchasing 
dailies  in  two  Ohio  cities,  Bucy- 
rus  and  Mansfield.  He  sold  his 
Ohio  interests  in  1935  and  pur¬ 
chased  the  Register  for  $750,- 
000  to  begin  a  new  expansion. 

\  controversial  publisher, 
Hoiles  prided  himself  on  pub¬ 
lishing  all  news  despite  his 
highly  conservative  editorial  po¬ 
sitions,  such  as  the  following: 

PUBLIC  SCHOOLS:  Pure 
socialism,  not  liberty'.  The  Gov¬ 
ernment  has  no  business  in  the 
education  field. 

UNION  LEADER:  Any  man, 
preferably'  with  a  criminal  rec¬ 
ord,  w'ho  rises  to  power  in  a 
union.  A  prerequisite  is  that  he 
shall  have  no  respect  for  law 
and  order  and  must  not  be 
afraid  of  bloodshed  or  violence. 

DOCTORS:  I  believe  that 
each  and  every'  individual  has 
a  right  to  hire  a  blacksmith  to 
cut  out  his  appendix  if  he  so 
desires,  and  the  state  should 
not  interfere. 

SOCIAL  SECURITY:  A 
fraud,  discriminatory'  tax,  dis¬ 
courages  thrift,  fools  the  pub¬ 
lic. 

One  of  his  associates,  Thad- 
deus  Ashby',  once  described 
Hoiles  in  a  magazine  article  as 
an  individualist  with  a  firm  re¬ 
spect  for  principle.  He  wrote  in 
not  interfer. 

“You’ve  heard  he’s  against 
tax-supported  schools,  tax-sup- 
ported  old  age  pensions,  social 
security,  child  labor  laws,  taxes 
of  any  kind.  You’ve  heard  how 
he  throws  labor  unions  out  on 
their  ears. 


“But  I  say  he  is  kind  because 
he  respects  men  as  individuals. 
You  feel  he  wants  to  find  the 
best  that’s  in  you  and  drag  it 
out  of  you  where  you  both  can 
stand  and  admire  it.  He  looks 
for  the  truth  in  a  man.” 

Hoiles  had  taught  school 
briefly'  and  w'anted  to  become  an 
electrical  engineer,  but  decided 
on  a  newspaper  career  as  a 
forum  for  his  many  opinions. 

Survivors  include  his  widow, 
Mable;  two  sons,  C.  H.  Hoiles, 
co-publisher  of  the  Register, 
and  Harry  H.  Hoiles,  publisher 
of  the  Gazette-Telegraph  in 
Colorado  Springs,  Colo.,  and  a 
daughter,  Mary  Jane  Hardie  of 
Marysville,  Calif. 

♦  *  * 

R.  E.  (Ned)  Smith,  84,  long¬ 
time  editor  of  the  Xatchez 
(Miss.)  Times  before  it  was 
merged  with  the  Xatchez  Dem¬ 
ocrat  and  then  editor  of  the 
Democrat  until  1951;  October 
23. 

*  D:  * 

George  Anderson,  59,  vice- 
president  of  Dudley-.Anderson- 
Yutzy'  Public  Relations  Inc. 
since  1937 ;  October  30. 

*  *  « 

John  C.  Rogan,  85,  a  police 
reporter  for  the  Xew  York  Mir¬ 
ror  from  1925  until  its  closing 
in  1962;  earlier  on  the  staffs 
of  the  Evening  World,  Brook¬ 
lyn  Citizen  and  Xew  York 
American;  October  29. 

*  *  * 

H.  Duncan  Oliphant,  88, 
retired  (1949)  editor  emeritus 
of  the  Portland  (Maine) 
Press  Herald;  editor  of  the  for¬ 
mer  Portland  Evening;  Xews 
before  1933;  October  18. 

*  *  * 

John  Irish,  36,  a  former  re¬ 
porter  with  the  Fort  Wayne 
(Ind.)  Journal-Gazette;  city' 
editor  of  the  Brunswick  (Ga.) 
Neivs;  reporter  for  the  Atlanta 
Journal;  October  14. 

*  *  Jtc 

John  W.  Teed,  80,  longtime 
newspaperman  in  Bloomfield, 
Iowa;  Long  Beach,  Calif,  and 
elsewhere;  noted  as  “Mister 
Weatherman”  in  the  Long 
Beach  Press-Telegram;  October 
14. 

♦  *  ♦ 

Michael  F.  Haggerty,  91, 
a  former  Xew  York  Times  court 
and  police  reporter;  October  18. 
«  *  * 

Jack  C.  Shough,  58,  Colum¬ 
bus  (O.)  Dispatch  reporter  for 
34  years;  October  15. 


Jacob  S.  Qualey,  65,  former 
Minneapolis  and  Chicago  news¬ 
man;  Nieman  Fellow,  class  of 
1943;  retired  chief  editor  of  the 
Institute  for  University  Stud¬ 
ies;  October  24. 

*  ♦  ♦ 

Robert  L.  Chaplin,  45,  man¬ 
aging  editor  of  the  Joplin  (Mo.) 
Globe  since  1968;  owner  and 
publisher  of  the  Neosho  Miner- 
Mechanic,  Newton  County 
News  and  Granby  Record;  Oc¬ 
tober  26. 

*  *  * 

Kern  Lee  Thompson  Jr,  60, 
editor  of  the  Martinsville  (Va.) 
Bulletin  since  1939;  originally 
a  reporter  for  the  Henry  Bul¬ 
letin;  October  26. 

*  ♦  * 

James  M.  Herder,  66,  former 
publisher  of  the  St.  John’s 
(Nfld)  Telegram  and  Corner 
Brook  Western  Star;  October 
25. 

*  S|C  * 

Elmer  F.  Beth,  67,  professor 
of  journalism  at  the  University 
of  Kansas  for  30  years,  died 
October  28.  He  had  been  secre¬ 
tary-treasurer  of  the  American 
Association  for  Schools  and  De¬ 
partments  of  Journalism  and 
also  of  The  Association  for  Ed¬ 
ucation  in  Journalism. 

4:  *  if: 

Mrs.  Joseph  V.  Connolly, 
widow  of  longtime  Hearst  ex¬ 
ecutive  (president  of  King  Fea¬ 
tures  Syndicate,  general  man¬ 
ager  of  Hearst  Consolidated 
Newspapers,  etc.) ;  mother  of 
Joseph  V.  Connolly'  Jr.  and 
Mary  Joe  Connolly';  October  30. 

tifi  It; 

Gerald  Gould,  41,  a  former 
UPI  staffer  at  Charleston, 
W.Va.  and  aide  to  U.S.  Senator 
Roman  Hruska  of  Nebraska; 
October  25. 

if  *  * 

Fred  Lewis,  82,  retired 
(1965)  general  manager  of 

Hearst  Magazines;  October  30. 

♦  ♦  * 

Steve  Smilanich,  42,  as¬ 
sistant  sports  editor  of  United 
Press  International ;  former 
Rocky  Mountain  sports  editor; 
November  3,  in  an  automobile 
collision. 


Jay  Vessels,  73,  former 
Minneapolis  Tribune  and  .\us- 
tin  American-Statesinan  writer 
who  operated  the  Army’s  press 
center  for  war  correspondents 
in  Africa  and  Europe  during 
World  War  II;  October  29. 


Past  week’s  raii^e 
of  stock  prices 

(NEW  YORK  STOCK  EXCHANGE) 

Oct.  28  Nov.  3 


Berkey  Photo  . 

.  8% 

8 

Boise  Cascade  . 

.  48 

49% 

Capital  Cities  Bdestg . 

.  28 

27% 

Cowles  Communications  .... 

.  5% 

4'/. 

Crown  Zellerbach  . 

.  30% 

30% 

Cutler  Hammer  . 

.  22% 

24% 

Dayco  Corp . 

.  14% 

14% 

Eastman  Kodak  . . 

.  U 

44% 

Eltra  Corp . . 

.  23 

22% 

Fairchild  Camera  . 

.  23% 

21% 

Foote,  Cone,  Belding  . 

.  8% 

2% 

Gannett  Co . . 

.  27% 

28 

Georgia  Pacific  . 

.  55% 

53% 

Great  Northern  Nek . . 

.  44% 

44% 

Harris  Intertype  . 

.  49% 

49% 

Inmont  . 

.  8% 

8% 

International  Paper  . 

.  34% 

33% 

Kimberly  Clark  . . 

.  31% 

31% 

Knight  Newspapers  . 

.  38% 

39% 

North  American  Rockwell  . 

.  14% 

17% 

Republic  Cor,o . 

.  12% 

14% 

Richardson  Co . 

.  1214 

12 

Singer  . 

.  43'4 

42% 

J.  W,  Thompson  . 

.  28 

27% 

Time  Inc . 

.  33% 

34 

Times  Mirror  . 

.  34% 

33% 

White  Consolidated  . 

.  12% 

12 

(AMERICAN  STOCK  EXCHANGE) 

Digital  Equipment  .  bVL 

Domtar  .  l3'/2  (2% 

Ehrenreich  Photo  .  10  10  ^ 

Lee  Enter.nrises  .  li'/j  l6'/i 

Media  General  .  30'/<  29% 

Milgo  Electronics  .  32'/i  35 

New  York  Times  .  19%  19 

PKL  .  3%  V/j 

Southwest  Forest  Ind .  ITVt  17% 

Wells,  Rich,  Greene  .  l2'/2  13 

Wood  Industries  .  I41/2  13% 

(OVER  THE  COUNTER) 

Booth  Newspapers  .  25%  2i'/2 

Boston  Herald-Traveler  .  30  29 

Cincinnati  Enquirer  .  24  24 

ComCorp .  7% 

Compugraphic  Corp .  14%  17% 

Compuscan  .  8  7% 

Oatascan  .  7%  7% 

Dow  Jones  .  35%  35% 

Downe  Comms.  .  4%  4% 

Doyle,  Dane,  Bernbach  .  20%  21 

Federated  Publications  .  30*4  3014 

Grey  Advertising  .  9%  9% 

Hurletron  .  3'4  3% 

Ogiivy,  Mather  .  22%  24 

Photon  .  9  8% 

Post  Corp.  (Wise.)  .  10  10 

Bidder  Pubs .  14%  14% 

(CANADIAN  EXCHANGE) 

Abitibi  .  7%  7% 

B.  C.  Forest  .  25  25% 

MacMillan,  Bloedel  .  23'%  23 

Southam  Press  .  51'%  50'% 

Thomson  Newspapers  .  19  I9'4 


classified  section 

Benefit  from  our  Vast  Newspaper  Audience 


.ANNOUNCEMENTS 
BVSIXESS  OPPORTUNITIES 

HOW  TO  MAKE  MONEY  Writing 
Short  Paratrraphs!  I  tell  you  what  to 
write,  where  and  how  to  aell,  and 
supply  lists  of  editors  buying  from 
beKinners.  Small  checks  can  add  up  to 
worthwhile  extra  income.  Write  to  sell 
right  away.  Send  for  free  facts:  BAR¬ 
RETT.  Dept.  C-445-J.  6216  N.  Clark. 
Chicasro.  III.— 60626. 

EDITOR  ac  PUBLISHER  for  November  7,  1970 


ANNOUNCEMENTS 
APPRAISERS — CONSULTANTS 

APPRAISALS  FOR  ESTATE.  TAX, 
partnership,  loan  and  insurance  pur¬ 
poses.  Sensible  fees.  Brochure.  M.  R. 
Krehbiel,  Box  88,  Norton,  Kans,  67654. 

ADVERTISING  REVE3NUES  DOWN? 
We  specialize  in  locating  the  reasons 
why!  Write  in  confidence  to: 

ENVIRO-DATA-RESOURCES 
4018  Weat  Olympic  Blvd. 

Los  Angeles,  Calif, — 90019 
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.YNNOUNCKMENTS  j 

ANNOUNUKME.NT.S 

BUSINESS  OPPORTVISITIES  | 

NEWSPAPERS  FOR  SALE 

START  OFFSET  PAPER  or  shopper 
with  our  equipment  on  renHoase  basis 
if  you  have  know-how  and  modest  I 
capital.  NAPSCO,  Berlin,  Wise.,  and  1 
18  W.  22nd  St.,  New  York,  N.Y.  10010. 

NEWSPAPER  BROKERS 

The  DIAL  Agency,  1503  Nazareth,  ' 
Kalamazoo,  Mich.  49001.  Ph:  349-7422.  i 
"America’s  No.  1  Newspaper  Broker.”  ; 

IT’S  NOT  niE  DOWN  PAYMENT 
that  buys  the  newspaper — it’s  the  per¬ 
sonality  and  ability  of  the  buyer.  ’This  i 

70-YEAR-OLI)  EAST  COAST  DAILY  | 
in  stable  community  with  diversified  in-  | 
dustry  and  excellent  educational,  rec-  | 
reation,  cultural  and  health  facilities.  < 
Easily  accessible  to  major  metroolitan 
centers.  Annual  cash  flow  $100,000. 
Etiuiment  in  condition.  Down¬ 

town  real  estate.  Those  relying  must 
give  roof  of  financial  ability  to  make 
all  cash  purchase.  Box  1666,  Editor  & 
Publisher. 

THE  PERSONAL  TOUCH 

BILL  KING  ASSOCIATES 

2025  Foothills  Rd.,  Golden,  (^olo.  80401.  | 

is  why  we  insist  on  personal  contact  ! 
selling. 

NEWSPAPERS  WANTED 

Box  189.  Mount  Pleasant,  Mich.  48858. 

Arizona  and  Western  Newspapers 
SELLERS  &  HOGUE 

NEWSPAPER  PUBLISHING  CHAIN 
wishes  to  purchase  weekly  with  offset 
printing  facilities  in  Zone  2.  Box  1621, 
Editor  &  Publisher. 

HARRIS  ELLSWORTH.  Licensed  Bkr.. 
Serving  the  Pacific  Northwest 

Box  509,  Roseburg.  Oregon  97470 

WEEKLY  WANTED.  Northern  N.J.  or' 
Long  Island,  about  $100M  gross,  by 
experienced  publisher.  Prompt  action.  ; 
Box  1597,  fklitor  &  Publisher. 

BILL  MATTHEW  COMPANY 
Conducts  professional,  confidential  ne-  > 
gotiations  for  sale  and  purchase  of  | 
highest  quality  daily  and  weekly  news-  ‘ 
papers  in  the  country.  Before  you  con-  1 
sider  sale  or  purchase  of  a  property.  1 
you  should  call  (AC  813)  446-0871  day-  j 
time;  (AC  813)  733-8053  nights;  or 
write  Box  3364,  Clearwater  Beach,  ' 
Florida  33515.  No  obligation,  of  course. 

SMALL  WEEKLY/DAILY 

Area  2 — New  Jersey  preferred  j 

Box  1623,  Editor  &  Publisher 

SMALL  WEEKLY,  or  special  interest 
publication.  Seattle  area.  Experienced 
family  group  with  limiteil  capital.  Bt>x 
1635,  Editor  &  Publisher. 

.  i 

NEGOTIATORS  for  transfer  of  news¬ 
paper  properties — sale  or  purchase. 

NEW.SPAPEK  SERVICES 

Dixie  Newspapers.  P.O.  Box  490.  Gads-  i 
den.  Ala.  35902.  Ph:  (AC  205)  546-33.57  ' 

EDITORIAL  RESEARCH  1 

JOSEPH  A.  SNYDER.  BROKER 
Western,  Mid-Western  Newspapers 
2234  E.  Romneya,  Anaheim,  Cal.  92806 

NYLENE  SINGELSTAD.  516  Seward  i 
Sq.  S.B.,  Washington,  D.C.  20003. 
Research,  interviews,  photos.  (202) 
544-3058. 

DAILY  NEWSPAPERS 

Abbott  E.  Paine-Vernon  V.  Paine. 
Monte  M.  Miller-Pat  Miller 

FEATURES  AVAILABLE 

305  Taylor,  Claremont.  Calif.  91711 

“CALIFORNIA  STAGECOACH  DAYS” 
The  only  weekly  column  of  its  kind ! 
Adventure,  romance  and  history  of  the 
old  days  in  the  West!  Exciting  tales! 
Send  for  samples  and  rates !  Osborne 
i  House  Feature  Syndicate.  P.O.  Box 
i  966E.  Menlo  Park,  Calif.— 94025. 

SYD  S.  GOULD  ASSOCIATES 
"the  broker  with  instant  buvers” 
SALES.  SERVICES.  MANAGEMENT 
184  S.  Panama  St.,  P.O.  Box  7267 
Montgomery,  Ala.  (205)  262-2411 

avoid  in  your  newspaper  sale. 

Newspaper  Service  Company,  Inc., 
P.O.  Pr.  12428.  Panama  City,  Fla. 

j  BLACK  COLUMNIST  seeks  national 
exposure  for  weekly  gut-bucket  social 

1  commentary  that  is  well  garnishevl  with 
satire  and  soul.  Write:  “THE  GREAT 
BLACK  HUNTEIR”  —  c/e  NEW 

1  WORLD  NEWS  SYNDICATE,  Box 
'  1574,  Editor  &  Publisher. 

CONFIDENTIAL  NEGOTIATIONS, 
for  purcha.se  and  sale  of 

Daily  NEWSPAPERS  Weekly 

W.  B.  GRIMES  &  CO. 

National  Press  Building 
Washington.  D.C.  20004 
(AC  202)  NAtional  8-1133 

UNIQUE  TV  EDITORIAL 
SERVICE  AVAILABLE!! 

We  can  supply  you  with  a  comp'ete  TV 
Program  Log  each  week  that  offers  list¬ 
ings  for  stations  in  your  area  plus 
storylines  and  movie  highlights.  Ma¬ 
terial  comes  to  you  already  typeset,  to 
your  specified  column  width,  camera- 
ready  for  reproduction.  Your  sales  staff 
can  boost  ad  linage  selling  space  around 
listings.  Write  for  samples  and  addi- 

MEL  HODELL.  Broker 
Sales-Appraisals-Consultation 

1388  N.  Euclid.  Upland,  Calif.— 91786 

NEWSPAPERS  FOR  SALE 

A  V  A  I  L  A  B  L_E 

tional  information.  Box  1578,  Editor 

1  &  Publisher. 

and  Printing  Facilities.  Write: 

J.  N.  WELLS  &  COMPANY 

325  W.  Park  Ave.,  Wheaton.  Ill.— 60187 
NEWSPAPER  IN  WHITEHORSE.  Cap¬ 
ital  of  the  Yukon  Territory,  (Canada. 
Great  potential.  All-new  equipment; 
new  building,  etc.  Write  to:  Publisher. 

UPPITY  WOME'N 

Househens,  too,  want  more  than  you 
know  about  women’s  liberation  ideas. 
Weekly  $5  column  discusses  equal 
,  rights,  sex.  family,  marriage,  jobs.  Box 
404,  Chappaqua,  N.Y.  1051L 

Midnight  Sun  Publications.  Ltd..  P.O. 
Box  2848,  Whitehorse,  Yukon  Terri- 

PRESS  ENGINEERS 

TWO  ZONE  2  WEEKLIES 
Established  1873.  Gross  $50,000 
Excellent  profit  and  jfrowth  potential. 

Box  1573,  Editor  &  Publisher 
RETURN  TO  PARADISE!  Own  a  well- 
established  weekly  on  the  Kona  Coast 
of  Hawaii.  Grossing  $100,000.  Circula¬ 
tion — 7,500.  Price  $75,000.  Two  allied 

Newspaper  Press  Installations 
MOVING— REPAIRING— TRUCKING 
Expert  Service — World  Wide 
SKIDMORE  AND  MASON.  INC. 
55-59  Fourth  Street 

1  Brooklyn.  N.Y.  11231 

j  (AC  212)  JAckson  2-6105 

businesses  ready-to-go:  Value  Printing 
and  Holiday  On  The  Is'e  of  Hawaii,  a 
tourist  weekly.  Price  and  terms  nego¬ 
tiable.  Ph:  Bob  Value.  329-3178.  or 
write:  P.O.  Box  675.  Kailua-Kona, 
Hawaii — 96740. 

20  MILES  FROM  N.Y.C.— Successful 
New  Jersey  AB(?  weekly  with  job 
printing,  grossing  over  $200,000.  Profit¬ 
able.  Can  be  purchasevl  over  period  of 
years — will  go  fast.  Box  1636.  Editor  & 
Publisher. 

PRESS-TIME  AVAILABLE 

PRESS  TIME  AVAILABLE 

6-unit  Goss  Community  press  with 
Suburban  and  Community  folders  cap¬ 
able  of  printing  24  standard  and  48 
tabloid  pages.  Good  press  time  avail¬ 
able  every  day  including  Wednesday. 
Bob  Schulti  (AC  201)  766-3060.  Re¬ 
corder  Pub.  Co.,  Bemardsville,  N.  J. — 
07924. 

EDITOR  &  PUBLISHER  for  November  7,  1970 


INEWSPAPKK  SERVICES 
PRESS-TIME  AVAILABLE 


WEB  OFFSET  PRESS-TIME  available 
at  a  discount  every  day.  4- Unit  Goss 
Suburban  in  Northern  Illinois;  color 
a  specialty;  camera  and  cold-type 
available.  S^-paga  tabs  or  16  broad¬ 
sheet.  Can  collate.  Call  Earl  at  (312) 
423-5533,  The  Free  Press,  250  Williams 
Road,  Carpentersville.  III. — 60110. 


MACHINERY  &  SUPPLIES 

^^^omposiniTro^ 


JUSTO  WRITERS,  rebuilt  by  Friden 
trained  personnel.  Laree  selection  of 
type  styles.  Flexowriters — Input  units  i 
for  computers.  FHN  Business  Products.  ! 
1500  Kinirs  Hijthway,  Cherry  Hill.  N.J.  ; 
—08034.  (AC  609)  428-3223. 

DRASTICALLY  REDUCED  FINAL 
CLOSE-OUT  OF 

LINOTYPES  AND  INTERTYPES 
BUILDING  BEING  DEMOLISHED 
INTERTYPE  G-4  with  4  Mas  type 
complete;  new  $35,000;  now  ....$8,500 
INTERTYPE  C-4  with  4  Mag  type 
complete;  new  $23,000;  now  ....$7,500 
LINOTYPE  Model  35  with  4  matt  type 
complete;  new  $23,000;  now  ....$2,900  ; 
LINOTYPE  Model  14  with  6  mag  tyiie 

complete;  now  . $750 

LINOTYPE  Model  33  with  6  Mag  type  ' 

complete:  now  . $2,200 

2  COMETS  2  Mag  type  TTS  complete; 

each  now  . $2,000 

COME!'  2  mag  type  TTS  complete; 

now  . $4,000 

ELEKTRON  2  Mag  type  UTS  high- 

si)eed:  now  . $lo,ooo 

Call  or  write: 

Joe  Hart  or  John  DeRosa 
HERALD-JOURNAL 
P.O.  Box  1657 
Spartanburg,  S.  C. — 29301 
Ph:  (803)  582-4511 

JUSTOWRITERS — Large  selection  of 
excellent  trade-ins,  for  rent-lease,  or 
for  sale  easy  terms.  NAPSCO.  Berlin, 
j  Wise.,  and  18  W.  22.  N.Y.C.— 10010 

FOR  SALE:  JUSTAPE.  non-mixing, 
with  automatic  hyphenation  module.  Im¬ 
mediately  available!  (Composition  Sys¬ 
tems.  Inc..  325  Central  Ave..  White 
Plains.  N.Y.— 10606.  (914)  761-7800. 

ELEKTRON  with  autosetter,  qtiadder. 
mat  detector,  4  magazines.  6  mold 
discs,  serial  #70873 
ELEKTRON  with  autosetter,  quadiler, 
mat  detector.  4  magazines,  4  mold 
discs,  serial  #71978 

I  ELEKTRON  with  autosetter,  quadder. 
i  mat  detector,  4  magazines,  4  mold 
discs,  serial  #71518 
,  STAR  PERFORATOR 
VANDBRCOOK  325G  page  size  proof 
‘  press,  serial  #11645 
UNIVERSAL  STRIP  CASTER,  gas 
,  pot,  electric  throat  heater,  pig  feeder 
PRODUCTION  TYPE 
1540  West  Mockingbird  Lane 
,  Dallas.  Tex.  75235  (AC  214)  637-4560 

i  ALL  MODELS 

Linotypes — Intertypes — Ludlows 
■  PRINTCRAFT  REPRESENTATIVES 
136  Church  Street.  N.Y..  N.Y.  10007 


'  SIX  FAIRCHILD  6-level  Standard 
Light  Touch  “1000”  Perforators,  3’/^ 
years  old,  excellent  condition.  Available 
■  30  days.  Contact  E.  Sherwood  (AC 
201)  757-4000. 

I  BLUB  STREAK  LINOTYPE,  model  5, 
S#60098,  excellent,  TTS.  two  alternat- 
!  ing  molds,  elec,  selecto-spacer.  Make 
!  offer.  Daily  News,  Milford,  Mass. — 
j  01757.  (617)  473-1111. 

PHOTON  713-10 

Complete  and  ready  to  go  with  type 
fonts,  etc.  Used  less  than  6  months, 
i  Available  for  immediate  shipment.  Beat 
offer.  Call  (212)  629-2900. 

PHOTON  200 — Machine  in  fine  oper-  j 
ating  condition.  Phone  for  details  (312) 
474-5423,  Mr.  Remaley.  Priced  very  ' 
low  for  quick  sale!  ! 

MATTING  8,5-100  LINE  Halftones? 
You  can  with  jm. Duralumin  Base.  Ask 
Jack  Moore,  R/1,  Medina,  Ohio — 44256. 


MACHINERY  &  .SUPPLIES 
MAILROOM  EQVIPMEIST 

SHERIDAN  STUFFER 
9-Head  machine  with  2  heads  before 
the  opener — 48  pockets — complete  with 
drive  and  delivery  table. 

Excellent  Condition 
Priced  fob  Kansas  City,  Mo. 
Available  Immediately 
Call,  Write  or  Wire: 
MID-CONTINENT  PTG. 
EQUIPMENT.  INC. 

(Division  of) 

INLAND  NEWSPAPER  MACH.  CORP. 
1720  Cherry  St.,  Kansas  City,  Mo.  64108 
(AC  816)  221-9060 

SIGNODE  NAROSTRAP  WIRE  TYER. 
Completely  automatic  with  Pressure 
Bar.  Includes  $500  Spare  Twister 
Block.  Three  years  old.  used  less  than 
two  hours  a  day.  Excellent  condition. 
Total  price:  $5,900.  The  Daily  Tribune. 
Royal  Oak.  Mich.— 48067.  (313)  541- 

.3000.  _ _ _  _ 

SHERIDAN  STUFFING  MACHINE 
5  Head — 24  Pockets 
See  in  operation.  Available  now! 
Phone  Bob  Terry  (213)  62.5-2345 

LOS  ANGELES  (CALIF.)  TIMES 


MATERIAL  FOR  SALE 


COPY  MACHINE  PAPER  for  Tbermo- 
fax,  SCM,  Apeco,  Ditto,  etc;  one-half 
off;  free  samples.  Specify  make  and 
model  of  machine.  IBM  factory-rebuilt 
Selectrics  $365.  Write  for  prices  of 
other  IBM  morlels.  Freight  included. 
TYPEWRITER  CITY.  4005  W.  Olym¬ 
pic.  Los  Angeles.  Calif. — 90019. 


CLASSIFIED 

Advertising  Rates 

"SITUATIONS  WANTED" 
(Payable  with  order) 


4-weel(s  .  $1.00  per  line,  per  Issue 

3-weeks  .  $1.10  per  line,  per  Issue 

2-weeks  .  $1.20  per  line,  per  Issue 

1-week  . $1.30  per  line. 


Count  live  average  words  per  line 
3  lines  minimum 
(No  abbreviations) 

Add  50c  for  box  service 
Air-mail  service  on  box  numbers  also 
available  at  $1.00  extra. 

"ALL  OTHER  CLASSIFICATIONS" 
(Remiffanee  should  accompany  clas¬ 
sified  copy  when  submiffed  for  pub- 
licofion  unless  credif  has  been  es- 
foblished. 


4- weeks  .  $1.50  per  line,  per  Issue 

5- weeks  .  $1.60  per  line,  per  Issue 

2.weeks . $1.70  per  line,  per  Issue 

1-week  .  $1.80  per  line. 


Count  five  average  words  per  line 
3  lines  minimum 
(No  abbreviations) 

Add  50c  for  box  service 
Air-mail  service  on  box  numbers  also 
available  at  $1.00  extra. 

DISPLAY— CLASSIFIED 
The  use  of  borders,  boldface  type,  cuts 
or  other  decorations,  clanges  your  classi¬ 
fied  ad  to  display.  The  rate  for  display- 
classified  it  $3.15  per  agate  line — $44.10 
!  I  per  column  inch  minimum  space. 

WEEKLY  CLOSING  TIhfE 
Tuesday,  4:30  PM 

Box  numbers,  which  ate  mailed  each  day 
as  they  are  received,  are  valid  for  1-year. 

Editor  &  Publisher 
850  Third  Ave.,  N.Y.,  N.Y.  10022 
(AC  2)21  Plata  2-7050 
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NEWSPAPER  PLANT 

(Formerly  operated  by  Fairchild 
Publicafiortt  to  print  Women's 
Wear  Dally) 

TO  BE  SOLD  ON 
THURSDAY,  NOV.  19th 
AT  10  A.M. 

AT:  7  EAST  12th  ST., 
NEW  YORK  CITY 

(a  few  doors  east  of  5th  Avenue) 

PRESS  ROOM:  SCOTT  4-UNIT,  2- 
COLOR  DECK  4-PLATE  WIDE 
NEWSPAPER  PRESS  with  22%"  cut-off 
&  48"  web  width.  Presently  equipped 
to  print  l?2  tabloid  pages  with  feo  2 
to  3  folders,  Hurletron  units,  (4)  pa¬ 
per  reels,  (10)  Capco  ink  fountains, 
Dayco  color  separators,  paper  escala¬ 
tors,  (3)  paper  conveyors,  stereotype 
plate  conveyor  and  all  motor  equip¬ 
ment  and  accessories. 

STEREOTYPE  DEPT.:  (2)  WOOD 
PONY  AUTOPLATES  22%"  size; 
KEMP  7-ton  Remelt  Pot;  GOSS  &  STA- 
Hl  Curved  Plate  Routers;  (2)  STA-HI 
Master  Vacuum  Dry  Mat  Formers; 
HOE  Saw  Table  Monorail  Trimmer; 
HOE  Precision  Flat  Shaver  and  many 
other  items  usually  found  in  a  com¬ 
pletely  equipped  stereotype  depart¬ 
ment. 

TYPESETTING  DEPT.:  (I)  MONARCH 
INTERTYPE  with  number  over  32,700  4 
(4)  Visilite  magazines;  (2)  COMET 
LINOTYPES  each  with  Micro-Therm 
electric  pot;  (5)  G-4  INTERTYPE  MIX¬ 
ERS  with  nos.  to  24,400  (The  G-4  is  a 
combination  72  4  90-Channel  ma¬ 
chine);  (10)  C-4  INTERTYPES  with  nos. 
to  21,300;  (9)  C-2  4  C-3  INTERTYPES 
with  nos.  to  24,700  mostly  with  front 
change  feature;  (10)  MODEL  "B"  IN¬ 
TERTYPES  in  good  operating  condi¬ 
tion;  NOTE:  All  machines  are  equip¬ 
ped  with  electric  pots  4  metal  feed¬ 
ers;  HUNDREDS  OF  FONTS  OF  LINO¬ 
TYPE  4  INTERTYPE  MATS;  Usual  mis¬ 
cellaneous  typesetting  equipment  in¬ 
cluding  extra  magazines,  Visilites, 
spaceband  cleaner,  plunger  cleaner, 
etc. 

COMPOSING  ROOM:  (3)  LUDLOW 
22'/3-EM  TYPECASTERS  each  with  elec¬ 
tric  pot,  metal  feeder  4  nos.  to  12,- 
000;  (4)  LUDLOW  MATRIX  STORAGE 
CABINETS  with  slant  tops  incl.  (2) 
Universal  types  for  large  size  mats; 
(25)  LUDLOW  composing  sticks  from 
22'/3-Ems  to  112-Ems;  (120)  FONTS  OF 
LUDLOW  MATS  including  many  faces 
with  40  4  72  pt.  size  mats;  (4) 

MODEL  "F”  ELROD  STRIPCASTERS 
each  with  electric  pot,  molds,  metal 
feeder  4  nos.  to  5,385;  (4)  VANDER- 
COOK  PROOF  PRESSES  including 
Model  23  Safe  Electric,  Model  13-28, 
Model  325A  4  #17;  (5)  HAMMOND 
Glider  Saws  incl.  Model  G-lOO;  (2) 
HOE  MONARCH  Heavy  Duty  Mat 
Rollers;  BIG  CHIEF  2-Ton  Remelt  Pot 
with  Dumperin  attachment;  (4)  HAM¬ 
ILTON  electric  page  storage  cabinets; 
Hundreds  of  galley  cabinets  4  make¬ 
up  tables  4  banks;  (3)  ROUSE  verti¬ 
cal  power  miterers;  (40)  Turtles  incl. 
adjustable;  Proofreaders  desks  4 
usual  miscellaneous  newspaper  com¬ 
posing  room  equipment. 

INSPECTION: 

Morning  of  sale  from  8  :S0  A.M.  and 
by  special  appointment.  NOTE:  25% 
deposit  in  cash  or  certified  check  'jciU 
be  required. 

CIRCULAR  SENT  ON  REQUEST 


MORRIS  SCHWARTZ  &  CO.  ||| 

"The  Printing  Industry's 


M.ACHINEKY  &  .SUPPLIES 


MATERIAL  FOR  SALE 


SAVE  MONEY  on  Headliner  paper  and 
litho  films.  Order  from  Nat’l  Publish¬ 
ers’  Supply  (NAPSCX)).  Berlin.  Wise., 
and  18  W.  22  St.,  N.Y..  N.Y.  10010. 


.M.ACHINEKY  &  SUPPLIES 


PERFOR.4TOR  TAPE 


HEIJ»  Vi  .ANTED 


ADMINISTRATIVE 


MISCELL.4NEOVS  M.4CHINER  Y 
FOR  SAL,E: 

Journalist  Sean-A-Graver,  6.5-line  |  . 
screen,  model  F  389;  Morrison  Table  1 
saw :  Hammond  radial  router,  model 
R-4.') :  Challenge  13  x  25  proof  press :  j 
model  8  Linotype  with  TTS  and  mat 
detector.  ! 

PRICED  TO  SELL! 

Contact  Barton  Bienvenu,  General 
Mgr.,  Abbeville  Meridional,  P.O.  Box  i 
400,  Abbeville.  La.— 70510.  Ph :  (318)  : 
893-4223. 

1  7"  wide-range  Hammond  Saw  .$  650  ' 

1  Model  30  Linotype  . $3,000  I 

1  12"  (xoodkin  Stat  Camera  ....$1,7.50 
1  Single  plate  Sta-Hi  Router  ....$  400  | 

1  Single  page  Chemco  etcher  ....$1,300 

THE  TRIBUNE  COMPANY 
507  E.  Kennedy  Blvd. 

P.O.  Box  191 
Tampa,  Florida — 33601 
(AC  813)  224-7960 

lO-TON  REMELT  POT 
C.M.  Kemp  10-Ton  Emersion  Heater  . 
Melting  Unit  complete  with  gas  tur¬ 
bines  and  electric  controls.  TYirbines 
converted  for  natural  gas.  Serial  No. 
IB-821.  Priced  for  quick  sale. 

FAST  ETCH  MACHINE 
Flow  Chemco  Magnesium  Fast  Etch 
Machine  Model  507.  Maximum  plate 
size  24"  X  26".  minimum  plate  size 
10"  X  10" — for  line  or  halftone  work. 
Machine  in  good  working  condition  and 
available  for  immediate  delivery. 

For  information,  call  or  write  Wa'ker 
Young,  Purchasing  Director,  The  Vir¬ 
ginian-Pilot  &  Ledger-Star.  Norfolk,  \ 
Va.  23501— Telephone  703-625-1431. 

LINOTYPE  36  Mixer.  #66683.  Gas. 
feeder,  quadder.  blower  and  saw.  Spar¬ 
tan  faces . $3500 

LINOTYPE  33.  #68081.  Electric  Fee<l- 
er.  Corona  and  Erbar  to  4.2  pt.  ..$2700 
LINOTTfPE  5.  #58745.  TTS  unit.  Al-  j 
ternating  mold.  Safeties.  Electric  feed-  ! 

er . $1350  ] 

LINOTYPE  5.  #66278.  TTS  unit.  Elec-  , 

trie  Feeder . $1900 

G-4-4  INTERTYPE.  #20098.  Blower.  ' 
quadder  and  saw.  Almost  new  Spartan 
faces.  Electric,  good  condition.  .  .$2400 
FAIRCHILD  SCAN-A-SIZER.  Latest 
model.  85  and  6.5-line  screens.  Reiluces  | 
or  enlarges  in  any  ratio  up  to  4  times.  | 
Engraves  up  to  12%  by  16  inches.  In  : 

excellent  condition . $2460 

MORRISON  slug  stripper.  $75 :  G-4  1 
Glider  saw,  $1.50;  NOLAN  plate  mor- 
$230:  Nolan  mat  scorcher,  $200;  , 
MONOMELT  plate  shaver,  $400:  ATF 
proof  press  with  bed.  $100. 

LUDLOW  MATS — TemiK>  Med.  18-24- 
30-48.  $100  per  font. 

Temix>  Med.  Italic.  18-24-30.  $100 
per  font. 

Tempo  Black  IS  to  72:  Beiloni  ' 
Black,  24-36  Garmonil.  18  to  36: 
Italic,  18  to  36 :  Coronet  Black  i 
Italics  30  to  72;  Boiloni  Black  Ital¬ 
ics.  18  to  36.  All  price<l  to  move.  I 

THE  EXAMINER 

P.O.  Box  43S.  Inde)>endence,  Mo.  640")! 

Phone  816-2.14-8600 
Ben  Weir.  Publisher 


NOW  STATIC-FREE  perf  tapes  at  our  SUDDEN  DEATH  opens  managership 
same  prices — lowest  in  U.S.A.  All  col-  i  vigorous  6-day  evening  offset  daily  in 
ors.  Top  quality.  growing  California  area.  Only  experi- 

Call  or  write;  ’  enced  manager  with  excellent  record 

PORTAGE  (216)  929-4433  should  apply  to  P.  O.  Box  5166,  Walnut 

Box  5500,  Akron,  Ohio— 44313  '  Calif.-y4o9b. 


PRESSES  &  MACHINERY 

FOR  SALE: 

SFVERAL  ROTOGRAVXIRB  MACHINES 
Albertina,  Cerutti,  Koebau,  Goebel 
Also  auxiliary  machines  for  job  print-  | 
ing,  magazine  and  packaging  printing,  j 
All  machines  are  still  running  and  in  a 
very  good  condition.  For  sale  at  riiort  I 
sight  and  at  low  prices.  Inquiries  to: 
Theodor  Walch,  P.O.  Box  108.  8032  I 
Grafelfing.  West  Germany.  Telex  5-23  | 
024,  West  Germany. 

HOE  Color  Convertible  Press  (1954)  '' 

C-H  Newspaper  Conveyors  I 

CLINE  REELS  &  PASTBHIS  I 

WOOD  PONY  AUTOPLATES  I 

STA-HI  MASTER  FORMERS  ! 

BEN  SHULMAN  ASSOCIATES 
60  E.  42  St.,  N.Y.  17,  N.Y.  OX  7-4590 

ATF-CHIEF  (SOLNA)  124  offset  press 
(18  X  24)  and  accessories.  Good  con¬ 
dition.  Bought  larger  press.  Write  or 
'phone  Lyndal  Bosomworth,  Hie  John¬ 
son  Press,  Inc.,  800  N.  Court  St.. 
Pontiac.  HI.— 61764.  (815)  844-5161. 

6-UNIT  HOE  Z  PATTERN,  6-unit  ' 
double  width  Z  t>attern  Hoe  press,  ap¬ 
proximately  50  years  old,  36.000  papers  i 
per  hour.  Double  folder  with  subway 
delivery,  single  conveyor,  limit  80 
pages.  Press  is  end-fed  from  roll 
stands,  equipped  with  automatic  ten¬ 
sion  100  H.P.  and  75  H.P.  drive-in 
tandem  auxiliary  100  H.P.  standby 
drive.  Contact  Ken  Grace  (AC  201)  , 
757-4000.  ! 

OFFSET  PRESS 

Available  Now!  32-Page  Press.  Enough 
additional  units  come  with  it  to  go  to 
64  pages.  Double  width;  30,000  per 
hour  straight;  23-9/16.  One-of-a-kind 
but  a  beauty.  Southtown  Economist, 
j  5959  S.  Harlem,  Chicago.  312-586-8800, 

!  ext.  241. 

I  ^ 

!  BRAND  NEW 

I  FOR  IMMEDIATE  DELIVERY 

Two  floor  mounted  Goss  Suburban  Units 
with  combination  half  and  quarter  page 
suburban  folder.  Auxiliary  equipment 
I  including  one  75  h/p  drive  motor  and 
I  controller  to  operate  maximum  6  units 
•  suburban.  All  prices  quoted  will  be 
f.o.b.  Pontiac,  Michigan.  If  interested 
I  and  for  further  information  contact ; 
A.  E.  Falkner,  P.O.  Box  9 
Pontiac,  Mich.  48056  or  call  (313) 
332-8181 


STEREOTYPE  EQUIPMENT 

FOR  SALE: 

EXCELLENT  STA-HI  MODEL  TRP 
TWIN  PLATE  ROUTER.  S#61826 
For  23A"  cut-off  plates;  operates  from 
220-volt.  3-phase,  60-cycle  current;  only 
3  years  old.  In  excellent  condition. 
Offered  f.o.b.  Deer  Park,  Long  Island. 

For  further  information,  contact : 
INLAND  NEWSPAPER  MACH.  CORP. 
1720  Cherrv  St.,  Kansas  City.  Mo.  64108 
(AC  816)  221-9060 


Production  Engineer 

ANPA  Research  Institute  staff  itosi- 
tion.  New  York  office.  Prefer  college 
educated  person  capable  of  valuating 
newspaper  production  department  costs, 
equipment,  methods,  etc.  Must  have 
ability  to  write  effectively.  Moderate 
travel  required. 

The  position  offers  interesting  and  di¬ 
versified  work  and  an  excellent  career 
opportunity  for  qualified  person. 

Write  to  Peter  P.  Romano,  Director  of 
Production  Dept.,  ANPA/RI,  760  Third 
Avenue,  New  York.  New  York,  10017 
furnishing  full  particulars  of  educa¬ 
tion,  experience  and  salsiry  require¬ 
ments.  All  replies  will  be  held  in  strict 
confidence. 

WHAT  WE  WANT  IS  SOMEONE  who 
has  gone  through  the  chairs  in  the  ad¬ 
vertising  departments  and  can  com¬ 
municate  with  ad  managers  and  pub¬ 
lishers — as  well  as  staff  members:— in 
solving  the  problems  of  professional 
newspaper  selling.  The  territory  covers 
the  western  portion  of  the  country  so 
there  is  extensive  travel  involved,  but 
the  commission  compensation  plan  lets 
you  write  pretty  much  your  own  ticket. 
If  you  live  in  the  area,  or  are  at  least 
familiar  with  it  and  would  be  intei^ 
ested  in  representing  a  well  resi)ected 
company,  send  a  resume  to  Box  1675, 
Eklitor  &  Publisher. 


GAG  WRITER  to  ghost  successful  in¬ 
ternationally  syndicated  comic  panel. 
Box  1662,  Editor  &  Publisher. 


_ URCUL.4TION _ 

THRIVING  200,000  DAILY  and  Sun¬ 
day  newspaper — Zone  2 — is  now  hiring 
experience  District  Manners.  Must 
have  several  years  of  experience,  excel¬ 
lent  references,  and  outstanding  record 
in  working  with  counselors,  newspaper 
boys,  and  dealers.  Not  afraid  of  work 
necessary  to  accomplish  the  job.  Salary 
$150  to  $200  depending  upon  ability 
and  experience.  Excellent  fringe  bene¬ 
fits  and  other  fine  incentives.  Write 
Box  1604,  Editor  &  Publisher. 

SINGLE  COPY  SALES  MANAGED 
needed  for  Metro  M-E-S  operation  in 
Chart  Area  2.  We  want  someone  with 
a  bright,  creative  mind,  who  has  some 
solid  single  copy  sales  experience  and 
is  a  good  manager.  Responsibility  for 
about  40.000  circulation  per  day  now — 
good  advancement  possibilities  later  on 
for  the  right  person.  Send  detailed  re¬ 
sume  to  Box  1608.  Editor  &  Publisher. 


24-PAGE  TUBULAR  PRESS 


Two  24-page  Duplex  Tubular  presses  built  in  1951;  excellent  con¬ 
dition;  on  substructure;  can  be  bought  as  separate  presses;  will 
consider  breaking  down  to  three  unit  press;  excellent  for  long 
run  flyer  work;  plenty  of  horsepower;  includes  stereo  equipment. 


FULL  CHARGE  MANAGER  for  30.000 
circulation  weekly  newspaper.  No  col- 
I  lections.  Top  benefits,  excellent  oppor¬ 
tunity.  Area  2.  Send  resume — confiden¬ 
tial — to  Box  1584,  Editor  &  Publisher, 

'  GROWING  A.M.  AND  SUNDAY  needs 
I  an  aggressive  sui>ervi8or  •  .  ,  the 

I  chance  to  l>e  with  a  leader.  You’ll  su- 
I  perv'ise  a  group  of  neighborhood  dis- 
j  trict^  managers.  Send  letter  and  re¬ 
sume:  also  state  salary  requirements. 

I  Zone  1.  Box  1644.  FJditor  &  Publisher. 

'  CREW'  MANAGER 

Our  national  organization  has  an  oi>en- 
ing  for  an  experienced  crew*  manager. 
Should  t>e  familiar  with  all  phases  of 
ne\vs|>aper  crew  organization  and  man¬ 
agement.  This  is  a  |>ermanent  position, 

I  located  in  one  area  Zone  2,  No  over- 
i  night  travel.  Guarantee  $150-a-\veek 
1  plus  generous  sales  commission  and 
profit  on  each  subscription  in  force. 
Replies  strictlv  confidential.  Write  Box 
1610.  Editor  &  Publisher. 


THE  BRANTFORD  EXPOSITOR 

51  Dalhousie  St.,  Brantford,  Ont.,  Canada 
(519)  753-3131 


<:L.4SSiriED  ADVERTISING 


[lo|TI|n  CLASSIFIED  MANAGER 

Metropolitan  newspaper — ME&S— Chart 

_ I  Area  5.  Must  be  mature,  exi)erienced  in 

;  all  phases  of  classified  oi>erations.  Will 
Canada  <  consider  present  No.  2  iwrson  if  exper- 

-  ience  merits.  Write,  giving  full  resum4 
1  and  sa'ary  requirements. 

_  '  BOX  1570.  EDITOR  &  PUBLISHER 

EDITOR  dC  PUBLISHER  for  November  7,  1970 
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Help  Wented  . . . 


THE  BEST  JOB  OPENINGS  IN  THE  NEWSPAPER  AND  RELATED  FIELDS 


DISPLAY  ADVERTISING 


EDITORIAL 


EDITORIAL 


EDITORIAL 


ADVERTISING  REP  for  well-equipped  GROWING,  AWARD-WTNNING  Pacific  i  YOUNG.  BINERGETIC  REPORTERS  ' 

Florida  offset  shopper.  Must  be  experi-  Northwest  small  daily  (15,000  circula-  ;  needed  by  New  Jersey  mornins  daily.  ‘ 

enced  in  sales,  layout,  and  able  to  ac-  tion)  creatins  new  position  of  copy  !  Box  1564,  Elditor  &  Publisher.  | 

cept  responsibility.  You’ll  be  proud  to  editor.  Seeks  journeyman  who  can  as-  ‘  -  -  - . 

represent  us  I  Confidential.  Write  Box  sist  news  editor  with  some  makeup;  ,  INVESTIGATIVE  REPORTER  for  top- 

should  be  able  to  report  to  break  rated  Florida  TV  station.  Must  be  self- 


FEATURE 

WRITER 


1400,  Editor  &  Publisher. 


-  -  routine;  needs  extensive  newsroom  ex-  starter;  combining  aggressiveness  with 

ADVERTISING  DIRECTOR  wanted  for  i>erience.  Box  1533,  Editor  &  Publisher,  i  maturity  and  good  judgment  ...  a 


15,000  circulation  Texas  daily.  Must  be 
experienced  in  all  phases  of  advertis¬ 
ing,  promotion-minded,  ambitious,  well- 


— -  -  -  I  chance  for  the  kind  of  reporting  you 

MUSIC  CRITIC — Michigan  newspaper  can  get  your  teeth  into.  Equal  Oppor- 


ing,  promotion-minded,  ambitious,  well-  needs  reporter  qualified  to  review  sym-  tunity  Employer  (M/F).  Box  1599,  Ed- 
educated,  and  have  above-average  lead-  i  phony  concerts,  soloists,  as  part  of  itor  &  Publisher. 

erahip  ability.  Person  selected  will  re-  j  cultural  beat.  Apply:  Roland  L.  Mar-  - - - 

port  directly  to  Publisher  who  is  de-  tin.  Managing  Eklitor,  The  Flint  Jour-  >>  rkPORTERS  FOR  EXPANDING 
termined  to  publish  a  newspaper  second  nal,  Flint,  Mich. — 48502.  Ph:  (313)  '  SOUTH  FLORIDA  P.M. 

to  none.  This  is  an  outstanding  oppor-  234-7611.  BOX  1611,  EDITOR  &  PUBLISHER 


to  none.  This  is  an  outstanding  oppor-  234-7611. 

tunity!  All  inquiries  will  be  held  in  -  - 

the  strictest  confidence.  Substantial  DESKMAN  to  handle  state  desk  on 
salary  and  fringe  benefits.  Box  1548,  South  Dakota’s  largest  daily.  Edit 
Editor  &  Publisher.  South  Dakota,  Minnesota  and  Iowa  AP 


salary  and  fringe  benefits.  Box  1548»  South  Dakota’s  largest  daily.  Edit  NEEDED  SOON:  Exp^ienc^  re^rter  | 

Editor  &  Publisher.  South  Dakota,  Minnesota  and  Iowa  AP  ' 

-  wire  news  some  oorresimndents.  Per-  strong  couniy-^ai  on^  weexiy,  souui- 

AD  DIRECTTOR — Market  with  virtually  manent  position.  News  experience  as  : 

unlimited  advertising  potential.  News-  reporter  or  deskman.  Write  Anson  '  recreation.  Phone  now  (812)  358-2111.  j 

paper  is  a  quality  25,000  growing  Zone  i  Yeager,  Executive  Editor,  Argus-Lead-  ' 

5  daily.  Part  of  a  group  with  a  proven  j  er,  Sioux  Falls,  S.D.— 57102.  n 

management  philosophy  of  finding  and  -  - - SPORTS  COPY  EDITOR 

advancing  top  executives.  Need  a  solid  !  THE  MIAMI  NEWS  is  looking  for  a 

ambitious  sales  producer  and  staff  young  writer-deskman  with  a  year  or  ,  .  ...  ,  .  t.  ■ 

builder  as  second  to  general  manager,  two  experience  who  wants  to  move  up  fading  inetropolitan  daily  m  Region 

Competitive  experience  desirable;  ad-  to  a  hard-nosed  sports  department  in  a  ^  vvants  desl^an  for  sports  dep^-  , 


Major  Midwestern  corporation 
has  an  opening  in  its  news 
bureau  for  a  versatile  feature 
writer  with  management  po¬ 
tential. 

Applicant  should  have  general 
assignment  newspaper  or  wire 
service  experience,  and  be  able 
to  turn  out  light,  breezy  fea¬ 
tures  as  well  as  readable  busi¬ 
ness  pieces  for  placement  with 
national  media. 

Attractive  salary,  excellent 
benefits  including  profit-shar¬ 
ing,  life  insurance,  broad  medi¬ 
cal  coverage  including  long¬ 
term  disability  and  company- 
paid  retirement  plan. 

Send  resnmt  and  earnings 
history  to: 

Box  1658, 

Editor  &  Publisher 


vertising  management  essential.  Gen¬ 
erous  pay  based  on  your  contribution. 
Reply  in  strict  confidence.  Box  1595, 
Editor  &  Publisher. 


yiJuiiK  wriujr-uwivxiiaii  wiwi  tx  year  .  ...  j  •»  •  t»  • _ - - - - -  - — 

two  experience  who  wants  to  move  up  fading  nretropolitan  daily  in  Region  axt  o  u  j  •.  ft- 

to  a  hard-nosed  sports  department  in  a  '■  wants  desl^an  for  sports  depart-  DESKMAN— Good  headwriter;  fast,  ac- 
town  that  takes  its  sports  seriously;  raRarded  as  one  of  the  b^t.  i  curate  copyreader  able  to  do  some  lay- 

no  statistics  clerks  please  We  need  a  Experience  preierred.  but  will  consider  ^  out  and  handling  of  special  pages  on 
’swingman’  who  can  work  the  desk  and  Potential.  <3^  ®ala^  and  fringe  ben-  25,000  daily  in  fast-growing  section  of 
also  cover  stories  effectively  i  lively  .  Box  1590»  cxlitor  &  Publisher.  Northeastern  Ohio,  just  east  of  Cleve- 


- - -  ,  writing,  sharp  heads  and  copy  editing 

IF  YOU  HAVE  ITNE  RECORD  of  ^  demanded.  Send  full  resum6— about  six  REPORTERS  for  70.000  afternoon¬ 
managing  daily  ad  staff  for  10  years  |  of  your  best  clips,  and  salary  needs  to  Sunday  prize-winner;  prime  news  area; 

— want  the  challenge  of  handling  sev-  I  —Jeff  Denbei^.  The  Miami  News,  Box  metropolitan  advantages,  standards, 

eral  daily  and  weekly  ad  staffs  in  rapid  615,  Miami,  Fla. — 33152.  pay,  top  editors,  professional  group  po- 

growth  area  of  California,  and  can  An  Equal  Opportunity  Employer  tential.  Zone  5.  Box  1620,  Editor  & 

Publisher. 


r  &  Publisher.  Northeastern  Ohio,  just  east  of  Cleve- 
I  Send  resume  and  references  to 

0,000  afternoon-  |  James  K.  Collins.  The  News-Herald, 
prime  news  area;  j  Box  351,  Willoughby,  Ohio — 44094. 


growth  area  of  California,  and  can  An  Equal  Opportunity  Employer 

justify  starting  salary  of  $18.000 —  -  - 

write  Box  1646,  Editor  &  Publisher.  EDITORIAL  WRITER  sought  for  na- 

■ - tions'  fastest-growing  suburban  daily 

ADVERTISING  REP  for  weekly  news-  newspaper  operation.  These  paiiers  are 
paper  in  upper  N.Y.  State;  7.000  cir-  innovative,  progressive,  independent  in 
culation  ;  locaterl  in  county-seat ;  10,000  j  politics,  moderate  in  philosophy,  issue- 
population.  Will  have  charge  of  one  ;  oriented  and  geared  to  local,  regional. 


MANAGING  EDITOR 
Weekly  modern  offset  operation 
in  expanding  Southern  area 


full-time  classified  woman  plus  part-  and  state  matters.  We  particularly  want  i 

time  help.  $6,500  per  year  and  up.  de-  ,  resumes  from  college  graduates  with  ' 

pending  on  experience.  Call  w  write  Midwest  backgrounds  and  some  experi-  I  : 

Steve  J.  Myers.  Jr.,  JOHNSTOWN  !  ence  with  editing  and  layout  as  well  i 

PATRIOT.  P.O.  Box  487.  Johnstown.  1  as  writing.  Excellent  opportunity  te  1 

N.Y.— 12095.  Ph:  (518)  762-4693.  grow  in  responsibility.  Write:  Kenneth  I  fhl 

- - - -  Knox,  Executive  Editor.  Paddock  I  fnU  ^ 

SALESMAN  for  college  daily.  Ideal  for  Publications,  Arlington  Heights,  Ill.  '  InlT 

person  with  experience  to  obtain  de-  60006.  ^  “*ter  &  Publisher, 

gree.  Salary  $100  weekly;  unusual  ben-  i - -  - - ■ 

elite.  Send  resume,  references.  Roy  ;  POLITICAL  EDITOR  needed  by  TTie  INVESTIGATIVE  REPORTER  for 
Dunsmore.  Daily  Iowan,  Iowa  City,  Canton  (Ohio)  Repository.  At  least  five  '  new  Boston  magazine;  knowledgable, 
Iowa — 52240.  years’  reporting  experience  desirable  gutsy.  We  offer  freedom  plus  fair  sal- 

- ; -  with  some  interest  and  background  in  ary.  Write  Box  1605,  Editor  &  Pub- 

AD  SPACE  SALESMAN,  experienced;  government  and  politics.  Write  John  lisher. 

strong  on  sales  and  layout.  Position  A.  Maxwell  Jr..  Editor.  The  Canton - - - 

open  on  one  of  the  fastest-growing  Repository,  500  Market  Ave.  S.,  Can-  REPORTTIR  for  national  religious  bi¬ 
small  dailies  on  the  West  Ckast  of  i  ton,  Ohio  44702.  weekly  (Jan.  1.)  Skills  in  editing  and 


Dunsmore.  Daily  Iowan,  Iowa  City 
Iowa — 52240. 


Florida.  Complete  new  million  dollar 


weekly  (Jan.  1.)  Skills  in  editing  and 
research  crucial.  Resum4  to:  Editorial 


offset  plant.  Write  MarshaU  Wyatt,  |  |p  YOU  ARB  WORKING  in  the  worn-  Offices.  Unitarian  Universalist  Associa- 
News.  Na-  department  and  have  the  desire  tion.  25  Beacon  St.,  Boston,  Mass. — 

pies,  r  la.  33940. _ |  ^  report  hard  news,  then  02108. 

OMATT  DTTm  c'DrvuTTXK-  c A TT  V _ 1-  I  Icsding  mctro  daily  in  Boston - - 


WRITER-REPORTER 

Straight  news  and  features  that 
quires  skillful  writer  for  ma¬ 
jor  corporation,  publications  di¬ 
vision. 

Ability  to  handle  a  camera 
would  be  an  asset;  college  de¬ 
gree  and  some  experience  es¬ 
sential.  Salary  commensurate 
with  background. 

Forward  resumd.  Hold  samples 
until  requested.  Replies  confi¬ 
dential. 

Box  I  630 
Editor  &  Publisher 

An  Equal  Opportunity  Employer 


ASSOCIA’TE  EDITOR 
Editor  of  controlled  circulation  con¬ 
sumer  travel  magazine  in  Chicago 
needs  right-hand  person  who  can  edit 
critically  and  help  with  planning  and 


SMALL  BUT  GROWING  DAILY  needs  likn  t/»  tr-r-n  vnu  TTninn  tAOTfrw-iTj  4.  4.  11  c  11  4-  administration.  ’This  is  not  a  job  for 

good  ad  manager  to  work  with  inter-  tract  in^i^-  Reliant'  frtaee  P^^OR.  county-^at  weekly ;  full-time;  amateurs  or  editors  who  function  pri- 
ested  staff.  Insurance,  vacations,  etc.  benefits  Send  result  to  Box  1619  Edi-  'taiai  Rvs*  manly  as  proofreaders.  Right  applicant 

Wapakoneta  (Ohio)  Daily  News,  home-  to?  &  PubUshe7  ’  225-3633^  evenings  (914)_  528-  ^ust  have  at  least  two  years  magazine 

town  of  Neil  Armstrong,  first  man  on  _  _  _ _ J 

the  moon.  Write  G.  W.  McCoy. 


ADVERTISING  DIRECTTOR  for  North- 


CX)PY  EDITOR 

The  Edwardsville  (Illinois)  Intelligrenc- 


nnic  ,  evenings  t’i4i  must  have  at  least  two  years  magazine 

'*^t’ite  Box  220,  Carmel,  N.Y.  ^itorial  experience,  be  able  to  con- 
tribute  ideas,  really  know  how  to  revise 
and  rewrite,  and  not  be  afraid  to  work. 
SMALL  NEW  ENGLAND  DAILY  Send  resume,  salary  requirements  and 


eastern  afternoon  and  Sunday.  Must  6.500  p.m.  daily,  is  seeking  a  copy  needs  editor-in-chief  to  manage  young,  a  short  letter  telling  why  you  think 

be  hard-selling  director,  not  afraid  of  editor  to  handle  the  slot  and  spend  1  lively  staff.  Good  pay.  Box  1625,  Editor  I  you’re  the  one  for  this  t>osition.  Box 


a  tough  challenge.  Box ’1622,  Editor  &  Pe*"  reporting.  Edwardsville  &  Publisher. 

Publisher.  ’*  *  small  community.  20  miles  from  - 

AD  SALESMAN  (MAN  OR  WOMAN)  versity.  Layout  an^*Siting^^rience  ^|||||||||j|||||||||| 

to  make  layouts,  help  local  merchants  a*’®  necc^ry.  A  flair  for  g^  layout  . 

sell  their  wares.  Should  be  college  grad  B.nd  an  interest  in  growth  with  an  ex-  ^ 
or  equivalent.  References,  work  history  company  desired.  Enw  good  — 


1633,  Editor  &  Publisher. 


in  first  letter.  Salary  and  commission. 
Write  Ron  S'echta,  Denison  Newspa- 


lienefite  and  salary  up  to  $168.75  per 
ST^-hour  week,  depending  on  expert- 


pers.  Box  405,  Denison,  Iowa — 52442.  4  44  = 

TAjWSrwT  Am:- — ^ - ■"  Interested  7  Write  telling  us  about  = 

IMMEDIATE  OPpimG  for  cxperi-  yourself  and  we’ll  reply  immediately.  S 

enced  display  advertising  salesman  E.  Spangler.  Lindsay-Schaub  *<1 

strong  in  promotion  sales  and  layout.  Newspapers.  Inc.,  P.O.  Box  789,  Deca- 
Must  be  capable  of  assuming  responsi-  ^ur  III _ 62525. 

bility.  Base  salary  and  liberal  commis-  ’  _ | _ 

sion.  Send  complete  resum4  to  Slater  _  _ 

T^b  Co.,  Box  617,  Westville,  Ind. —  't'HE  BALTIMORE  SUN 

46391.  Local  News  Department  interviewing 

applicants  for  poeitions  as  reporter 

- — — — - -  and  makeup  editor.  Reporters’  starting 

FntTDRI At  salaries  $6,400  to  $11,400  depending  on 

s:,Les I  ixnsetLi  experience.  Makeup  editor  starts  at  = 

’  $12,000.  Reporting  jobs  offer  an  oppor-  = 

ALASKA  OFFSET  DAILY  seeking  tunity  for  a  wide  range  of  experience  ,  = 
general  assignment  reporter  with  sev-  i  in  news  gathering  in  a  growing,  color-  = 
eral  years  experience  who  can  use  ful  metropolitan  area  on  a  paper  with  = 
camera  to  fill  out  3-man  editorial  staff,  a  solid  reputation  in  foreign  and  na-  = 
Assignments  will  include  police,  court,  tional  coverage  as  well.  Makeup  editor  = 
local  affairs,  sports,  features  and  oc-  will  deal  exclusively  with  local  pages  = 
casional  turns  on  desk.  Send  samples  in  the  Sun’s  composing  room.  Write  full  = 
of  work.  resum4  and  references  to  details  to  William  F.  Schmick  8rd,  City  = 
Lew  Williams,  Daily  News,  Box  79,  Editor,  Baltimore  Sun,  Baltimore,  = 


CITY  EDITOR 


Ketchikan,  Alaska — 99901. 


Maryland — 21203. 


The  Miami  News  Is  looking  for  a  real  hustler  with  an  eye 
for  local  news  and  the  talent  for  g-ttlng  things  done.  You 
must  have  a  passion  for  covering  the  community — the 
small  as  well  as  the  big — because  you  know  the  best 
stories  spring  from  good,  hard,  basic  news  coverage. 
You’ve  got  to  be  good  enough  to  get  the  news  first,  and 
make  it  mean  something  to  our  readers.  You’ve  got  to 
be  young  enough  to  think  and  act  fast.  For  these  things, 
we  offer  good  pay,  Miami  living,  and  a  top  Job.  Send  full 
resume  with  salary  expected  to  Jack  Cort: 

MIAMI  NEWS 

Box  615,  Miami,  Florida — 33152 


An  Equal  Opportunity  Employer 


EDITOR  &  PUBLISHER  for  November  7,  1970 


COPY  EDITOR  REWRITE  MAN 
National  aerospace  maKazine  (N.Y.C.) 
wants  a  deskman  with  reporting  as 
well  as  editing  background;  2  to  o 
years’  medium  or  large  city  daily  ex¬ 
perience  essential :  some  aviation  back¬ 
ground  helpful.  Send  resume  and  sal¬ 
ary  requirements  to  Box  1657,  Editor 
&  Publisher. 


RETAIL-CLASSIFIED  specialist  to 
work  with  journalism  students  on  daily 
paijer  in  major  university.  College  de¬ 
gree.  Chance  to  work  on  MA/PhI). 
Send  full  resume  Box  1653,  Editor  & 
Publisher. 


OPERA  TORS — MACH  EM  STS 


I  PHOTON  200  OPERATORS  and/or  713 
Technician  to  work  in  non-union  com- 
I  mercial  shop  in  large  metropolitan 
j  printing  center.  Box  1248,  Elditor  & 
Publisher. 

MACHINIST,  days,  full-time:  perma- 
I  nent.  Area  2.  Photon  260  and  560’s. 
I  Top  wages — all  benefits.  Write  Box 
!  1622,  Editor  &  Publisher. 


- - - — - — — ^ — - — — ^  OPERATOR  with  floor  experience;  old. 

FREE  LAJSCE  established  6-per8on  job  shop ;  excellent 

- - - - - - -  ^uipment.  Top  wages,  hospitalization, 

f^'^^^comm’  '  C  :  mate™Tdvanclne?t"^;SrtunUy?^  r'^II 


MAILROOM 

EXPERIENCED  FOREMAN 
Southern  daily  and  Sunday  operation 
needs  a  ‘take-charge’  mailroom  foreman.  | 
You  will  be  in  charge  of  a  medium- 
size  distribution.  If  interesterl,  write 
giving  past  experience  and  salary  re¬ 
quirements.  Box  149y,  Editor  &  Pub¬ 
lisher. 


MACHINIST  —  Permanent  situation. 
Need  someone  experienced  on  Elektrons, 
Fairchild  tape  operation,  regular  Lino¬ 
type  machines,  Ludlow,  etc.  This  news¬ 
paper  offers  excellent  fringe  benefits 
including  Blue  Cross,  Blue  Shield,  Ma¬ 
jor  Medical  coverage,  vacations  and 
other  advantages.  Union  or  eligible. 
Write  W.  Z.  Thompson,  General  Fore¬ 
man,  Lexington  Herald-Leader  Co.,  229- 
239  W.  Short  St..  Lexington,  Ky.  40507. 


CLASSIFIED  ADVERTISING 
Order  Blank 


MACHINIST  WANTED— Must  be  cap-  ! 
able  of  maintaining  3  Linotypes  and 
2  Elektrons;  also  3  Fairchild  Perfor¬ 
ators.  Wonderful  opportunity  for  qual-  I 
ified  person.  Union  shop.  Write  Box  \ 
478,  Utica.  N.Y.— 13503.  j 

MACHINIST — Permanent  position  lo-  | 
cated  in  Florida.  6-day  Daily.  All  ben¬ 
efits  including  insurance,  vacations,  I 
pension  plan,  sick  leave,  etc.  Present 
equipment  is  hot  metal.  Immediate  | 
plans  for  engraving  plant  and  cold  i 
type.  Prefer  experience  person  both 
in  hot  and  cold  metal.  Beautiful  place 
to  live,  goed  schools,  within  driving 
range  of  4  universities.  Apply  Box 
1600,  Editor  &  Publisher. 

LINOTYPE  MACHINIST-Mississippi  | 
Gulf  Coast.  Write  Bob  Yeiter.  The  1 
Daily  Herald,  P.O.  Box  4.567,  Biloxi, 
Miss. — .39531.  ' 


OFFSET-LP  PRINTER :  darkroom  tech, 
nician.  Experienced.  All  benefits.  Write 
for  interview.  Alan  Poe,  The  Fauquier 
Democrat.  W arrcn ton ,  V a. — 22186. 
COMBINATION  MAN,  experienced,  for 
5-day  13,500  circulation  afternoon 
daily  in  southwestern  Penna.,  east  of 
Pittsburgh.  Good  scale,  most  fringe 
benefits,  37%-hour,  5-day  week,  all  day¬ 
light.  Week-ends  off.  Hot  metal,  union 
shop.  Chance  for  move  up  from  smaller 
shop.  Bustling  area.  Contact:  J. 
Thomas  Brooks.  Supt.  The  News-Dis¬ 
patch,  Jeanette,  Pa. — 15644,  Ph:  (412) 
523-5541. 


^ip  Cede 


Authorized  by 


ClaHilleatioii 


I  PHOTOGRAPHY 

IF  YOURB  A  CHIEF  PHOTOC.RAPHER 
i  who  knows  how  newspapers  should 
j  treat  idctures  ds  tired  of  taking 
I  check-passing  photos — wants  to  work  i 
j  for  an  Ohio  A.M.  metro  that  show-  i 
I  cases  top  work  and  can  lead  a  talented, 

I  award-winning  staff,  write  or  ’phone  j 
‘  (collect)  Ralph  Langer,  Managing  Edi-  ] 
tor.  The  Journal  Herald,  .37  S.  Lud¬ 
low  St.,  Dayton,  Ohio— 45401.  Ph: 
(513)  22.3-1111.  : 

PRIZE-WINNING  DAILY  and  Sunday  ' 
newspaper  in  Area  5  needs  fifth  person 
]■  in  Photo  Department  that  handles  all 
]  news  and  advertising  pictures  as  well 
as  Photo-Lathe  engraving.  Our  32,000 
circulation  newspaper  is  located  in  a 
community  of  50,000.  within  an  hour’s 
(  driving  distance  of  major  Midwest  city. 

Five-day,  43-hour  work  week  in  con- 
j  genial,  professional  surroundings.  Go«I 
,  pay,  many  fringe  benefits,  top  job  se¬ 
curity.  Tell  all  first  letter;  you’ll  hear 
from  us.  Box  1580,  Editor  &  Publisher. 

TOP  BOSTON  DAILY  seeking  a  pho¬ 
tographer  ;  metropolitan  daily  experi¬ 
ence  preferred,  but  would  consider  an 
aggressive,  hard-working  applicant  of 
lesser  experience  to  fill  this  excellent 
opportunity  on  a  top  photographic  staff. 
Send  resume  in  confidence  to  Box  1610, 
Editor  &  Publisher. 


PLATE-MAKESG 

STRIPPER,  experienced,  for  newspa- 
per-tyi)e  operation.  Good  pay.  Apply: 
Allie<l  Printing.  18.3  William  St.,  En¬ 
glewood,  N.J.— 07631.  Ph:  (201)  567- 
8200. 


i  STEREOTYPERS 

g  BEAUTIFUL  SARASOTA,  FLORIDA 
=  has  much  to  offer  for  year-round  living, 
g  Need  experienced  person  for  combi  na- 
^  tion  department  with  8-unit  Hoe. 
g  SI 53.75  for  37V6-hour  week  (nights). 
=  Fringe  benefits.  CJontact  Personnel  Of- 
M  fice.  The  Herald-Tribune  &  Sarasota 
=  I  Journal.  P.O.  Box  1719.  Sarasota.  Fla., 
g  !  -33578;  or  phone  (813)  958-7765. 


□  Assign  a  box  number  and  mail  my  replies  daily 


To  Run: 


Mail  to: 


Weeks 


Till  Forbidden  S 


OFTSETT  PRESSMAN  experienced  on  ' 
Goss  Urbanite.  Suburban  or  similar.  I 
High  wages — all  fringe  benefits  includ¬ 
ing  non-contributing  retirement.  Fine 
opportunity  with  fast-grrowing  organiza¬ 
tion.  Located  in  Zone  5.  Please  state 
experience  and  give  home  ’phone  num¬ 
ber  in  first  reply.  Box  1485,  Editor  & 

I  Publisher. 


PRODUCTION 

COMPOSING  ROOM  FOREMAN  with 
experience,  ability  to  organize  and  su¬ 
pervise  for  production  efficiency  and 
reduced  man/ hours.  Hot  metal  produc¬ 
tion;  union.  Excellent  medium  daily  in 
Zone  1.  Write  complete  details  to  Box 
1572,  Editor  &  Publisher. 

PRODUCTION  SUPERINTENDENT 
for  southern  California  27,000  circula¬ 
tion  6-day  daily.  Hot  metal  shop  with 
14  Lino..ypes.  Some  typesetting  done  by 
utilizing  computer  system.  Outstanding 
company  benefits  and  secure  future  for 
a  cost-conscious  person  who  can  direct 
and  produce  in  an  open  shop.  Send 
resume  to  Box  1606,  Editor  &  Pub¬ 
lisher. 

COMPOSING  ROOM 

SUPE’RINTENDENT 
Medium-size  offset  newspaper  in  the 
Great  Northwest  is  looking  for  a  prov¬ 
en  leader  who  has  a  good  technical 
backgrround  in  typography,  a  practical 
knowledge  of  systems  and  computer 
applications.  Even  more  important,  a 
person  with  the  ability  to  motivate 
others  and  who  is  results-oriented,  ca¬ 
pable  of  co-ordinating  and  organizing 
an  efficient  operation.  Top  salary  and 
benefits  for  the  right  applicant.  Send 
resume  and  salary  requirements  to: 
Box  1602,  Editor  &  Publisher. 


PUBLIC  RELATIONS 

NATIONAL  WATER  UTILITY  needs 
experienced,  creative  public  relations 
director  for  multi-company  operation 
headquartered  in  Zone  6.  Utility  back¬ 
ground  desirable  but  not  essential. 
Must  be  good  writer  able  to  work  with 
top  management  in  developing  cus¬ 
tomer  and  employee  relations  programs. 
Excellent  career  opportunity.  Send 
resum5  indicating  present  earningrs  to 

Box  1594,  Editor  &  Publisher. _ 

GOOD,  SOLID  NEWS  WRITER 
Chance  to  step  up  for  a  writer  with 
from  two  to  five  years’  newspaper  ex¬ 
perience  (small-town  background  would 
l>e  fine)  who  would  like  to  fill  a  news 
writing  spot  with  a  l.-irge  Ohio  com¬ 
pany.  This  is  a  press  relations  joh 
covering  a  wide  area  of  Ohio,  requir¬ 
ing  ability  to  deal  with  newspaper  peo¬ 
ple  at  their  own  level,  and  accurate 
writing:  knowledge  of  photography, 
advertising,  radio  and  television  would 
he  desirable.  Resident  of  Ohio  or  neigh¬ 
boring  state  preferre<l.  Send  facts  about 
yourself,  including  educational  back¬ 
ground  and  experience,  present  salary 
and  references,  to  Box  1577,  Editor  & 
Publisher. 


CHICAGO-BASED  merlical  organization 
seeks  PR  or  news  writer.  Degree,  writ¬ 
ing  talent  a  must  for  news  releases, 
speeches,  scripts,  etc.  Salary  $9M  to 
$12M.  depending  on  experience:  fringes 
excellent.  Send  resume,  story  samples 
to  Box  1645,  E<litor  &  Publisher. 


POSITIONS  WANTED 
ADMINISTRATIVE 

GENERAL  MANAGER  or  Director  of 
Operations.  Strong  in  production,  labor 
relations  and  cost  control.  Age  44  with 
24  years’  experience  in  newspapers. 
Available  Jan.  1,  1971.  Box  1650,  Edi¬ 
tor  &  Publisher. 


EDITOR  a,  PUBLISHER  •  850  Third  Avenue  •  New  York,  New  York  10022  m 


,  EXPERIENCED  PRESSMAN  for  Goss 
:  Urbanite  offset  press  or  similar.  Good 
I  pay:  p.m.  shift.  4  to  12.  Apply:  Allied 
Printing.  183  William  St..  Englewood, 
N.J.  07631.  Ph:  (201)  667-8200. 


EDITORIAL  CARTOONIST 
HUMOROUS.  HARD-HITTING 
Desires  position  metropolitan  daily 
Box  1562.  Editor  &  Publisher 


EDITOR  8c  PUBLISHER  for  November  7,  1970 


Positions  Wonted ... 

PERSONNEL  AVAILABLE  FOR  ALL  NEWSPAPER 


DEPARTMENTS  &  ALLIED  FIELDS 


CIRCVLATlOy _ 

CIRCUI^TION  MANAGER,  we'l 
verse<l  in  all  phases  of  circulation  ;  can 
show  monthly  trains  while  cutting  nitr¬ 
ating  costs.  Zones  1  and  2  preferred. 
Write  Box  1634,  Editor  &  Publisher. 

MR.  PUBLISHER :  Circulation  Direc¬ 
tor,  with  14  years’  ex!)erience  on  morn¬ 
ing.  ahernoons  and  Sundays — competi¬ 
tive  areas — available  immediately  for 
relocation.  College  educated,  married. 
L<(M)king  for  si>ot  to  settle  down.  Top- 
notch  references.  Resume  furnished 
uiKin  reiiuest.  Bo.x  1652,  Editor  &  Pub¬ 
lisher. 


DISPLAY  ADVERTISiyC 

AD  MANAGER.  47,  BJ.  21  years’ 
Southern  weeklies,  small  dailies,  9  ofl- 
set.  Box  1508.  EkJitor  &  Publisher. 

TOP  RETAIL  SALESMAN  seeks 
growth  position.  Prefer  Zones  5  or  8: 
no  hurry  as  presently  employed  30M. 
Box  1346,  Editor  &  Publi^er. 


EDITORIAL 

SEASONED  PHOTOGRAPHER,  20 
years'  as  staffer  on  1-million  circula¬ 
tion  daily  in  Zone  9,  seeks  position  as 
Pici.ure  Editor  or  Chief  Photographer 
on  photo-conscious  daily  or  magazine. 
Experience  in  editing,  page  layout  and 
captioning.  Box  1644,  Editor  &  Pub¬ 
lisher,  or  call  (714)  327-UllO. 

EDITOR,  economy-minded  with  imag¬ 
ination;  top  circulation  building  rec- 
onl ;  National  E&P  Award ;  sober,  sta¬ 
ble  family  man ;  B.A. ;  31.  Bo.x  1629, 
Editor  &  Publisher. 


EDITORIAL 

YOUNG  NEWSMAN  anxious  to  get 
professional  start  on  Midwest  daily.  J- 
grad;  willing  to  try  anything.  Box  1613, 
Editor  &  Publisher. 


FREE  LAyCE 

FEATURE  WRmNG,  HUMOR— As¬ 
signments  wanted  on  free-lance  basis 
in  Delaware  Valley  area.  ’Ten  years’ 
experience.  Box  1628,  Editor  &  Pub¬ 
lisher. 


PRiyTERS 

FOREMAN — a  ’take  charge’  pro  that 
knows  his  business,  ITU  law  and  peo¬ 
ple.  Metro  daily  or  challenge.  Know 
all  hot-metal,  photocomp  and  ollset. 
Ph:  (314)  231-7200,  ext.  1403. 

20  YEARS’  EXPERIENCE  as  working 
foreman-printer;  makeup,  liot  metal . 
small  daily  machinist;  non-union.  In¬ 
terested  in  offset.  Resumd  on  request. 
Box  1329.  Editor  &  Publisher. 


DESKMAN,  28,  seeks  wire  slot  on 
small-town  pai>er  in  Zone  7  or  8.  Some 
college;  5  years’  exi>erience.  Bo.x  1631, 
E<litor  &  Publisher. 


YOUNG,  COMPETE.NT,  AGGRESSIVE 
reporter  with  si)ecial  training  in  legal 
and  government  reiKjrting  seeks  growth 
s|K)t  on  me<lium-si7,e<l  daily.  Journalism 
MA-  top  references.  Box  1624,  Editor 
&  Publisher. 


i  AWARD-WINNING  veteran  all  teats, 

_ _ _ _ ;  features,  in-depth,  investigative,  Wash- 

. ............  ......  .......  .  .  i  ington  and  foreign  correspondence. 

ADVERTISING  SALES;  goo<l  produc-  Weekly,  wire  services,  top  metros, 
er;  creative  layout;  5  years’  expenence.  Editing,  make-up  Sunday  supplements. 
Editor  pfliiions.  Non-fiction  oublished  i 


WEST  COAST  EDITOB/COKRESPOXDENT 
Trade  or  consumer.  Retainer  or  assign¬ 
ment.  Features,  interviews,  news,  fi¬ 
nancial.  Los  Angeles-baseil,  cover  en¬ 
tire  West.  Davis  (213)  6.53-3613,  or  Box 
1648,  Editor  &  Publisher. 


LIRRARY 

LIBRARIAN,  newst>a)>er  exiierienceil. 
Forward  iiarticulars  of  job  and  salary 
— consultant  or  iiermanent.  Box  1453, 
Eilitor  &  Publisher, 


PRINTER,  2-year  ITU  member ;  hot  or 
cold-type.  Age  27,  married,  2  years’ 
college.  John  B.  Hendrix,  327  Cordova 
Road,  West  Palm  Beach,  Fla, — 33401. 
Ph:  residence  (305)  832-5608;  business 
832-0178. 


Excellent  references.  Box  1638, 
&  Publisher. 


GENERAL  ADVERTISING  MANAGER 
Have  ’worked’  all  classifications  with 
newspajters  and  representatives  last  17 
years.  Successful  “get  the  job  done” 
record.  Can  and  will  train,  lead,  suiier- 
vise  sales  staff.  Family  man,  commun¬ 
ity-minded,  Areas  7,  9  preferretl,  but 
will  talk  to  all.  Box  1656,  Eilitor  & 
Publisher. 


special  eilitions.  Non-fiction  published 
national  magazines.  Presently  stymied. 
Available  June  if  price,  conditions 
right.  Zones  4,  9,  6  or  foreign.  Box 
1632,  Eilitor  &  Publisher. 


ALL-AROUND  EDITOR,  writer,  copy 
reailer,  makeui)  siiecialist,  doctor  of 
sick  paiiers.  Ph :  (312)  944-4970. 


ARE'  YOU  LOOKING  ...  for  a  2- 
man  sales  team  to  really  build  linage? 
Hours  and  competition  no  object!  Prov¬ 
en  results  — 15  years’  exjierience  in  sales 
and  management.  Box  1637,  Editor  & 
Publisher. 


EDITORIAL 

COMPETENT  WRI’TER-EDITOR  needs 
job  he  can  do  at  home.  Box  1536,  Edi¬ 
tor  &  Publisher. 


EAGER.  RESPONSIBLE  REPORTER 
27,  M.S.  Journalism.  M.A.  Sociology. 
Near-teginner.  Wants  general  assign¬ 
ment  work.  Drive,  integrity,  humility. 
Box  1628,  Editor  &  Publisher. 


PHOTOGRAPHY 

COMPETENT,  ENTERPRISING, 
award-winning  staffer.  1-2  on  medium 
Midwest  daily,  desires  change  to  spe¬ 
cialized  or  department  head  position : 
20  years’  experience.  Family  man ;  mild 
climate  helpful.  Excellent  clips  and 
references.  Box  1617,  Editor  &  Pub¬ 
lisher. 


PRESSMEy-STEREOTYPERS 


FOREMAN— 15  years’  experience,  coUl 
type  and  hot :  large  metro  newspapers. 
Ability  to  lead  men.  Box  1649,  E<litor 
&  Publisher. 


PRODlCTlOy 

FOREMAN/PRODUCriON  MANAGER 
Experienced  all  phases  daily  newspaper. 
Systems-oriented.  Presently  Superin¬ 
tendent  of  100-man  (Composing  Room, 
with  latest  computerized  news  and  ad 
e<iuipment.  Excellent  production  record. 
Want  to  relocate.  Recommendations 
and  resume  upon  r<.iiuest.  Box  1607, 
Editor  &  Publisher. 


PRODUCTION  ENGINEER— 16  years’ 
experience  in  all  pha-ses  of  production 
and  plant  construction  and  operation 
with  large  metropolitan  daily.  Desires 
to  return  to  newspaper  work.  Jack  K. 
Seale,  1241  No.  Morocco  Ave.,  Dallas, 
Texas— 75211. 


WEB  OFI’SET  PRESSMAN  with  Plate 
and  Stripping  experience.  Goss  Sub¬ 
urbanite  or  Urbanite  press  preferred. 


AMERICAN  REPORTER-EDITOR,  35, 

stranded,  broke  in  London  after  sue-  ,  ,,  ,,  ^  , 

cessfully  swimming  English  channel  i  self-starter.  Box  1629,  E<htor  &  Pub- 
Sept.  21 — seeks  spot  Europe  or  any-  lisher. 
where  outside  U.S.A.  Prefer  sunshine,  I 
water.  Heavy  desk,  makeup,  general  ! 


EXPERIENCED  .stage-film  reviewer- 
columnist.  Liktsl  ami  resi)ected  by 
newspaper,  entert,ainment  industries. 

Holds  well-|)aying  i>osition,  but  ham- 
I>ercil  by  Sunday  supplement  e<liting 

duties.  Wants  to  get  off  broadening  '  _ _ _ _  _  _ 

(ill//  and  write  more.  Bo.x  1626,  Editor  I  OFFSET  LTIBAMTE  EXPERT  wishes 
&  Publisher.  \  It)  relocate  in  Zone  3  or  4.  Excellent 

—  - - ;  background  knowledge  and  experienced 

in  camera,  plate-making,  pressroom  and 
color;  have  7  years’  LP  and  5  offset 
Urbanite.  Presently  superintendent — 
prefers  same  position.  Box  1326,  Editor 
&  Publisher. 


COMPOSING  SUPERINTENDENT 
Exiterienced  hot  metal,  photocomp,  com¬ 
puterized  typesetting,  cost  control: 


TOP  N.Y.  POLITICAL  REPORTER 
Editing,  PR,  management  experience. 
Albany-based,  seeks  return  to  daily 
journalism;  prize-winner,  aggressive. 


Wishes  to  relocate  in  Area  6.  Avail-  |  know  all  deiiartments.  Box  1627,  Editor 
able  after  Jan.  1.  H.  L.  Wilson.  Rte.  !  &  Publisher. 

3,  Hillcrest  Drive,  Festus,  Mo. — 63028.  | 

j  PUBLIC  RELATlOyS 

M.AJOR  LEIAGUE  Baseball  Publicist, 
with  Communication  Arts  degree  and 
1  solid  journalism  experience,  available 
1  for  professional  or  collegiate  sports  pub- 
I  lie  relations  position.  Box  1593,  Editor 
&  Publisher. 


reporting  experience.  Anything  con¬ 
sidered.  Box  1571,  Exiitor  &  Publisher. 

TWO  YOUNG,  ENERGETIC,  experi¬ 
enced  journalists  wish  to  revive  strug¬ 
gling  newspaper.  Have  four  degrees. 
Any  area.  Will  sacrifice  time  and  sal¬ 
ary  for  responsibility  and  creative  lati¬ 
tude.  Box  1581,  Editor  &  Publisher. 


V’ETERAN  NEWSMAN  desires  to  be¬ 
come  a)>prentiee  copy  editor  in  or  near 
large  city.  Opportunity  to  copyedit 
more  imiHirtant  than  salary.  M.S.  Co¬ 
lumbia  Journalism  School.  Bo.x  1655, 
Editor  &  Publi.sher. 


WOULD  LIKE  TO  RELOCATE:  35-  ENTHUSIASM  —  ABILITY  —  I  have 
year-old.  experience  on  single  an^d  :  both  plus  experience  in  journalism  and 
— D— L— !  photography.  Will  locate  anywhere. 

_  Good  recommendations.  Box  1591,  Edi- 


ard  L.  Temple,  49  Brownell  St.,  Attle¬ 
boro,  Mass.— 02703.  Ph:  (617)  222-6463. 


tor  &  Publisher. 


EDITOR/CORRESPONDENT 
WEST  COAST 

Trade  or  consumer;  retainer  or  assign¬ 
ment:  features,  interviews,  news,  fi¬ 
nancial.  Los  Angeles-based — cover  en- 

tir  West.  Davis  (213)  653-3613;  or  Box  i  EDITOR — Nieman,  As.sociate  Editor 

-  -  ■  - -  I  MA 


AflGRESSIVE  REPORTER,  experienced 
— 28 — seeks  growth  spot  on  medium- 
size  daily.  Six  years’  varieil  experience, 
M.A.  journalism.  Married.  Likes  to 
prote  stories  in  depth,  but  writes 
(luickly  on  general  assignment.  Special 
trai:iing  in  environmental  reporting. 
Bo.x  1654,  Ekiitor  &  Publisher. 


PRESSMAN/STEREOTYPER  wishes  to 
relocate.  Zone  6  or  8.  25  years’  exper¬ 
ience  stereotyper  and  pressman,  color, 
all  phases  ojieration.  Box  1647,  Elditor 
&  Publisher. 


WILL  TAKE  ON  your  information, 
communications  tasks.  Solid  news,  PR 
background  :  transportation-oriented  but 
ready  for  other.  W’ashington,  D.C.  area. 
Box  1603,  Editor  &  Publisher. 


1648,  Eklitor  &  Publisher. 


FORMER  reporter  and  sportswriter  for 
250,000  circulation  Western  daily  for 
five  years  seeks  reporting  or  sjtorts- 
writing  job  with  newspaper  with  high 
standards.  Age  34.  Now  writing  news¬ 
letter.  If  intelligence,  talent,  motiva¬ 
tion  count,  contact  me.  Box  1615,  Edi¬ 
tor  &  Publisher. 


BEGINNING  REPORTEIR— short  on 
experience,  long  on  talent  and  initiative 
looking  for  chance  to  demonstrate  news 
ability.  B.A.,  experience  on  student 
newspaper.  Military  completed.  Box 
1589,  Mitor  &  Publisher. 

REP0RTE31/PH0T0GRAPHER.  25.  J- 
grad  -f-  3  years’  experience  suburban 
daily,  seeks  interesting  position  with 
progressive  newspaper.  Box  1614,  Edi¬ 
tor  &  Publisher. 


YOUNG  POLITICAL  SCIE^ITIST 
(M.A.,  Phi  Beta  Kappa)  seeks  more 
active  challenge  with  Zone  9  daily.  Col¬ 
lege  news  and  professional  research  ex¬ 
perience.  Box  1596,  Elditor  &  Publisher. 
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seeks  assignment  on  metro  or  me¬ 
dium.  To)>  references.  Box  1651,  Editor  \ 
&  Publisher. 

.siCIENCE/ENVIRONMENTAL  report¬ 
er-editor  with  J-M.S.,  2  years’  experi¬ 
ence,  etc.,  desires  job  with  investigative 
latitude.  Single,  willing  to  travel.  Au- 
j  thor  of  several  major  national  stories. 

I  Prefer  Zones  1,  2,  5,  or  9.  Excellent 
i  reputation.  Box  1643,  Editor  &  Pub¬ 
lisher. 

AWARD-WINNING  photographer/pho¬ 
to  editor  out  of  work;  getting  hungry. 

1  Patrick  Callahan,  902  Prosiiect  St.,  De 
;  Kalb.  III.— 60115.  (815)  7,58-1174. 

EDITOR,  experienced  in  all  phases  of 
weekly  production.  J-grad,  27,  family 
man.  Awards,  references.  Post  wanted 
on  small  daily,  weekly;  rural  area  fine. 
Now  in  Pacific  Northwest.  Available 
now!  Box  ’641,  Editor  &  Publisher. 

CITY  EDITOR — Firm  leadership,  tight 
organization,  fresh  ideas,  crisp  editing, 
sound  judgment,  vari^  experience. 
Mature  (35),  family.  No  drifter,  clock 
watcher.  Box  1642,  Eklitor  &  Publisher. 


E&P  Employment  Zone  Chart 

Use  zone  number  to  indicate  location  without  specific  identification 
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Mass  media 
inquiry  cost 
half-million 


The  special  Senate  committee 
inquiring  into  operations  of  the 
mass  media  in  Canada  has 
spent  $515,375.11  so  far,  Sena¬ 
tor  Keith  Davey,  chairman,  re¬ 
ported.  The  committee  is  still 
operating. 

The  account  was  presented 
under  a  new  Senate  rule  re¬ 
quiring  committees  with  special 
permission  to  incur  investiga¬ 
tive  costs  to  report  regularly  on 
what  they  have  spent  “in  rea¬ 
sonable  detail.” 

In  a  letter  to  inquiring  MPs 
last  December,  the  Privy  Coun¬ 
cil  Office  forecast  costs  of  $393,- 
000  for  the  Davey  committee. 

The  government  office  e.sti- 
mated  at  the  same  time  that  its 
own  inquiry  into  government 
information  services,  a  two- 
year  job.  cost  $508,829. 

The  mass-media  committee 
was  constituted  formally  19 
months  ago,  held  public  hear¬ 
ings  from  December  to  last 
April  and  has  virtually  com¬ 
pleted  its  work.  Its  report, 
which  has  yet  to  be  printed,  is 
expected  to  be  ready  in  Decem¬ 
ber. 

Senator  Davey  reported  that 
$61,035  of  the  total  to  October  7 
is  an  estimate  of  accounts  out¬ 
standing. 

Almost  half  of  the  total  ac¬ 
count  of  the  mass-media  com¬ 
mittee — $236,854 — was  spent  on 
research.  Recording,  tran- 
mittee  proceedings  cost  $156,- 
842. 

Legal  counsel  provided  by 
news-  Montreal  law'yer  Yves  Fortier 
,-e  catchers  these  cost  $26,135;  transport  and 
luctions  of  mast-  communications  $18,414;  ad- 
ladian  newspapers  ministration,  secretarial,  and 
billboard  montage  clerical  services,  equipment  and 
each  car.  supplies  cost  $62,210. 


'oiOBE  Auu  AVkl  l. 


$515,575.11 

ON  mss  MEDIA 

STUDY-sofar 


That,  Senator,  makes  it  five  hundred  and  fifteen  thousand,  three 
hundred  and  seventy-five  dollars  and  twenty-six  cents.’ 


cai  iiiugs  ittg  1969.» 

Southam  Press  Ltd.  reported  Net  income  for  the  third 
a  37.1%  increase  in  net  income  quarter  was  $1,740,000.  or  56 
for  the  three  months  ended  cents  a  share,  this  year  and 
September  30  but  company  $1,269,000,  or  41  cents  a  share 
earnings  for  the  first  nine  last  year. 

months  of  this  year  are  still  Revenue  for  the  quarter  to- 
10.2%  below  those  for  last  year,  tailed  $26,258,000  this  year  and 
Revenue  was  up  about  5.1%  $25,126,000  last  year,  an  in¬ 
fer  the  nine  months.  crease  of  4.5%.  Revenue  from 

“Although  the  general  pace  of  newspapers  was  $16,229,000  for 
business  remained  quiet  during  the  third  quarter  this  year  and 
the  third  quarter,  our  results  $15,555,000  for  the  comparable 
show^  for  the  first  time  this  period  last  year, 
year  a  gain  in  revenues  greater  Net  income  for  the  first  nine 
than  the  increase  in  total  ex-  months  of  the  year  was  $5,218,- 
penses,”  St.  Clair  Balfour,  000  in  1970  and  $5,813,000  in 
president,  said  in  a  statement  1969,  or  $1.68  compared  with 
to  shareholders.  $1.88  on  a  per-share  basis.  Re- 

“These  results  in  fact  are  not  venue  for  the  nine  months  to- 
as  encouraging  as  they  appear  tailed  $81,397,000  this  year  and 
because  last  year’s  third  quar-  $77,472,000  last  year,  a  differ- 
ter  cost  figures  contained  cer-  ence  of  5.1%.  Newspaper  re¬ 
tain  non-recurring  charges  in  venue  for  the  period  was  $50,- 
connection  with  the  closing  of  464,000  in  1970  and  $47,625,000 
Panex  Ltd.  in  1969. 


In  newspapers,70%  of  Baltimor^s 

Classified  advertising 
is  in  the  Sunpapers. 


Morning,  Evening,  Sunday. 

National  Representatives:  Cresmer, Woodward,  O’Mara  &  Ormsbee. 

Member,  Newspaper  1. 
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This  economic  projection  by  a  leading 
research  institute  can  help  you 

Plan  ahead  to  1980 
in  the  San  Francisco 
Bay  Area  Market 


A  vastly  changed  market.  "Upset”  is  a  mild  description  of  what 
the  1960’s  did  to  old  marketing  patterns  in  the  San  Francisco 
Bay  Area.  Marketing  there  today  is  a  whole  new  ball  game. 

You  know  that,  but  you’ve  got  to  look  ahead.  What  effect  will 
these  new  economic  forces  have  by  1975?  By  1980  and  the  years  in 
between?  And  what  should  your  company  be  doing  to  get  ready? 

This  Stanford  Research  Institute  study  was  commissioned  by  two 
of  the  Bay  Area’s  major  newspapers  to  show  marketers  where 
the  real  buying  power  will  be  throughout  the  1970’s.  The  SRI 
report  projects  seven  economic  indicators  all  the  way  to  1980. 

Send  for  your  copy.  Use  it  as  a  guide  to  both  short-  and  long- 
range  planning  for  this  $17  billion  market.  It  can  help  you  make 
the  right  decisions  about  sales  offices  or  sales  representation, 
about  warehousing,  distribution,  merchandising,  advertising. 


A  professional  projection  of  seven  economic  indicators  through  the  1970’s. 
“An  Economic  Analysis  of  the  San  Francisco  A.D.I.”  extracts  the  key  find¬ 
ings  of  the  special  Stanford  Research  Institute  report.  For  major  Bay  Area 
counties,  figures  for  1960  and  1970  and  projections  to  1980  are  given  for: 
population,  personal  income,  retail  sales,  airline  passengers,  total  jobs, 
manufacturing  jobs,  and  construction  valuation.  It’s  the  most  definitive  plan¬ 
ning  information  on  the  Bay  Area  Market  available  from  any  source;  and  it’s 
available  free  to  advertisers  and  their  agencies  exclusively  from  the  San  Jose 
Mercury  and  News,  two  of  the  Bidder  Newspapers.  Write:  Louis  E.  Heindel, 
Mercury  and  News,  750  Bidder  Park  Drive,  San  Jose,  California  95131. 

San  Jose  Mercury  and  News 

Member  of  Million  Market  Newspapers,  Inc. 


The  Scripps-Howard  Ernie  Pyle  Memorial  Award  is  for 
newspaper  writing  during  1970  most  nearly  exemplifying  the 
style  and  craftsmanship  of  Ernie  Pyle.  Deadline  for  entries 
in  the  18th  annual  competition  is  Nov.  15.  No  entry  blank  is 
required. 

Sponsored  by  The  Scripps-Howard  Foundation,  the  compe¬ 
tition  is  for  $1000  cash  and  medallion  plaque.  Any  U.S. 
newspaperman  or  woman  may  be  nominated  for  an  award  by  a 
newspaper  or  newspaper  reader.  Nominations  of  candidates, 
including  clippings  or  tearsheets  of  candidate’s  work 
published  during  1970  and  a  biographical  sketch,  should 
be  sent  to: 


Last  chance 
to  enter  $1000 
Pyle  competition 


Nov.  15  deadline 
for  newspaper  writing 
during  1970  exemplifying 
style  and  craftsmanship 
of  Ernie  Pyle 


Ernie  Pyle  Memorial  Award 

Scripps-Howard  Newspapers 

200  Park  Avenue,  New  York,  N.Y.  10017 


Give  light  and  the  people  will  find  their  own  way 


EZ 


